CITY OF OWOSSO
REGULAR MEETING OF THE CITY COUNCIL
MONDAY, APRIL 29, 2013
7:00 P.M.

Meeting to be held at City Hall
301 West Main Street

AGENDA

OPENING PRAYER:
PLEDGE OF ALLEGIANCE:
ROLL CALL:

wn e

ADDRESSING THE CITY COUNCIL

Your comments shall be made during times set aside for that purpose.

Stand or raise a hand to indicate that you wish to speak.

When recognized, give your name and address and direct your comments and/or questions to any
City official in attendance.

Each person wishing to address the City Council and/or attending officials shall be afforded one
opportunity of up to four (4) minutes duration during the first occasion for citizen comments and
guestions. Each person shall also be afforded one opportunity of up to three (3) minutes duration
during the last occasion provided for citizen comments and questions and one opportunity of up to
three (3) minutes duration during each public hearing. Comments made during public hearings shall
be relevant to the subject for which the public hearings are held.

In addition to the opportunities described above, a citizen may respond to questions posed to him or
her by the Mayor or members of the Council, provided members have been granted the floor to pose
such questions.

ITEMS OF BUSINESS

South Washington Street Corridor Study: Presentation by the MSU Center for Community and
Economic Development. This presentation addresses South Washington Street from the Shiawassee
River Bridge south to Gute Street. The report provides an inventory and assessment of the assets
and condition of the area and existing uses. The report provides recommendations for improvements
to define the desired character and needed improvements.

Citywide Pavement Management Study: Presentation by Dr. Abbas Butt on the pavement
management study and recommendations for short-term and a long-term improvements. The
presentation includes an analysis of each block of street. The staff will provide recommendations on
street improvements for 2013-14 as well as for the next three years in addition to a discussion of
funding issues.

CITIZEN COMMENTS & QUESTIONS

ADJOURNMENT

The City of Owosso will provide necessary reasonable auxiliary aids and services, such as signers for the
hearing impaired and audiotapes of printed materials being considered at the meeting, to individuals with
disabilities at the meeting/hearing upon seventy-two (72) hours notice to the City of Owosso. Individuals
with disabilities requiring auxiliary aids or services should contact the City of Owosso by writing or calling
the following: Amy K. Kirkland, City Clerk, 301 West Main Street, Owosso, Ml 48867 or at (989) 725-
0500. The City of Owosso Website address is www.Ci.oWw0SS0.mi.us
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1.0 PRACTICUM PURPOSE

The purpose of planning practicum is to prepare graduating Urban and Regional
Planning students of Michigan State University for the professional planning world. Planning
professionals act as clients and submit project proposals to the practicum professors. Student
teams work with these clients to develop a project scope and the proper methods to complete it.
These methods include, but are not limited to data collection, interviewing, field work, map
making and report writing. Further, the students must analyze and interpret the data found and
apply it based upon a thorough understanding of the conditions of the community. The students
then become familiar with making recommendations regarding policy changes, funding and
implementation strategies. Teams deliver results that will not only help the client complete the
project, but also give each student the necessary tools to be a successful professional planner.

1.1 GOAL STATEMENT

Owosso’s Washington Street Corridor area is bisected by a set of railroad tracks, and at
one time was heavy in industrial uses and manufacturing. Since the decline of the industry there
is need for revitalization and reinvestment in this corridor. Our goal is to enhance the corridor
between Baker College and downtown Owosso by focusing on the built environment including
connections, gateways, and the streetscape. The report seeks to create a sense of place
capable of stimulating economic growth and building social equity in the target area.

1.2 SCOPE & DELIVERABLES

The scope of this project is defined by spatial boundaries; the Washington Street
Corridor stretches from Baker College all the way North to the Shiawassee River. The corridor is
a gateway to the downtown from the state highway M-71, and connects Baker College to the
downtown. The area consists of residential, commercial, industrial and institutional uses. The
deliverables of this project include a written planning document that provides and inventory and
assessment of the assets and condition of the area and the existing uses. Based upon this
inventory and assessment along with socio-economic and market data we performed an
analysis, and provided recommendations for the corridor. Also included with the deliverables are
a presentation and a large poster encompassing the project.

1.3 HISTORY

Shiawassee is a county in the State of Michigan, the sole county of the Owosso
Micropolitan Statistical Area, and part of the greater Lansing Combined Statistical Area. In 1822,
the U.S. Government employed Joseph Wampler, William Brookfiled and parties to survey what
is now known as Shiawassee County. The survey opened the way for land purchases. The
county received its name from the Indians. It is said that the first fur trapper asked Indians for
directions to the reservation and they answered in their own language “Shiawassee.” It meant
“the river straight ahead.” The Shiawassee River has been called by this name since. The first
pioneer families sent agents or family members ahead to purchase their land. And they had a
hard time when they later traveled in small groups along the Shiawassee and Maple Rivers.
Many lives were lost to the harshness of the wilderness. Those that survived are mainly small
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towns and villages that serve a farming community or have become bedroom communities to
Flint, Saginaw and Lansing. (Source: Migenweb)

The city of Owosso is the largest city in Shiawassee County in the Michigan State. The
city is located on the eastern side of Owosso Township, but is politically independent from the
township government. When the county was first surveyed the land was inhabited by Chief
Wassa and his band of Chippewa Indians The area was named for the chief with the original
name being Owasso. In 1819, the area was first settled by Europeans. On February 15, 1859,
Owosso was incorporated as a city with 1000 people. The town'’s first mayor was Amos Gould,
a judge originally from New York.

First New Pavement in 1989 - Looking East on Main St. at Washington St.

Looking North on Washington St. from Comstock St. in about 1914

http://www.shiawasseehistory.com/
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1.4 THE CORRIDOR

M-71 CORRUNA AVENUE

M71 is a state trunk-line highway in the Lower Peninsula of the State of Michigan. It
serves as a connector between M-21 in Owosso to Interstate 69 (1-69) southwest of Flint. The
highway runs along a rail line in a northwest-to-southeast direction in rural Shiawassee County
connecting a few small towns along its path.

Source: Michigan Department of Information Technology, July 17, 2006

Major junctions

M71 was formed by July 1, 1919 as a spur route from

. . M-21, which ran along Lytle Road, southerly to
West end: M_Zl at Owosso Durand. Around 1925, a realignment of M-21
= produced changes in M-71. M-21 was rerouted to its
East end: @169 near Durand | current alignment between Owosso and Lennon, and
M-71 took over the roadway between Owosso and

Corunna. At the same time, M-71 was shifted to run through Vernon. A new section of M-71 was
built parallel to the Ann Arbor Railroad between Durand and Corunna in 1938. And in late 1960
or early 1961, M71 was shortened one final time with the completion of the M-78 freeway (now
I-69) in the area. At that time, the eastern terminus was shifted to the freeway interchange
instead of the old route of M-78 along Lansing Road.



http://en.wikipedia.org/wiki/M-21_%28Michigan_highway%29
http://en.wikipedia.org/wiki/Owosso,_Michigan
http://en.wikipedia.org/wiki/Interstate_69_%28Michigan%29
http://en.wikipedia.org/wiki/Durand,_Michigan

BAKER COLLEGE

Within a few years on either side of the turn of the twentieth century, two proprietary
institutions of higher education were founded, sharing a common mission- to provide students
with the skills needed for employment in the great industries of their times. In 1965, after half a
century of separate but parallel existence, the two institutions came together under a single
management group headed by Robert Jewell of Muskegon. The organization has flourished and
is now known as the Baker College System, with more than 150 programs at 17 on-ground
locations and an online college. Baker College of Owosso is the local college. In 1983, an
Owosso branch of Baker Junior College was established on the recently acquired property of
the former John Wesley College.

Right now, Baker College System is the largest independent college in Michigan and
home to one of the largest online educational programs in the United States. For over a century,
Baker has grown considerably from a college of 150 students in 1911 to over 35,000 students
today. Baker College of Owosso is located just four blocks south of the busy downtown and is
the beginning of our corridor study area.

|



STEAM RAILROADING INSTITUTE

The Steam Railroading Institute is located at 405 South Washington Street, Owosso. It is an
organization dedicated to the preservation, restoration, and operation of historical railroad
equipment and items. It operates a heritage railroad, which offers occasional excursions on-
board one of their many trains such as: Pere Marquette 1225, Flagg Coal Co. 75 and
Mississippian 76, which is currently under restoration.

Source: Steam Railroading Institute Website: http://michigansteamtrain.com/sri/

The Steam Railroading Institute is the product of the Michigan State Trust for railway
Preservation Inc. For many years, the MSTRP centered on a single steam locomotive, former
Pere Marquette Railway No. 1225. After 1225'’s retirement, the locomotive was donated to
Michigan State University in 1957. Displayed as an icon of the steam-era, it sat at MSU until
1969, when The Michigan State University Railroad Club was formed with the ambitious goal of
restoring 1225 and using it to power excursion trains that would bring passengers to football
games at the university. After many years, Michigan State University donated 1225 to the newly
formed MSTRP. The locomotive was moved to Owosso to former Ann Arbor Railway Backshop
in 1982, and restoration of the locomotive continued until 1985. Since 1988, #1225 has been
maintained in operable condition, and serves as the largest piece of operating steam equipment
in the MSTRP collection.

|
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1.5 METHODOLOGY

Collected data from the U.S. Census and offer appropriate sources in order to compile a
socio-economic profile.

Investigated case studies as well as best practices for the completion of housing,
business inventory and assessment.

A pedestrian use study as well as a streetscape assessment has been completed based
upon best practices and case studies.

Conducted multiple onsite observations supplemented with photo documentation.
Facilitated personal interviews with local stakeholders such as business owners,
government officials, Baker College administration, and the general public.

1.6 KEY PLAYERS

Adam Zettel - Assistant City Manager, City of Owosso

Justin Horvath - CEO, Shiawassee Economic Development Partnership
David Shorter - Executive director, Steam Railroading Institute

Bill Voorheis - Owner, Washington Business Park

David Wakeland - Owner, Wakeland Oill

Rex LaMore — Professor, URP Practicum

Zenia Kotval — Professor, URP Practicum

|



1.7 MAPS

LOCATION MAP OF SHIAWASSEE COUNTY
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LOCATION MAP OF THE CITY OF OWOSSO
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LOCATION MAP OF TRACT 308
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LOCATION MAP OF THE WASHINGTON STREET CORRIDOR
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1.8 EXECUTIVE SUMMARY

Owosso is located in central Michigan, between Flint and Lansing. Michigan highways
M-51 and M-21 intersect at the city’s central downtown. The Washington St. corridor connects
Baker College from the south, to the central downtown and intersects the M-71 highway, the
Shiawassee River, and two sets of railroad tracks. An inventory of the corridor's assets was
gathered by the MSU practicum team led by Rex LaMore and Zenia Kotval.

The assessment was an analysis of conditions of various criteria. Socioeconomic and
demographic data was collected for the city of Owosso as well as the tract (308) that contains
the corridor. Each block was analyzed for the criteria based on the “Complete Streets” model.
(sidewalk conditions and width, handicap accessibility, sighage, landscaping, lighting, bicycle
lanes, traffic flow, street parking, housing conditions and setback) The corridor intersections
were analyzed based on delineation and crosswalk signals/signage. Each block received a
grade for each criterion to determine problem areas and better develop recommendations.

A commercial property analysis was also conducted to determine current land uses and
develop recommendations for future land uses. The corridor is anchored by these properties
with Baker College at the South, and Riverside Auto and the Steam Railroading Institute at the
North. Each commercial, institutional and industrial property was analyzed based on setback,
facade, and off-street parking. Each property was then given a grade based on the criteria.

Recommendations are based on a timeline model of short-medium-long term. Short term
recommendations are small, inexpensive projects such as street restriping, adding bike lanes,
and general cleanup/landscaping. Middle-term recommendations include the addition of light
posts, and removing sidewalk obstructions. Long term revitalizations involve creating a fully
ADA accessible corridor and creating new land uses that fit the model of an attractive
connection between Baker College and downtown, and a tourist destination led by the Steam
Railroading Institute.

|
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Washington Street Corridor Highlights

Downtown Owosso

Shiawassee River

Riverside Auto

Steam Railroading Institute

Washington Business Park

Wakeland Ol

Corunna Ave, [-71)

Dick's Auto Services

Baker College Early Learning

Baker College Campus
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A socio-economic profile was compiled and analyzed to help identify current trends within
Owosso and the region. The focus of the data collection and analysis was for Tract 308. This
analysis has helped us to better understand where the city is as a community, where it has
been, and where we can expect or plan it to be in the future. The socio-economic profile is
made up of three principle components; Demographics/Education, Economics and Housing.
These three sections are a collection of local and regional primary data that has been collected
from the U.S. Census and American Community Survey. The data was selected to gain further

insight on how the Washington St. Corridor fits into the community as a whole and into the
surrounding region.

FIGURE 2-1: GEOGRAPHIC AREA

Source: communityanalyst.esri.com

On the right, Figure 2-1 displays the City of Owosso in red, and Tract 308 in green. On
the left is a closer look at Census tract 308; encompassing the Washington St Corridor. The
Washington St. Corridor is located south of the Shiawassee River and north of Baker College. A
five mile stretch of state highway M-71 connects Owosso and Corunna. M-71 intersects
Washington St from the east and merges into the northern section of the corridor as it enters the
City of Owosso. This three-way intersection marks a major gateway to the City of Owosso
providing visitors with their first impressions of the City.

I 20
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2.1 DEMOGRAPHICS

The demographic data in this section will show trends in total population and race
distributions for Michigan, Shiawassee County, Corunna, Owosso, and Census Tract 308. Age
group distributions and educational attainment are also shown for Census Tract 308.

POPULATION TRENDS

Total population data was gathered from the 1980, 1990, 2000, and 2010 US Census,
and is displayed in Table 2-1. Census Tract 308 fared worse than the city, county, and state in
terms of population loss. Tract 308 lost 12.21% of its population from 2000-2010, a number
much higher than those of the city, county, and state, who lost 3.4%, 1.4%, and 0.6%,
respectively. Owosso as a whole has fared worse than its neighbor, Corunna, in the last thirty
years.

According to the 2010 U.S. Census, Tract 308 has a population of 3,284 and is located
within The City of Owosso. Tract 308 boundaries consist of S Cedar St to the west, the
Shiawassee River to the north, Aubrey Ave to the east and South St to the south. The
Washington St. corridor is located with Tract 308.

TABLE 2-1: TOTAL POPULATION

Total Population

1980 | % Change 1990 | % Change 2000 | % Change 2010 | % Change

Tract 308 X X X X X -12.21%
3,685 3,284

Owosso X -0.75% -3.88% -3.42%
16,445 16,322 15,713 15,194

Corunna X -3.72% 8.58% 3.32%
3,206 3,091 3,381 3,497

Shiawassee X -1.96% 2.66% -1.46%
71,140 69,770 71,678 70,648

Michigan X 0.36% 6.47% -0.55%
9,262,078 9,295,297 9,938,444 9,883,640

Source: 1980, 1990, 2000, 2012 U.S. Census.

2010 ACS 5 Year Estimates 2000 SF4 Sample Data

| :
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AGE DISTRIBUTION

Age distribution data was gathered from both the 2000 US Census and the 2007-2001
American Community Survey. The data is displayed in Figure 2-2 and Figure 2-3. It is difficult to
grasp any major trend in age distribution from this data, as young, middle-aged, and elderly
resident populations decreased, while young adult and older adult populations increased. The
percentage of older adults and elderly populations in Tract 308 are lower than those of the city
as a whole (According to the Owosso Master Plan).

FIGURE 2-2: 2000 AGE DISTRIBUTION

2000 Age Distributions
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FIGURE 2-3: 2011 AGE DISTRIBUTION
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Source: 2000 US Census and 2007-2011 American Community Survey
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RACE DISTRIBUTION ANALYSIS

Race distribution data was collected from the 2000 US Census and 2011 ACS. The data
is displayed in Table 2-2. Tract 308 has not followed the trend of the state as a whole, but has
followed the trend of the city of Owosso, as well as Shiawassee County. Despite any changes to
minority populations, Tract 308, Owosso and Shiawassee County remain racially homogeneous.

TABLE 2-2: RACE DISTRIBUTION

Race Distribution
Race Location 2000 | 2011 Estimate
White | Tract 308 96.4 96.4
Owosso 97 97.8
Corunna 95.4 97.9
Shiawassee 97.3 97.3
Michigan 80.2 79.3
Black Tract 308 0.2 0.6
Owosso 0.2 0.3
Corunna 15 1.9
Shiawassee 0.2 0.5
Michigan 14.2 14.1
Other | Tract 308 34 3
Owosso 5.6 2.4
Corunna 0.5 0.2
Shiawassee 3.2 2.2
Michigan 2.8 6.6
Source: 2011 ACS 5 Year Estimates, 2000 SF1 100% Data
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EDUCATIONAL ATTAINMENT ANALYSIS

Educational attainment data was collected from the 2000 US Census and 2007-2011
American Community Survey. This data displays the level of education attained by residents of
Census tract 308 and is shown in Figure 2-4 and Figure 2-5. Tract 308 has improved their
educational attainment levels over the last decade, with an increase of nearly 20% in high
school graduates. This increase in the number of educated workers may cause a shift in
demand for various markets in the future such as retail service and housing. In comparison to
the Shiawassee County, Tract 308 was able to make a much more significant shift in the
percent of population from having less than a high school diploma to being a high school
graduate or equivalent. The State of Michigan experienced a small shift in the opposite direction
from the year 2000 to 2011.

FIGURE 2-4: 2000 EDUCATIONAL ATTAINMENT

2000 Educational Attainment
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FIGURE 2-5: 2011 EDUCATIONAL ATTAINMENT

2011 Educational Attainment
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Source: 2000 US Census and 2007-2011 American Community Survey

2.2 ECONOMIC

The economic data in this section provides insight into employment status, occupation,
industry, average incomes and poverty rate. Each characteristic for Census Tract 308 is
compared with Owosso, Corunna, Shiawassee County, and the State of Michigan. The data
was collected from 2000 SF4 Sample Data and 2007-2011 American Community Survey.

EMPLOYMENT STATUS

Figure 2-6 shows the unemployment trends for Tract 308 over the last decade. In 2008,
the U.S. economy experienced a severe down turn the greatly affected the housing market and
manufacturing sector. Michigan, Shiawassee County, Owosso and Corunna were hard hit and
experienced an increase in unemployment. The 2011 unemployment rate for Owosso is nearly
double the rate from 2000, however still lower than the rate of Tract 308. According to 2007-
2011 American Community Survey data, Tract 308 residents are still experiencing an
unemployment rate over 10%.

[ 25
Socioeconomic Profile



FIGURE 2-6: UNEMPLOYMENT RATE

Unemployment Rate
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OCCUPATION ANALYSIS

Figure 2-7 displays the main occupation sectors jobs estimates for Tract 308 between
2000 and 2007-2011. Tract 308 gained jobs in two sectors; service and management,
professional and related occupations. Unfortunately, the economic down turn has effected Tract
308's employment in three occupation sectors; production, transportation and material moving,
natural resources, construction and maintenance and sales and office. This is a net loss of 409

jobs for people living in Tract 308.
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FIGURE 2-7: MAIN SECTOR JOB ESTIMATES
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INDUSTRY ANALYSIS

Figure 2-8 displays the 2007-2011 American Community Survey Industry data for Tract
308. This data outlines the distribution of jobs in 9 industry sectors. Agriculture, forestry, fishing
and hunting, and mining, wholesale trade, and public administration are excluded from Figure
2-8 because they are not represented in Tract 308. Arts, entertainment, recreation,
accommodation and food services (20%), Manufacturing (17%), and Educational, health and
social services (14%) are the top three employment sectors.

The largest contribution to Owosso's economy in Tract 308 is the Arts, entertainment,
recreation, accommodation and food services. Although this grouping doesn’t provide us with a
breakdown of each of its parts, as a whole we can determine that these jobs, in general, tend to
be low paying for the service sector. This includes hotels, inns, cafeterias, restaurants and
campground/RV park workers.

The other two dominate distribution of jobs based on industry for Tract 308
Manufacturing and Educational, health and social services. This closely coincides with the city
of Owosso which work force dominates these two industries.
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FIGURE 2-8: INDUSTRY
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MEDIAN HOUSEHOLD INCOME ANALYSIS

TABLE 2-3: HOUSEHOLD INCOME

2000 SF4 2011 ACS
Sample Data 5-Year
Estimate Percent Estimate Percent
Change Change
Tract 308 $26,977.00 - $31,339.00 16.7%
Owosso $ 32,576.00 = $36,354.00 11.6%
Corunna $ 29,831.00 - $40,515.00 35.8%
Shiawassee County $ 42,553.00 - $47,552.00 11.8%
Michigan $ 44,667.00 - $48,669.00 8.9%

Source: 2007-2011 American Community Survey

Table 2-3 indicates the median household income for Michigan, Shiawassee County,
Corunna, Owosso and Census Tract 308 for 2000 and 2007-2011 estimates. Overall, there has
been growth in all five places, but Corunna is the only place to maintain growth at the rate equal
or greater than inflation. Tact 308's median household income has grown faster than the City of
Owosso as a whole, but still indicates slow growth and a decrease of wealth when national

inflation is considered.
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POVERTY RATE ANALYSIS

Figure 2-9 indicated the change in poverty rate for Michigan, Shiawassee County,
Corunna, Owosso, and Tract 308 between 2000 and 2007-2011 estimates. The poverty in Tract
308 has experienced a significant increase since 2000. This change in poverty correlates with
the trend in the surrounding region and state. Tract 308 has a higher unemployment rate than
Michigan, Shiawassee County, Corunna and Owo0sso.

FIGURE 2-9: POVERTY RATE

Source: 2000 U.S. Census and 2007-2011 American Community Survey
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2.3 HOUSING

The housing data analyzed for Owosso includes total housing units, year structure built,
average value, average rent, housing tenure, occupancy rates and vacancy rates for the city,
county, and state as a whole. The data were collected from the 2000 Census and 2007-2011
American Community Survey.

NUMBER OF HOUSING UNITS ANALYSIS

The fist aspect of the housing analysis examined was the number of total housing units
within the City of Owosso. Additionally, the number of units in City of Corunna, Shiawassee
County, Michigan State and Census Tract 308 was analyzed for the purpose of comparison.
Between the years of 2000 and 2011 the total number of housing units in Michigan rose from

3,785,661 to 4,532,215, a 21.41% increase in the number of housing units. The total number of
units in Shiawassee County rose from 26,896 to 30,339, equivalent to a 12.80% increase in the

number of housing units. The City of Owosso had the lowest percentage of growth in total
housing units at 11.58%.

TABLE 2-4: 2000 OWNER/RENTER OCCUPIED HOUSING

Location Total Vacant % Occupied | Owner Renter
Units Units Vacant units Occupied Occupied

Number % of | Number of % of
of Units Total Units Total
Units Units
Tract 308 1,517 82 5.4% 1,435 898 | 62.6% 537 | 37.4%
Owosso 6,724 384 5.7% 6,340 4,170 | 65.8% 2,170 | 34.2%
Corunna 1,407 87 6.2% 1,320 686 | 52.0% 634 | 48.0%
Shiawassee 29,087 2,191 7.5% 26,896 21,539 | 80.1% 5,357 | 19.9%
Michigan 4,234,279 448,618 10.6% | 3,785,661 | 2,793,124 | 73.8% 992,537 | 26.2%

Table 2-4 shows data collected on housing units from the 2000 U.S Census. This table
shows the total number of housing units available in the city of Owosso, City of Corunna,

Shiawassee County and Michigan State as well as Census Tract 308. It further divides the data
into owner-occupied, renter-occupied, total housing units and vacant units for each geographical

area.
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TABLE 2-5: 2007-2011 OWNER/RENTER OCCUPIED HOUSING

Location Total Vacant % Occupied | Owner Renter
Units Units Vacant Units Occupied Occupied

Number of % of | Number of % of
Units Total Units Total
Units Units
Tract 308 1,541 181 11.7% 1,360 876 | 64.4% 484 | 35.6%
Owosso 7,074 759 10.7% 6,315 4,072 | 64.5% 2,243 | 35.5%
Corunna 1,440 65 4.5% 1,375 681 | 49.5% 694 | 50.5%
Shiawassee 30,339 2,758 9.1% 27,581 21,544 | 78.1% 6,037 | 21.9%
Michigan 4,532,215 707,033 15.6% | 3,825,182 | 2,812,607 | 73.5% 1,12,575 | 26.5%

Table 2-5 contains housing data collected from the 2007-2011 American Community
Survey. This table contains the same geographical representation as the data collected in last
table. The data from the 2007-2011 American Community Survey show an increase in housing
units as well as an increase in housing vacancies. The number of owner-occupied housing units
for the City of Owosso fell by 98, whereas the number of owner-occupied housing units for
Shiawassee County and Michigan State increased. Narrowing the analysis down to a more
specific area, tract 308, the total units increased by 24, but there were also almost one hundred
more vacant units. One trend to point out is that in Tract 308 the percent of renter occupied
units fell, when each of the comparables saw a rise in renter occupied housing percentage.

[ 33
Socioeconomic Profile




HOME OWNERSHIP AND RENTER ANALYSIS

Table 2-6 shows the comparison between owner occupied housing and renter units of
the City of Owosso. The data compared is from the U.S. Census 2000 and 2007-2011 American
Community Survey.

TABLE 2-6: OWOSSO HOME OWNERSHIP VS. RENTER

Owosso Home Ownership Vs. Renter
| | 2000 SF3 | 2011 ACS 5-Year
Vacant housing units 384 759
Occupied housing units 6,340 6,315
Owner-occupied housing units 4,170 4,072
Renter-occupied housing units 2,140 2,243

Source: 2000 US Census, 2011 ACS 5 Year Estimates

The Percentage of owner occupied units in the City of Owosso decreased slightly from
65.8% in 2000 to 64.5% in 2011. The percentage of renter occupied units for the City of Owosso
were stable and had a small increase from 34.2% in 2000 to 35.5% in 2011. Source: 2000 U.S.
Census & 2007-2011 American Community Survey

TABLE 2-7: 2000 & 2011 MEDIAN VALUE OF OWNER-OCCUPIED UNITS

Median Value (dollars) of Owner-occupied units

2000 SF3 2011 ACS 5-Year
Location Estimate Percentage | Estimate Percentage

of Change of Change

Tract 308 $69,800 - $84,900 21.63%
Owosso $81,700 - $92,200 12.85%
Corunna $84,800 - $107,800 27.12%
Shiawassee $95,900 - $122,800 28.05%
Michigan $115,600 - $137,300 18.77%

Table 2-7 shows both 2000 and 2011 median value of owner-occupied units and the
percentage change between them. According to data above, Shiawassee County increased the
most from $95,900 to $122,800, which is 28.05%. Compare to other regions, City of Owosso
has lower rise rate of only 12.85%.
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The Data in Figure 2-10 shows a comparison of the percentage of homes with certain

values in 2011. The notable trend is that Owosso and Corunna have some differences in the

percentage of homes in each data range. But both Owosso and Corunna have a large
percentage of their housing stock valued between the ranges of $50,000 to $99,999, especially
for City of Owosso which 48.6% of their housing stock lies within this range. Shiawassee County
also has two large percentages of its total housing stock valued between the same dollar ranges

as Owosso and Corunna as well as between the ranges of $100,000 to $149,999. In addition,

Shiawassee County has more houses valued between the ranges of $200,000 to $299,999, a

total of 12.7% of its total housing stock.

FIGURE 2-10: PERCENTAGE OF HOME VALUES PER PRICE INDEX
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AGE OF HOUSING STRUCTURE ANALYSIS

Figure 2-11 illustrates the age of housing structures in Census Tract 308, City of
Owosso, Shiawassee County and Michigan State. 38% of Tract's housing was built in 1939 or
earlier, whereas Owosso had their largest part that 39.9% of its housing units built in 1939 or
earlier. Shiawassee County only had 25.3% of its total housing units built in 1939 or earlier. In
comparison to the other geographical areas, Owosso has the oldest supply of current housing
stock at 40% of units built in 1939 or earlier.

FIGURE 2-11: AGE OF HOUSING STOCK

Census Track 308 City of Owosso

3% 7o

2%

Shiawassee County Michigan State

2% 3%

W Built 2005 or later ® Built 1380t 1999 B Built 1940ta 1959

M Built 20000 2004 B Built 19680t 1979 W Built 1939 ar earlier
Source: 2007-2011 American Community Survey

[ 36
Socioeconomic Profile



2.4 SUMMARY

Tract 308 has encountered many challenges over the last decade. Many of these
challenges are directly related to the economic decline in Owosso and the surrounding region.

While the economic data suggests that Tract 308 is a declining section of the city, the
housing and educational data suggest otherwise.

The tract, like the rest of the county and state, experienced an increase in the poverty
rate over the last decade. Tract 308, however, now has a poverty rate of nearly 25%, which is
roughly 10% higher than Shiawassee County as a whole. The median household income in the
tract is 5,000 dollars lower than Owosso as a whole and 17,000 dollars lower than the State of
Michigan.

Despite these difficulties, Tract 308 has made some advancement in both housing and
education. The tract has cut high school dropouts in half over the last ten years. The other
census groups have also lowered their dropout rate, but not as much as Tract 308.

The tract also saw a jump in housing value over the last ten years. While the values in
the tract are lower than the city, county and state, the home values in the tract are increasing at
a higher rate (21.63%) than the city (12.85%) and state (18.77%). They are not quite to the level
of Corunna (27.12%) and the whole county (28.05%).
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3.0 INTRO

Our team used information retrieved from the ESRI Business and Community Analyst
online resources in order to conduct a thorough analysis of the market conditions in the corridor.
This research and analysis will enable a better perspective on the types of industry that are
conducted in the Washington Street Corridor, what types of businesses employ the most
people, how people spend their money and where there is demand or sales potential. This
information will be valuable upon making recommendations for the Washington Street Corridor
in order to revitalize the area.

3.1 BUSINESS SUMMARY

As shown in Table 3-1, within a one-mile radius of the midpoint of the Washington Street
Corridor there are 542 businesses, employing 5,172 people out of the 9,524 residents in the
area. Expanding to a three-mile radius of the corridor there are 1,124 businesses, employing a
total of 12,867 people out of a population of 23,542. From one to three mile radii, we see the
number of businesses almost double, and the number of employees increases by more than
two-fold, along with the population. Expanding even further to a five-mile radius the number of
businesses only increases to 1,238, employees to 13,848 an population to 28,322.

TABLE 3-1: BUSINESS & EMPLOYEE COUNT

1 mile 3 mile 5 mile
Total Businesses 542 1,124 1,238
Total Employees 5,172 12,867 13,848
Total Residential 9,524 23,542 28,322
Population

Shown by table 3-1, from a one-mile radius to a three-mile radius there is an increase of
25 construction businesses and employing an additional 57 people. There are 26 more
manufacturing businesses in a three-mile radius than the one-mile radius, employing an
additional 1,235 people. In the three-mile radius there are 23 additional transportation
businesses than in the one-mile radius, this more than doubles the number of employees from
261 to 544. There are 23 wholesale trade businesses in the one-mile radius, while there are 58
in the three-mile radius. This presents an increase of 310 employees.

In terms of retail trade, there is an increase of 99 businesses from one to three mile radii,
employing 1687 more people. There are eight sub-categories given by ESRI under retail trade,
these include: Home Improvement, General Merchandise Stores, Food Stores, Auto Dealers &
Gas Stations, Apparel & Accessory Stores, Furniture & Home Furnishings, Eating & Drinking
Places and Miscellaneous Retail. Of these eight categories the largest increase in businesses
and employees is in Eating & Drinking places, with 27 more business and 614 more employees
in the three-mile radius than the on-mile radius of the corridor.

The next major category of the business summary is Finance, Insurance and real estate.
From a one-mile radius of the Washington Street Corridor to a three-mile radius there is an
increase of 52 businesses in this sector, accounting for 211 additional employees. The biggest
increase in employees comes from Banks, Savings & Lending Institutions, at a total of 109
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employees. However, the largest increase in businesses is in Real Estate, holding & Other
Investment Offices with 21 additional businesses in the three-mile radius than the one-mile
radius.

A large increase in both businesses and employees occurs in the services industry from
the one-mile radius to the three-mile radius. There are an additional 237 businesses and 3,088
employees. This is the largest increase for any industry between the one and three mile radii.
The two sub-categories of the service industry that display the largest increases are health
services, 49 additional businesses and 1,630 additional employees. And second, Educational
Institutions and Libraries; increasing from 12 to 29 businesses with an additional 612
employees. It is also important to note the increase in government jobs between the one and
three mile radii; a total of 623 more people employed among 57 additional establishments.

The change is less drastic between the three-mile and five-mile radii in terms of
businesses and number of employees. Collectively: Construction, Manufacturing, Transportation
and Wholesale Trade account for an additional 41 businesses and 270 employees expanding to
the five-mile from the three-mile radius of the Washington Street Corridor. There are 27 more
Retail Trade businesses and 340 more employees stepping up to the five-mile radius. The five-
mile radius includes only seven more Finance, Insurance & Real Estate businesses, and 14
additional employees. The trend continues with the Services and Government industries;
increases of 35 and 5 businesses, and 262 and 55 employees respectively.

TABLE 3-2: BUSINESS & EMPLOYEE COUNT BY INDUSTRY

1-Mile 3-Mile 5-Mile
Businesses | Employees [ Businesses | Employees | Businesses | Employees
Construction 30 207 55 364 75 409
Manufacturing 23 487 49 1722 53 1835
Transportation 8 261 31 544 38 603
Wholesale 23 148 58 458 68 511
Trade
Retail Trade 119 1122 218 2809 235 3149
Finance, 49 348 101 559 108 573
Insurance ,
Real Estate
Services 239 1992 476 5080 511 5342
Government 30 501 87 1124 92 1179
Totals 542 5172 1124 12867 1238 13848
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3.2 RETAIL MARKET POTENTIAL

These Retail Market Potential estimates and projections are based on national
tendencies to use various products and services that have been applied to the local
demographic composition extending out from the Washington St corridor in a 1, 3 and 5 mile
radius. The Retail Market Potential data identify the consumer behavior can be compared
between the 1, 3 and 5 mile radius based on the Market Potential Index (MPI) of the U.S.
national average. A MPI 100 indicates the consumer behavior for each radius is equivalent to
the U.S. average. A MPI above 100 indicates above the U.S. average and a MPI below 100
indicated below the U.S. average. This data has been derived and compiled from statistics
provided by ESRI software. The categories listed in the tables have been selected because they

are outliers in comparison to the rest of the data.

TABLE 3-3: ONE-MILE RETAIL MARKET POTENTIAL

Consumer Behavior

Expected Number
Adults

Percent of Adults

Market Potential Index
(MP1)

Bought cigarettes at
convenience store
in last 30 days

1,560

22%

143

Spent on
toys/games in last
12 months: $50-$99

238

3.4%

122

DVD rented in last
30 days: 5+

1,085

15.3%

116

Went to a live
theater in last 12
months

689

9.7%

74

Exercised at Club 2+
times per week

613

8.7%

70

Bought/leased new
vehicle last 12 mo

229

6.2%

65

Average monthly
credit card
expenditures: $701+

587

8.3%

62

Spent on domestic
vacations last 12:
mo $3000+

203

2.9%

57

Spent on foreign
vacation last 12 mo:
$3000+

189

2.7%

54

Took 3+ foreign
trips in last 3 years

177

2.5%

52
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TABLE 3-4: THREE-MILE RETAIL MARKET POTENTIAL

Consumer Behavior

Expected Number
Adults

Percent of Adults

Market Potential Index
(MPI)

Bought cigarettes at
convenience store
in last 30 days

3,537

19.8%

128

Spent on
toys/games in last
12 months: $50-$99

557

3.2%

117

DVD rented in last
30 days: 5+

989

5.5%

107

Went to alive
theater in last 12
months

1,769

10%

76

Exercised at Club 2+
times per week

1,595

8.9%

72

Bought/leased new
vehicle last 12 mo

717

7.5%

78

Average monthly
credit card
expenditures: $701+

1,631

9.1%

68

Spent on domestic
vacations last 12:
mo $3000+

621

3.5%

69

Spent on foreign
vacation last 12 mo:
$3000+

519

2.9%

58

Took 3+ foreign
trips in last 3 years

473

2.6%

55

TABLE 3-5: FIVE-MILE RETAIL MARKET POTENTIAL

Consumer Behavior

Expected Number
Adults

Percent of Adults

Market Potential Index
(MP1)

Bought cigarettes at
convenience store
in last 30 days

4,115

19%

123

Spent on
toys/games in last
12 months: $50-$99

705

3.3%

119

DVD rented in last
30 days: 5+

1,189

5.5%

106

Went to a live
theater in last 12
months

2,182

10.1%

76
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Exercised at Club 2+ 1,899 8.8% 71
times per week

Bought/leased new 886 7.7% 80
vehicle last 12 mo

Average monthly 2,011 9.3% 69
credit card
expenditures: $701+

Spent on domestic 778 3.6% 71
vacations last 12:
mo $3000+

Spent on foreign 621 2.9% 58
vacation last 12 mo:
$3000+

Took 3+ foreign 564 2.6% 54
trips in last 3 years

Within the 1 mile radius of Washington St corridor, the two major outliers were a ‘Bought
cigarettes at convenience store’ in last 30 days at a MPI of 143 and ‘Took 3+ foreign trips in last
3 years’ at a MPI of 52. In terms of entertainment, the residents within the 1 mile radius had a
high MPI for ‘at home’ entertainment and a low MPI for ‘away from home’ entertainment. There
is also a low MPI for expensive, long-distance travel. When compared to the 3 and 5 mile
radius, there is a decrease in the MPI for ‘Bought cigarettes at convenience store in last 30
days’ and the ‘at home’ entertainment. There is also an increase in spending for new/leased
vehicles and travel as the distance of the radius increases.

3.3 RESTAURANT MARKET POTENTIAL

Restaurant companies are essentially retailers of prepared foods, and their operating
performance is influenced by many of the same factors that affect traditional retail stores.
Competition between restaurants is intense, since dining options abound. Competitors include
everything from delis and pizzerias to fine-dining restaurants.

Restaurants can be loosely broken into two broad categories: fast food and casual sit-
down establishments. The same general factors discussed above dictate the performance of
each group, but family restaurant tend to be more expensive, making them even more sensitive
to consumer budgets and the health of the economy. Fast-food restaurants, being less
dependent on macroeconomic condition, are better defensive investment plays.

For restaurant stocks; Applebee’s, Olive Garden and Cracker Barrel are the most
popular choices for resident living in the Tract308. More people prefer to have dinner at place
like steak house on the weekend.

Convenience is a major part of the fast-food business model. Compare to only 35.8% of
population in Tract 308 go to steak house on weekdays, 62.7% of people go to fast-food or
drive-in restaurants through Monday to Friday. The top three ranking of fast-food restaurants in
the area are McDonald’s, Burger King and Taco Bell. In addition, rather than home delivery or
eat in the fast-food restaurant, over half of total consumers tend to take-out or drive-through.
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Restaurant stocks have a number of attractive attributes. But for our corridor study area,
which major connect Baker College and Owosso downtown, fast-food restaurants seems have
more market potential.

3.4 RETAIL GOODS AND SERVICES EXPENDITURES

The spending potential index (SPI) for nearly every category in each of the 1, 3, and 5
mile radii were between 25-35 points lower than the national average. This means that residents
in and around the corridor spend less than the average American. ESRI breaks neighborhoods
into 65 distinctive tapestry segments based on socio-economic and demographic
characteristics. The top tapestry segments of the area are “Rustbelt Traditions”, “Salt of the
Earth”, and “Great Expectations”. Descriptions from ESRI on each of these segments can be
found in the appendix.

Combining the three segments shows what spending habits the residents of Owosso
have, and how they spend their time. Generally speaking, Owosso residents have lived, worked,
and shopped at the same, close-by place, for years. They tend to be conservative shoppers,
mostly shopping at big-box supermarkets and discount department stores. Recreational
activities such as outdoor sports or canoeing/kayaking are popular. Residents do not frequently
dine out, but family-oriented restaurants such as Bob Evans and Cracker Barrel are the first
choice. Country music, NASCAR, and weekly sitcoms are popular forms of entertainment.

TABLE 3-6: TAPESTRY DATA

1 mile 3 mile 5 mile
Rustbelt Traditions 14.7% 9.3% 7.8%
Salt of the Earth X 12.2% 17.0%
Great Expectations 18.3% 9.3% 7.8%
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3.5 RETAIL MARKETPLACE PROFILE

The data gathered from ESRI allowed our team to gain insight on the demand or retail
potential, the supply or retail sales, and also the retail gap. A negative retail gap indicated there
is a surplus, or customers are being drawn in from outside the designated area for these goods.
A positive retail gap means there is leakage; residents within the designated are traveling

outside the area to acquire the goods. This also indicates an opportunity for additional retail
sales for the given good.

TABLE 3-7: MARKETPLACE OVERVIEW

1-Mile 3-Mile 5-Mile
Demand | Supply Gap Deman | Supply Gap Demand | Supply Gap
d

Retail $57.4 $63.3 -$5.8 $162 $227 | -$65.4 | $194 mil $256 | -$62.3
Trade mil mil mil mil mil mil mil mil
Food | $9.4 mil $10.8 -$1.5 $25.7 $24.7 [ $ 1 mil $30.9 | $26.2 $4.7
& mil mil mil mil mil mil mil
Drink
Total $66.8 $74.1 -$7.3 $187 $252 -$64. | $225 mil $282 [ -$57.6

mil mil mil mil mil 4 mil mil mil

As indicated by ESRI, there is a surplus for both Retail Trade and Food & Drink in the
one-mile radius of the Washington Street Corridor, leaving a total surplus of $7.3 million in
sales. In the three-mile radius there is a surplus of sales in retail of $65.4 million, but a leakage
of $1 million in food and drink. The trend continues with a leakage of Food& Drink sales in the
five-mile radius as well at $4.7 million. As for retail trade in the five-mile radius there is a $62
million surplus in sales.
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TABLE 3-8: ONE-MILE MARKETPLACE PROFILE

One-Mile Radius

Industry Group Demand Supply Retail Gap
Motor Vehicle &Parts $13 million $11.4 million $1.6 million
Dealers
Furniture & Home $1.6 million $400,000 $1.2 million
Furnishings Stores
Food & Beverage $13.6 million $7.6 million $6 million
Stores
Grocery Stores $13.3 million $6.6 million $6.7 million
General Merchandise $8.1 million $16.6 million -$8.5 million
Stores
Department $4.3 million $3 million $1.3 million
Stores
Food Services & $9.4 million $10.8 million -$1.4 million
Drinking Places
Full-Service $3.8 million $3.7 million $100,000
Restaurants

Within a one-mile radius of the Washington Street Corridor the largest positive retail includes
the following industries: Food & Beverage Stores (specifically grocery stores), Motor Vehicle &
Parts Dealers, and Furniture & Home Furnishings Stores. Grocery Stores have a demand of
$13.3 million, and there is only a supply of $6.6 million in sales, leaving a retail gap of $6.7

million. Motor Vehicle & Parts dealers have a demand of $13 million, but only a supply of $11.4
million in sales, with a remaining retail gap of $1.6 million. A smaller industry, yet a similar retail
gap ($1.2 million) is Furniture & Home Furnishings Stores; with a demand of $1.6 million and a
supply of $400,000. Both General Merchandise Stores and Food & Drinking Places have a
negative retail gap. However, they both include sub-categories in which the retail gap is positive.

For General Merchandise there is a retail gap of -$8.5 million, but Department Stores have a
positive retail gap of $1.3 million. Likewise, Food & Drinking Places have a retail gap of -$1.4
million, however demand exceeds supply for full-service restaurants in the one-mile radius,

leaving a retail gap of $100,000.

TABLE 3-9: THREE-MILE MARKETPLACE PROFILE

Three-Mile
Industry Group Demand Supply Retail Gap

Motor Vehicle & Parts $37.3 million $49.3 million -$12 million
Dealers
Furniture & Home $4.4 million $2.1 million $2.3 million
Furnishings Stores
Food & Beverage $37.9 million $57.9 million -$20 million
Stores
Clothing & Clothing $3.3 million $2 million $1.3 million
Accessories Stores
Food Services & $25.8 million $24.8 million $1 million
Drinking Places

Full-Service $10.5 million $9.1 million $1.4 million

Restaurants
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Stepping out to a three-mile radius of the corridor our team noticed some dramatic
changes in the retail gaps of a number of industries. For starters, the three-mile radius now
shows a surplus in Motor Vehicle & Parts Dealers with a retail gap of -$12 million, in comparison
to the positive retail gap in the one-mile radius area. Food & Beverage Stores also displayed a
change from a positive retail gap in a one-mile radius to a negative retail gap of $20 million.
Furniture & Home Furnishings as well as Full-Service Restaurants kept their positive retail gaps,
at $2.3 million and $1.4 million respectively. An industry that showed a positive retail gap of $1.3
million in sales in the three-mile radius, but had a negative retail gap in the one-mile radius is
Clothing & Clothing Accessories.

TABLE 3-10: FIVE-MILE MARKETPLACE PROFILE

Five-Mile
Industry Group Demand Supply Retail Gap
Motor Vehicle & $44.7 million $51.3 million -$6.6 million
Parts Dealers
Furniture & Home $5.3 million $2.2 million $3.1 million
Furnishings Stores
Electronics & $6.6 million $5.1 million $1.5 million
Appliance Stores
Food & Beverage $45.4 million $82.9 million -$37.5 million
Stores
Clothing & Clothing [ $4 million $2 million $2 million
Accessories Stores
Food Services & $30.9 million $26.2 million $4.7 million
Drinking Places

Within a five-mile radius of the Washington Street Corridor our team observed that the
largest retail gaps occurred in Food Services & Drinking Places, Furniture & Home Furnishings
Stores, Clothing & Clothing Accessories Stores, and Electronics & Appliance Stores. Food &
Drinking places have a demand of $30.9 million but a supply of only $26.2 million, leaving a
retail gap of $4.7 million. Furniture & Home Furnishings has a demand of $5.3 million and a
supply of $2.2 million, meaning $3.1 million in sales is leaving the five-mile radius of the
Washington Street Corridor. Likewise, Clothing & Clothing Accessories shows a retail gap of $2
million in sales. An Electronics & Appliance store is an industry that shows a positive retail gap
in only the five-mile radius ($1.5 million in sales). Both Food & Beverage Stores and Motor
Vehicle & Parts Dealers continued their trend of a negative retail gap. This means the supply is
already larger than the demand within the five-mile radius.
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CHAPTER 4 :
Streetscape, Roadway and
Housing Inventory & Assessment

4.0 Complete Streets Introduction

4.1 Assessment Tool

4.2 Sidewalk/Walkway Conditions
4.3 Sidewalk Width

4.4 Obstructions (Continuity)

4.5 Handicap Accessibility

4.6 Signhage

4.7 Amenity Zone / Landscaping

4.8 Lighting

4.9 Bike Lanes
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PARCEL MAP — LAND USE
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ZONING MAP
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As a team we completed original research on streetscapes, complete streets and
policies and plans associated with both. Based upon this research we identified
the aspects and criteria that are relevant to the scope of work for the Washington
Street Corridor study. We then used the compiled criteria to assess and inventory
the existing conditions of the streetscape, including assets, deficiencies, needs
and opportunities within the project boundaries. The assessment was completed
on a block by block level and rated on a scale produced by our practicum team.
The completion of this complete streets assessment will allow business owners,
community members and public officials to gain insight on how the Washington
Street corridor may be revitalized.

4.0 COMPLETE STREETS INTRODUCTION

The Safe and Complete Streets Act of 2011* defines a complete street as a “roadway that
safely accommodates all travelers, particularly public transit users, bicyclists, pedestrians
(including individuals of all ages and individuals with mobility, sensory, neurological, or hidden
disabilities), motorists and freight vehicles, to enable all travelers to use the roadway safely and
efficiently.” It allows pedestrians, bicycles, and motorists of all ages and mobility to travel
through or across the street. A community’s Complete Streets policy is based on a collective
vision that provides design guidance. Provided by the City of Owosso, the Washington corridor
vision is to promote connectivity and create a gateway through design elements that fit within
the context of the corridor. We will use the following criteria to provide an assessment and
inventory of the current conditions. This assessment, in conjunction with other data, will allow us
to make supported recommendations for the streetscape of the Washington Street Corridor.
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BLOCK MAPS — LAND USE
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4.1 ASSESSMENT TOOL

This is the scale that our team developed in order to rate the criteria established in relation to
the existing conditions and qualities of the Washington Street Corridor.

Streetscape

Condition

Poor - Numerous cracks or holes making the surface
uneven and difficult to navigate. Loose gravel and
vegetation beginning to grow through the surface

Fair - Slightly damaged in areas, mostly level surface.
Easy to traverse by most pedestrians

Good - No cracks or damaged areas, very close to
entirely level. Easy to travel for all pedestrians

Obstructions

Poor - Misplaced streetscape elements frequently hinder
or alter the route of foot traffic

Fair - The placement of objects on the sidewalk
occasionally create slight inconveniences to pedestrians

Good - Elements necessary to the streetscape are
positioned in a way that is visually appeasing and do not
affect the flow of pedestrian traffic

Handicap
Accessibility

Poor - No additional measures have been taken to
provide for the accessibility of handicapped individuals

Fair - Some elements of a handicap accessible
streetscape are present

Good - Sufficient elements of a handicap accessible
sidewalk have been implemented in order to provide
safety for disabled pedestrians

Signage

Poor - Little to no signage in the area; existing signage
either damaged or worn.

Fair - Some signage exists and is visible from multiple
modes of transportation

Good - A full wayfinding system has been implemented;
signage is completely visible from all modes of
transportation

Amenity Zone /

Poor - Limited green space between sidewalk and road;
no plantings and limited street trees

Fair - Green space present with limited or no plantings;

Landscaping occasional street trees
Good - Consistent green space buffer including plantings
and street trees.
Poor - No street lighting exists in the area
o e Fair - Limited lightin
Lighting £ne

Good - Ample streetlights providing a well illuminated

walkway safe for pedestrians at any time of the day
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Roadway

Bike Lanes /
Parking

Poor - No clearly identifiable bike lanes, minimal opportunity
to park and lock bicycle

Fair - Bike lanes are present but lack connectivity, some
opportunities are available to park a bicycle

Good - Bike lanes are easily identified and connectivity is
properly executed. Bike racks are available and located within
proximity to attractions

On Street
Parking

Poor - On street parking is either not available, or is not clearly
marked and visible for vehicular traffic

Fair - Some on street parking is available in intermittent
segments indicated by signage

Good - On street parking has been implemented; either parallel
or diagonal. Signage clearly indicates parking opportunities

Curb Cuts

Poor - There are a large number of curb cuts on the block (5-
10); congestion of traffic is a result

Fair - Curb cuts are limited on the block (2-4); congestion
occurs at peak traffic times

Good - There is one or no curb cuts. Access to businesses or
parking is implemented through alleys or rear driveways

Single Family
Residential

General
Condition

Poor - Homes need maintenance; structural, exterior
conditions or landscaping could use improvement in terms of
aesthetics

Fair - Some homes could use exterior or structural
improvements. Landscaping has been used to make the homes
aesthetically viable

Good - The current housing is in good condition. The exterior
of the homes and landscaping have an aesthetic standard

Setback

Large - Setback 5oft or greater; frontage is separated from
street by parking lot or open space

Medium - Setback 10-50ft

Small - Or no setback o-10ft
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4.2 SIDEWALK / WALKWAY CONDITIONS

Sidewalks provide definite connections to and from different areas of the community,
allowing pedestrians to travel safely and conveniently. Most commonly a sidewalks is positioned
in parallel with a street, therefore measures must be taken to account for the interactions
between pedestrians and vehicular traffic. The surface of the sidewalk or walkway is a large
component of the convenience and safety. If the surface is not level or has many cracks or
holes it becomes less safe for pedestrians to travel, especially those with disabilities or limited
physical abilities. Cracks or holes can be caused by weather conditions, such as repetitive
freezing and thawing in the winter months. Also, the type of landscaping or vegetation can
cause damage to the sidewalk or walkway. For instance, shallow rooting plants can cause
disruption beneath the bed of the sidewalk. Thus, deep-rooting plants or trees have proven to
be a more viable option in proximity to a sidewalk. Surface materials are most often concrete or
asphalt, however the use of bricks or cobblestone can be explored in order to give the walkway
a more aesthetic appeal. If this type of surfacing is implemented, best practice implies the
necessity for a solid bed layer underneath composed of asphalt or concrete

Example Score: Poor Example Score: Good

TABLE 4-1: SIDEWALK / WALKWAY CONDITIONS

Sidewalk / Walkway Conditions
West Side of S Washington - Gute to Ridge Good
East Side of S Washington - Gute to Ridge Good
West Side of S Washington - Ridge to Stewart Good
East Side of S Washington - Ridge to Stewart Good
West Side of S Washington - Stewart to Universal Good
East Side of S Washington - Stewart to Monroe Good
West Side of S Washington - Universal to Milwaukee Fair
East Side of S Washington - Monroe to Corunna Fair
West Side of S Washington - Milwaukee to Howard Good
East Side of S Washington - Corunna to Howard Good
West Side of S Washington - Howard to River Good
East Side of S Washington - Howard to River Good
North Side of Corunna Ave - S Park St to Washington St Good
South Side of Corunna Ave - S Park St to Washington St Good
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4.3 SIDEWALK WIDTH

Aside from the condition of a sidewalk or walkway, the safety or convenience of a sidewalk is
determined by its width. Key components in determining an appropriate sidewalk width include
the location, or surroundings and the volume of pedestrian traffic. In a residential area the
minimum sidewalk width is 5 feet, in order to accommodate flow of pedestrians in each
direction, as well as handicapped pedestrians. However, in more dense residential areas and
pedestrian oriented retail areas, sidewalks are generally wider, ranging from 8 to 12 feet in
width. The sidewalk portion of the streetscape is composed of the pedestrian zone, the
amenity/green zone (buffer), curb zone and in retail areas the store frontage zone.

FIGURE 4-1: STREETSCAPE
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TABLE 4-2: SIDEWALK WIDTH

Sidewalk Width
West Side of S Washington - Gute to Ridge 4-5ft
East Side of S Washington - Gute to Ridge 4-5ft
West Side of S Washington - Ridge to Stewart 4ft
East Side of S Washington - Ridge to Stewart 4ft
West Side of S Washington - Stewart to Universal 4ft
East Side of S Washington - Stewart to Monroe 4ft
West Side of S Washington - Universal to Milwaukee sft
East Side of S Washington - Monroe to Corunna sft
West Side of S Washington - Milwaukee to Howard 5ft
East Side of S Washington - Corunna to Howard 5ft
West Side of S Washington - Howard to River 5ft
East Side of S Washington - Howard to River sft
North Side of Corunna Ave - S Park St to Washington St 5ft
South Side of Corunna Ave - S Park St to Washington St sft

We found that the sidewalk is most often four feet in width in front of residential uses.
Whereas, the width in front of commercial, institutional or industrial uses is five feet. The
increase in width from four feet to five creates a more comfortable walking experience especially
when accompanied by others, or when there is increased pedestrian traffic.
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4.4 OBSTRUCTIONS (CONTINUITY)

FIGURE 4-2: OBSTRUCTION . L . )
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Example Score: Poor Example Score: Good

TABLE 4-3: OBSTRUCTIONS (CONTINUITY)

Obstructions (Continuity)
West Side of S Washington - Gute to Ridge Good
East Side of S Washington - Gute to Ridge Good
West Side of S Washington - Ridge to Stewart Good
East Side of S Washington - Ridge to Stewart Good
West Side of S Washington - Stewart to Universal Good
East Side of S Washington - Stewart to Monroe Good
West Side of S Washington - Universal to Milwaukee Good
East Side of S Washington - Monroe to Corunna Fair
West Side of S Washington - Milwaukee to Howard Fair
East Side of S Washington - Corunna to Howard Poor
West Side of S Washington - Howard to River Poor
East Side of S Washington - Howard to River Poor
North Side of Corunna Ave - S Park St to Washington St Good
South Side of Corunna Ave - S Park St to Washington St Good

The Southern portion of the corridor is mostly residential, meaning the sidewalks are
normally four feet in width. It was in these areas that we found little to no obstructions within the
walkway of pedestrians. As you head North on Washington Street, and the uses become more
mixed, the sidewalk widens but it also envelops various streetscape elements such as a fire
hydrant or telephone poles. Overall, the obstructions that do exist in the walkways of the
Washington Street corridor are limited.
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4.5 HANDICAP ACCESSIBILITY

FIGURE 4-3: HANDICAP
ACCESSIBILITY SCORE
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Walkability is a term used to describe how easily
pedestrians are able to physically navigate an area by footpath,
trails or sidewalks. In order to uphold a standard of equity in
order to achieve a truly walkable community, certain
considerations must be taken for the handicap and disabled
population. The involvement between vehicular traffic must be
regulated in order to provide safety for all individuals. This
means implementing ramps at pedestrian crossings for those
that are physically or visually disabled. For example, the
addition of auditory crossing signals for those with hearing
disabilities. Likewise, for visually impaired individuals the
addition of textured pads cautions to the individual that they are
at the edge of the sidewalk.

Buffers can be implemented to provide a cushion between
vehicular or bicycle traffic and pedestrian traffic. This is
especially important within the considerations of handicapped
or disabled individuals. A buffer can be as simple as green
space, vegetation or other landscaping. However, a more
dominant physical barrier provides additional safety from traffic.
Some examples of this include trees, light posts, raised garden
beds, benches and even trash receptacles.

Harpd
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Example Score: Poor Example Score: Good

roads.marvland.aov

TABLE 4-4: HANDICAP ACCESSIBILITY CONDITIONS

Handicap Accessibility
West Side of S Washington - Gute to Ridge Poor
East Side of S Washington - Gute to Ridge Poor
West Side of S Washington - Ridge to Stewart Poor
East Side of S Washington - Ridge to Stewart Poor
West Side of S Washington - Stewart to Universal Poor
East Side of S Washington - Stewart to Monroe Poor
West Side of S Washington - Universal to Milwaukee Poor
East Side of S Washington - Monroe to Corunna Poor
West Side of S Washington - Milwaukee to Howard Poor
East Side of S Washington - Corunna to Howard Poor
West Side of S Washington - Howard to River Poor
East Side of S Washington - Howard to River Poor
North Side of Corunna Ave - S Park St to Washington St Poor
South Side of Corunna Ave - S Park St to Washington St Poor

Within the Washington Street corridor we did not observe any measures that have been
taken or practices that have been implemented that significantly increase the handicap
accessibility of the area. The only consistent asset we found regarding the handicap
accessibility is the large buffer of green space throughout the primarily residential areas. This
buffer creates a safer experience for all pedestrians including those that are handicapped. A
majority of the crosswalks had curb ramps, but are not indicated by warning strips. There is a lot
of room for improvement to make the Washington Street corridor more handicap accessible.
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4.6 SIGNAGE / WAYFINDING - PED, BIKE, AUTO

FIGURE 4-4:
SIGNAGE/WAYFIINDING
SCORE

Proper signage and way finding will allow pedestrians,
bicyclists, and automobile users to navigate the area with ease.
It allows the citizens and visitors to locate businesses, services,
attractions, parking and connections through any mode of
transportation. For instance, if there is a nearby park, trail,
historical marker or attraction easy to locate signage should be
presented to raise awareness of its existence.

Sighage is also essential to the public safety within a
defined area. It can notify automobiles when a crosswalk is
approaching, when to stop or yield to pedestrians, or even
where to find a safe place to park their vehicle. Without proper
signage a visitor may become confused and lose interest in the
area. The extent to which signage is displayed is regulated in
most instances in terms of size, elevation, placement and
potentially distracting colors or lighting. Signage and way
finding should not create any distractions and therefore
sacrifice safety.
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Example Score: Poor Example Score: Good

TABLE 4-5: SIGNAGE / WAYFINDING CONDITIONS

Signage / Wayfinding
West Side of S Washington - Gute to Ridge Poor
East Side of S Washington - Gute to Ridge Poor
West Side of S Washington - Ridge to Stewart Poor
East Side of S Washington - Ridge to Stewart Poor
West Side of S Washington - Stewart to Universal Fair
East Side of S Washington - Stewart to Monroe Fair
West Side of S Washington - Universal to Milwaukee Poor
East Side of S Washington - Monroe to Corunna Fair
West Side of S Washington - Milwaukee to Howard Good
East Side of S Washington - Corunna to Howard Fair
West Side of S Washington - Howard to River Poor
East Side of S Washington - Howard to River Good
North Side of Corunna Ave - S Park St to Washington St Fair
South Side of Corunna Ave - S Park St to Washington St Good

The signage and wayfinding along the Washington Street corridor consists of automobile
traffic indicators such as speed limit signs, no parking signs, and signs directing to the M-71
state highway. There is a lack of signage indicating the attractions of the areas (i.e. downtown
area, Steam Railroading Institute). Without this type of signage a first time visitor is discouraged
from navigating these areas. Likewise, there is very little signage directed towards the
pedestrian traveler.
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4.7 AMENITY ZONE / LANDSCAPING

The amenity/planting zone is located between the curb and
pedestrian zone. It separates vehicular and pedestrian traffic,
providing a buffer and aesthetic enhancement. The buffer
L4 provides a safety enhancement; increasing the distance

between pedestrians and vehicles has an inverse relationship
with the number of potential interactions between the two. The
aesthetic aspect of an amenity or planting zone implies that
pedestrians prefer green space over additional concrete or
asphalt. In residential areas, the amenity zone may be a

planting strip with lawn and street trees. In commercial or
pedestrian oriented retail areas, the amenity zone usually
- consists of more than landscaping such as pedestrian

FIGURE 4-5: AMENITY ZONE/
LANDSCAPING SCORE

elements. It can be delineated visually by a change in paving
material or planting benches, trash receptacles, lighting, etc. In
areas with on-street parking, the amenity zone should be a
minimum of 8" wide to enable space for car doors to open for
loading and unloading.
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Example Score: Poor Example Score: Good
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TABLE 4-6: AMENITY ZONE / LANDSCAPING CONDITIONS

Amenity Zone / Landscaping
West Side of S Washington - Gute to Ridge Good
East Side of S Washington - Gute to Ridge Fair
West Side of S Washington - Ridge to Stewart Fair
East Side of S Washington - Ridge to Stewart Fair
West Side of S Washington - Stewart to Universal Fair
East Side of S Washington - Stewart to Monroe Fair
West Side of S Washington - Universal to Milwaukee Poor
East Side of S Washington - Monroe to Corunna Poor
West Side of S Washington - Milwaukee to Howard Fair
East Side of S Washington - Corunna to Howard Poor
West Side of S Washington - Howard to River Poor
East Side of S Washington - Howard to River Poor
North Side of Corunna Ave - S Park St to Washington St Fair
South Side of Corunna Ave - S Park St to Washington St Poor

Throughout the primarily residential blocks of the corridor, the amenity zone consists of
green space. There are a number of various different plantings, mainly trees in this green
space. On the North side of the Washington St and Corunna Ave intersection, the amenity zone
consists of concrete or asphalt along with utility poles. Little landscaping has been done to
improve the space aesthetically; elements of inviting places have not been implemented (i.e.
benches, trash cans, plantings). Creating inviting places caters to pedestrian traffic and
increased activity.

[ 65
Streetscape, Roadway and Housing Inventory & Assessment


http://www.ceam.org/index.asp?Type=B_BASIC&SEC=%7BDCD15973-5F3A-4539-861B-3B961E35658E%7D

4.8 LIGHTING

FIGURE 4-6: LIGHTING SCORE

7

The lighting used along a corridor has implications on the
safety and walkable viability of a complete street corridor.
Pedestrians are going to be more willing to travel by foot,
especially after dark, if the corridor is well lit. Without proper
lighting, an individual will not be able to see where he or she is
walking, more likely to trip and fall. Likewise, the individual will
have less of a sense of security and safety without a well lit
walkway. Street lighting is commonly located within the
amenity/planting zone between the curb and pedestrian zone.
Two types of lighting can be used depending on the adjacent
land uses. In primarily residential areas or routes, lighting is
used to illuminate the sidewalk rather than the entire corridor.
In these instances light posts, not exceeding 12 feet in height,
project light down rather than outwards. This reduces the
amount of light pollution and the amount of glare projected
towards automobiles. Some practices indicate that using
pedestrian level lighting in more dense commercial areas
strategically increases safety and visibility for the pedestrians.
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Example Score: Poor Example Score: Good

library.byways.org

TABLE 4-7: LIGHTING CONDITIONS

Lighting
West Side of S Washington - Gute to Ridge Fair
East Side of S Washington - Gute to Ridge Fair
West Side of S Washington - Ridge to Stewart Poor
East Side of S Washington - Ridge to Stewart Poor
West Side of S Washington - Stewart to Universal Fair
East Side of S Washington - Stewart to Monroe Poor
West Side of S Washington - Universal to Milwaukee Poor
East Side of S Washington - Monroe to Corunna Fair
West Side of S Washington - Milwaukee to Howard Poor
East Side of S Washington - Corunna to Howard Fair
West Side of S Washington - Howard to River Good
East Side of S Washington - Howard to River Fair
North Side of Corunna Ave - S Park St to Washington St Poor
South Side of Corunna Ave - S Park St to Washington St Fair

The extent of lighting on the corridor is a good start. There are various over-hanging lights
placed above Washington St or above an intersection. Some occurrences of this
implementation of lighting include between Gute and Ridge Streets, and between Stewart and
Universal Streets. Lighting specific to the roadway is beneficial to the overall safety of the
shared space,; it provides improved vision at night to drivers and pedestrians that wish to cross
the roadway. On the West Side of Washington St North of Howard St, we found the best
example of walkway lighting within the corridor. There are two lamp posts placed in front of the
Riverside Auto showroom; these lights illuminate more of the sidewalk than the overhanging
lights do, and create a sense of safety after dark. There is room for improvement in regards to
lighting along the Washington St corridor.
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4.9 BIKE LANES

FIGURE 4-7: BIKE LANES Designated bike lanes provide sufficient access and
SCORE mobility by bicycle in an urban area, if executed properly.
) Proper bike lanes are accessible on both sides of the street,

4 and corresponding with the flow of vehicle traffic. According to
bicyclinginfo.org all bike lanes with no adjacent curb must be a
minimum of four feet wide. Bike lanes adjacent to parking need
to be a minimum of five feet wide. Additionally successful bike
lanes with high ridership are easily identifiable; a solid white
strip from six to eight inches wide should be placed between
the bike traffic and the vehicular traffic.
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Example Score: Poor Example Score: Good

newtonstreets.bloasnot.com

TABLE 4-8: BIKE LANE CONDITIONS

Bike Lanes
West Side of S Washington - Gute to Ridge Poor
East Side of S Washington - Gute to Ridge Poor
West Side of S Washington - Ridge to Stewart Poor
East Side of S Washington - Ridge to Stewart Poor
West Side of S Washington - Stewart to Universal Poor
East Side of S Washington - Stewart to Monroe Poor
West Side of S Washington - Universal to Milwaukee Poor
East Side of S Washington - Monroe to Corunna Poor
West Side of S Washington - Milwaukee to Howard Poor
East Side of S Washington - Corunna to Howard Poor
West Side of S Washington - Howard to River Poor
East Side of S Washington - Howard to River Poor
North Side of Corunna Ave - S Park St to Washington St Poor
South Side of Corunna Ave - S Park St to Washington St Poor

There is an absence of bike lanes throughout the entire study area. This is restricting the
safe use of bicycles as transportation along the corridor.
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4.10 TRAFFIC FLOW (LANES / SPEED LIMIT)

The speed of traffic is one of the most essential components to a complete street. If
pedestrians or bicyclists do not feel safe with the rate at which automobile traffic is moving, they
will not be as inclined to travel that particular route. Regulating the speed of vehicles can be
done with speed limits, reduced lane width or traffic signals.

Additionally, traffic flow can be easily manipulated by the way the road is stripped, and
the number of cross streets and driveways on the designated roadway. Creating distinct turn
lanes in appropriate situations can eliminate confusion of the driver and traffic congestion.
However, with a center turn lane, and a large number of driveways the flow of traffic may be
negatively affected.

The Washington St corridor is maintained by the City of Owosso, but the operations of
the M-71 portion is controlled by the Michigan Department of Transportation (MDOT). The
corridor regulations under MDOT include design, signage and usage. Michigan Public Act 134
and 135 of 2010 established a Complete Streets Advisory Council for the State of Michigan.
Under Act 135, Complete Streets have been defined as “roadways planned, designed, and
constructed to provide appropriate access to all legal users in a manner that promotes safe and
efficient movement of people and goods whether by car, truck, transit, assistive device, foot, or
bicycle.”

The traffic count for the M-71 portion of Washington St Corridor is 6,800 vehicles per
day. The traffic along M-71 between Owosso and Corunna is 10,000 vehicles per day and is a 5
minute drive time. Downtown Owosso has a traffic count of 21,700 vehicles per day. Interstate I-
69 is a 15 minute drive time away and the traffic picks up from 10,100 at the M-52 gateway to
12,500 just before reaching downtown.
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Count Map
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TABLE 4-9: TRAFFIC FLOW

Traffic Flow
Lanes | Speed Limit
West Side of S Washington - Gute to Ridge 2 25mph
East Side of S Washington - Gute to Ridge 2 25mph
West Side of S Washington - Ridge to Stewart 4 25mph
East Side of S Washington - Ridge to Stewart 4 25mph
West Side of S Washington - Stewart to Universal 4 25mph
East Side of S Washington - Stewart to Monroe 2t03 25mph
West Side of S Washington - Universal to Milwaukee 3 25mph
East Side of S Washington - Monroe to Corunna 3 25mph
West Side of S Washington - Milwaukee to Howard 4 25mph
East Side of S Washington - Corunna to Howard 4 25mph
West Side of S Washington - Howard to River 4 25mph
East Side of S Washington - Howard to River 4 25mph
North Side of Corunna Ave - S Park St to Washington St 4 35mph
South Side of Corunna Ave - S Park St to Washington St 4 35mph

There are a few issues our team noticed throughout the corridor in regards to the traffic
flow. On numerous occasions it is difficult to determine the number of lanes. Sometimes it
appears to be four lanes but it is only striped for two. Also, as vehicles approach the downtown
area of Owosso from the South there are two designated turn lanes. First for a left hand turn
lane onto Stewart St; the right hand lane being for through traffic or right hand turns onto
Stewart. However, by the time a vehicle reaches the Corunna Ave intersection the right hand
lane becomes right turn only. This may be creating confusion to the drivers; likewise because
there is a traffic light at the Corunna Ave intersection, and another a hundred yards South on
the other side of the railroad tracks. The speed limit throughout the Washington St corridor is 25
miles per hour but it is only posted once. The potential automobile user may overlook this sign,

and therefore not follow the posted speed.
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4.11 STREET PARKING

FIGURE 4-8: STREET PARKING
SCORE
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Street automobile parking increases accessibility to
businesses on a given road, and it can also provide a buffer
between pedestrian and vehicular traffic; an essential
component to a complete street. There are many ways to
implement street parking; for instance will the parking be both
sides of the street, or just one? Will the spaces be parallel
parking, or diagonal? Certain time restrictions and methods of
regulation must be decided. If on-street parking is implemented
the implications of impeding traffic flow must be considered. A
reduced road speed will make the parking more inviting for
drivers, and less difficult to pull or back out from.

A complete street takes all modes of transportation into
account. For those that choose a bicycle as their method of
transportation must have a place to park their bike, and prevent
it from theft. Bike racks within close proximity to commercial or
retail areas allow greater access to businesses by yet another
mode of transportation. Bike lanes will not receive the same
rate of utilization, if bicyclists have no viable option for parking
their bike.
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Example Score: Poor Example Score: Good

TABLE 4-10: STREET PARKING CONDITIONS

Street Parking
West Side of S Washington - Gute to Ridge Poor
East Side of S Washington - Gute to Ridge Poor
West Side of S Washington - Ridge to Stewart Poor
East Side of S Washington - Ridge to Stewart Poor
West Side of S Washington - Stewart to Universal Poor
East Side of S Washington - Stewart to Monroe Poor
West Side of S Washington - Universal to Milwaukee Poor
East Side of S Washington - Monroe to Corunna Poor
West Side of S Washington - Milwaukee to Howard Fair
East Side of S Washington - Corunna to Howard Poor
West Side of S Washington - Howard to River Poor
East Side of S Washington - Howard to River Poor
North Side of Corunna Ave - S Park St to Washington St Poor
South Side of Corunna Ave - S Park St to Washington St Poor

The only block to receive a ‘Fair’ rating is the West side of Washington from Milwaukee
to Howard because it is the only place on the entire corridor of which the parking is clearly
designated. There are stretches of Washington St, in the primarily residential areas, where it is
difficult to determine whether there are four lanes or just two. This may be because the outside
lanes are designated for street parking; however signage for this use is lacking, and may go
unnoticed to a visitor of the area.

) 75
Streetscape, Roadway and Housing Inventory & Assessment



4.12 HOUSING CONDITIONS

FIGURE 4-9: HOUSING The conditions of a home include structural and aesthetic
CONDITION SCORE components. If a home has structural deficiencies they may or
may not be visible from the exterior depending on the severity.
Some structural components of a home can be assessed from
the exterior such as the roof, windows and overall rigidity. The
aesthetic conditions of a home on the other hand are easily
observed from the exterior. Some examples of aesthetic
conditions include visible deterioration of paint, siding, windows
and even landscaping.
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Example Score: Poor

Example Score: Good

www.themotorlesscity.com

TABLE 4-11: HOUSING CONDITIONS

Housing Conditions

West Side of S Washington - Gute to Ridge Good
East Side of S Washington - Gute to Ridge Good
West Side of S Washington - Ridge to Stewart Good
East Side of S Washington - Ridge to Stewart Good
West Side of S Washington - Stewart to Universal Fair
East Side of S Washington - Stewart to Monroe N/A
West Side of S Washington - Universal to Milwaukee Good
East Side of S Washington - Monroe to Corunna N/A
West Side of S Washington - Milwaukee to Howard N/A
East Side of S Washington - Corunna to Howard Good
West Side of S Washington - Howard to River N/A
East Side of S Washington - Howard to River N/A
North Side of Corunna Ave - S Park St to Washington St N/A
South Side of Corunna Ave - S Park St to Washington St N/A

The blocks where housing is not present received a ‘N/A’ rating, for not applicable. The

blocks where housing does exist received mostly ‘good’ ratings, as most of the homes are in
exceptional condition. It is clear that the homeowners take responsibility of the upkeep of their

homes.
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4.13 SETBACK

FIGURE 4-10: SETBACK SCORE
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The setbacks of buildings greatly affect their interaction
with its users and the street. Close proximity with the street
allows users to easily move from the street to the building and
back to the street. Large setbacks can disconnect the streets
from the buildings and their users. This may result in a greater
dependence on automobiles and a decrease in pedestrian

traffic.
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Example Score: Large Example Score: Small

TABLE 4-12: SETBACK (RESIDENTIAL)

Setback
West Side of S Washington - Gute to Ridge Medium
East Side of S Washington - Gute to Ridge Medium
West Side of S Washington - Ridge to Stewart Medium
East Side of S Washington - Ridge to Stewart Medium
West Side of S Washington - Stewart to Universal Medium
East Side of S Washington - Stewart to Monroe N/A
West Side of S Washington - Universal to Milwaukee Medium
East Side of S Washington - Monroe to Corunna N/A
West Side of S Washington - Milwaukee to Howard N/A
East Side of S Washington - Corunna to Howard Small
West Side of S Washington - Howard to River N/A
East Side of S Washington - Howard to River N/A
North Side of Corunna Ave - S Park St to Washington St N/A
South Side of Corunna Ave - S Park St to Washington St N/A

Again, since this was an assessment of the setback of residential properties, we only
assessed the blocks that contain residential uses. Therefore some of the blocks received a ‘N/A’
rating. Most of the blocks of homes have medium setbacks, only one block (East Side of
Washington — Corunna to Howard) That reciveved a ‘small’ setback rating. This is because of
the multiple family residential use located on the block.
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CHAPTER 5 :
Commercial/lnstitutional/
Industrial Inventory & Assessment

5.0 Introduction

5.1 Assessment Tool

5.2 Existing/Future Land Use (Zoning)

5.3 Setback

5.4 Facade

5.5 Access Management (Off-Street Parking)
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5.0 INTRODUCTION

The purpose of the commercial and housing inventory is to examine the current land uses
adjacent to the Washington St corridor and to analyze their relationship with the street. The
criteria for assessing the surrounding properties are based on their visual appearance and how
it coincides with a complete streets concept. The visual appearance and land use can directly
affect the pedestrian experience, the flow of traffic and parking. Commercial and Institutional
land uses intensify street activity during times of operation and greatly contribute to the
atmosphere on the street. Vacant lots and industrial land uses can create a less desirable
experience for pedestrian, cyclist and auto users.

5.1 ASSESSMENT TOOL

This is the scale that our team developed in order to rate the criteria established in
relation to the existing conditions and qualities of the commercial, industrial and institutional

properties within Washington Street Corridor.

Commercial,
Industrial,
Institutional,
Multifamily Properties

Setback

Large - (Greater than 5oft); frontage is separated from
street by parking lot or open space

Medium -(10-50ft) Setback

Small - Or no setback (o-10ft)

Facade

Poor - The frontage of the property lacks any
aesthetic improvement efforts; potential visitors have
difficulty distinguishing the use of the property

Fair - Signage has been implemented to notify
potential customers; incremental improvements have
been made to the frontage such as vegetation or
pedestrian seating

Good - The facade of the building is attractive and
appealing; inviting elements are implemented and
abundant

Off Street
Parking
(Access
Management)

Poor - Off street parking consists of individual lots for
each commercial or industrial parcel.

Fair - Some parcels use shared parking lots with
signage to notify vehicular traffic

Good - Parking lots are combined and located in such
a manner that businesses are accessible; parking lots

are identified with signage
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5.2 EXISTING/FUTURE LAND USE (ZONING)

Land use can greatly affect the experience of the users on the streets. Industrial may
tend to produce higher traffic volumes or undesirable sights, sounds and smells that deter
pedestrian use of the streets. Office space tends to create traffic during hours of operation, but
leaves the streets with empty buildings in the evenings. Residential uses tend to quiet during the
work week and more active during the evenings and weekends. Each land use has their place
in the urban environment, but a mix of general retail and residential uses can encourage
pedestrian traffic throughout the entire day and evening.

Institutional

Commercial

Owosso Wesleyan Church

TABLE 5-1: LAND USE

Crave Gourmet Cupcakes and Dessert

Land Use

Current Zoning

Future Use

Riverside Quality Auto

Commercial

Planned Unit Development

Steam Railroading Institute

Institutional: Private

Planned Unit Development

Washington Business Park

Industrial

Planned Unit Development

Team Larrivey Properties

High Density Residential

Mixed Use/Traditional Commercial

Wakeland Oil Office Commercial Mixed Use/Traditional Commercial
Shell Station Commercial General Commercial/Office

Crave Gourmet Cupcakes & Dessert Shop Commercial Local Business

Elks Lodge Industrial Planned Unit Development

Dicks Auto Services Industrial Industrial

Clark Fire & Safety Commercial Local Business

Primetime Pizza Commercial Local Business

Dalton Elevator Commercial Local Business

Edward Jones Commercial Office

Owosso Wesleyan Church Institutional: Private One Family Residential

Baker College Early Learning

Institutional: Private

Local Business

Crest Printing Inc

Commercial

Local Business
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5.3 SETBACK

FIGURE 5-1:

SETBACK SCORE The setbacks of buildings greatly affect their interaction with its

users and the street. Close proximity with the street allows users to
easily move from the street to the building and back to the street.

d Large setbacks can disconnect the streets from the buildings and their
users. This may result in a greater dependence on automobiles and a
decrease in pedestrian traffic.
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Example Score: Large Example Score: Small

Elks Lodge Wakeland Oil Offices

TABLE 5-2: SETBACK (COMMERCIAL, INDUSTIRAL, INSTITUTIONAL)

Setback
Riverside Quality Auto Small, Large
Steam Railroading Institute Small
Washington Business Park Small
Team Larrivey Properties Small
Wakeland Oil Office Small
Shell Station Medium
Crave Gourmet Cupcakes & Dessert Shop Small
Elks Lodge Large
Dicks Auto Services Small
Clark Fire & Safety Medium
Primetime Pizza Medium
Dalton Elevator Small
Edward Jones Medium
Owosso Wesleyan Church Large
Baker College Early Learning Medium
Crest Printing Inc Medium
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5.4 FACADE

FIGURE 5-2: FACADE
SCORE

A buildings appearance adjacent to the street has a direct
impact on the users’ experience and is considered by architects as the
most important feature from a design perspective. The condition of a
building's fagade can be considered renovated, intact or deteriorated
based on it physical state, aesthetic appeal and/or alignment with the
street. Visually appealing structures provide a sense of security and
comfort to pedestrian on the street. Buildings that have large
translucent windows, front doors, signage and historical/cultural
architecture connected with the streets will strongly encourage
pedestrian use.
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Example Score: Poor

Example Score: Good

TABLE 5-3: FACADE CONDITIONS

Riverside Quality Auto Good
Steam Railroading Institute Poor
Washington Business Park Fair
Team Larrivey Properties Poor
Wakeland Oil Office Poor
Shell Station Fair
Crave Gourmet Cupcakes & Dessert Shop Good
Elks Lodge Poor
Dicks Auto Services Fair
Clark Fire & Safety Good
Primetime Pizza Fair
Dalton Elevator Fair
Edward Jones Good
Owosso Wesleyan Church Good
Baker College Early Learning Good
Crest Printing Inc Fair

The results of the assessment indicate a reasonably equal distribution of all scores. This

reflects the variety of structures along the Washington St Corridor and their inconsistent

relationship to one another when considering each facade. Based on the criteria, a newly
renovated structure could still receive a poor score. This is a reflection of identifying the
characteristics of each structure that encourage pedestrian use of the corridor and interaction

with those users.
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5.5 ACCESS MANAGEMENT (OFF-STREET PARKING)

FIGURE 5-3: ACCESS Withi . . . ) .
ithin rridor consisting of residential mmercial or
MANAGEMENT a corridor consisting of residential, co ercial o

SCORE industrial uses the number of access points or curb cuts directly affects

the traffic flow of automobiles, bicycles and pedestrians alike. Each
| individual access point provides an opportunity for an automobile user

to make a left or right turn either entering or exiting the parking lot or

driveway. This not only creates vehicular congestion, but since the

access points cross pedestrian zones the interactions between

pedestrians and vehicles increases, hindering the safety of

pedestrians.
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Example Score: Poor Example Score: Good

http://imww.fhwa.dot.gov/environment/bicycle_pedestrian/publications/sidewalk2/sidewalks203.cfm

Some strategies use the practice of shared driveways or parking lots. This efficiently
reduces the number of curb cuts and access points, limiting the pedestrian and automobile
interactions, ultimately making the pedestrian zone safer and a more attractive option of travel.
Another method of access management entails rear entrance parking, accessible from a side

street or alleyway.

TABLE 5-4: ACCESS MANAGEMENT

Access Management (Off-Street Parking)

Riverside Quality Auto Fair
Steam Railroading Institute Poor
Washington Business Park Poor
Team Larrivey Properties Poor
Wakeland Oil Office Poor
Shell Station Good
Crave Gourmet Cupcakes & Dessert Shop Poor
Elks Lodge Poor
Dicks Auto Services Poor
Clark Fire & Safety Poor
Primetime Pizza Poor
Dalton Elevator Poor
Edward Jones Fair
Owosso Wesleyan Church Fair
Baker College Early Learning Poor
Crest Printing Inc Poor
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CHAPTER 6 : INTERSECTION
INVENTORY AND ASSESSMENT

6.1 Introduction

6.2 Assessment Tool

6.3 Delineation / Connection
6.4 Crosswalk Signal / Sighage




6.1 INTRODUCTION

There are a total of 8 intersections on the Washington St corridor. These intersections
determine the pedestrian safety and ease of travel along the corridor. Unmarked intersections
create uncertainty and stress for pedestrian users. Poorly marked and confusing crosswalks at
high traffic volume intersections can create dangerous barriers for non-automobile users. The
major intersection on the corridor is where M-71 merges with Washington St. This intersection
has a major light, high traffic volume and busy commercial business on the NE and SE corners.
Another major intersection is where Gute St mergers with Washington St. This intersection is

the first experience Baker College students are exposed to when attempting to walk or bike from

campus to downtown Owosso. This intersection would ideally present the user with a safe and
inviting atmosphere that would encourage use of the corridor.

6.2 ASSESSMENT TOOL

Intersections

Delineation/Connection

Poor - The crosswalks do not have a
connection point on the opposing side
of the street.

Fair — The Crosswalks are not marked
by paint, or the paint has faded. There
are no guidelines for pedestrians.

Good - The boundaries of crosswalks
are marked with thick white lines;
pedestrians can locate the crosswalk
and stay out of danger from vehicular
traffic.

Crosswalk
Signal/Signage

Poor - Crosswalk Signal signage is not
present; pedestrians are left guessing
as to when it is safe to cross the
intersection.

Fair - Crosswalk signage has been
implemented for some directions of
pedestrian traffic.

Good - Pedestrian Signal/Signage has
been implemented for crosswalk for
each direction of traffic
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6.3 DELINEATION/CONNECTION

The delineation of a crosswalk refers to the manner in which the portion of the sidewalk that
crosses the road is clear and consistent. Crosswalks should be clearly marked so they are
visible to all modes of transportation. There should be connection points at both ends of the
crosswalk, so users can easily pass from sidewalk to crosswalk to sidewalk.

Example Score: Poor Example Score: Good

6.4 CROSSWALK SIGNAL/SIGNAGE

Major crosswalks should include some form of audio and/or visual signals for all modes
of transportation that indicates when it is safe to use the crosswalk. Crosswalks at minor
intersections need to include visual markings for all modes of transportation. Simple stripping
can provide the necessary guide and caution needed for safe passage.

Example Score: Poor Example Score: Good
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GUTE ST AND S WASHINGTON ST

CROSSING GUTE ST
Delineation/Connection: Fair
Crosswalk Signal/Signage: Poor

CROSSING WASHINGTON ST
Delineation/Connection: Poor
Crosswalk Signal/Signage: Poor
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RIDGE ST AND S WASHINGTON ST

CROSSING RIDGE ST
Delineation/Connection: Fair
Crosswalk Signal/Signage: Poor
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STEWART ST AND S WASHINGTON ST

CROSSING STEWART ST
Delineation/Connection: Fair
Crosswalk Signal/Signage: Poor

CROSSING WASHINGTON ST
Delineation/Connection: Fair
Crosswalk Signal/Signage: Poor

i FEY
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UNIVERSAL DRIVE AND S WASHINGTON ST

CROSSING UNIVERSAL ST
Delineation/Connection: Fair
Crosswalk Signal/Signage: Poor

CROSSING WASHINGTON ST
Delineation/Connection: Poor
Crosswalk Signal/Signage: Poor
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E MONROE ST AND S WASHINGTON ST

CROSSING E MONROE ST
Delineation/Connection: Fair
Crosswalk Signal/Signage: Poor

y

CROSSING WASHINGTON ST
Delineation/Connection: Poor
Crosswalk Signal/Signage: Poor
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MILWAUKEE ST AND S WASHINGTON ST

CROSSING MILWAUKEE ST
Delineation/Connection: Poor
Crosswalk Signal/Signage: Poor

CROSSING WASHINGTON ST
Delineation/Connection: Poor
Crosswalk Signal/Signage: Poor
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CORUNNA AVE AND S WASHINGTON ST

CROSSING CORUNNA AVE
Delineation/Connection: Good
Crosswalk Signal/Signage: Fair

CROSSING WASHINGTON ST
Delineation/Connection: Good
Crosswalk Signal/Signage: Fair
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HOWARD ST AND S WASHINGTON ST

CROSSING HOWARD ST
Delineation/Connection: Fair
Crosswalk Signal/Signage: Poor

CROSSING WASHINGTON ST
Delineation/Connection: Poor
Crosswalk Signal/Signage: Poor
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CHAPTER 7: STAKEHOLDER
INPUT
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Representative of Steam Railroading Institute
What is the main problem with the Washington St corridor?

¢ Disconnect from the downtown, lack of signage/advertising of SRI
What does SRI have to offer the Washington St corridor?

e Planes, Trains, and Automobiles Festival bringing 40-50 Thousand visitors;
e Steam train rides to see Santa in fall/winter months
0 Original train from “The Polar Express”

What is your vision for the corridor moving forward?

e Steam train used to connect Owosso with metropolitan cities across country;
¢ Washington St lined with shops and artisans similar to Frankenmuth;
e Owosso as a tourist destination, with SRI as the focal point.

Representative of Shiawassee Economic Development Partnership
What is the main problem with the Washington St corridor?

e Lack of walkability/bike-ability;
e Confusing road striping and signage;
¢ No connection between Baker and downtown.

What does the SEDP have to offer the Washington St corridor?

e Insight on types of land use for redevelopment;
¢ Knowledge and connections to get projects off the ground.

What is your vision for the corridor moving forward?

¢ Riverside Auto and Washington Business Park redeveloped;

¢ A walkable and bike-able connection between downtown and Baker College;
e Elks Club restoration and improved use;

¢ Increase downtown shop hours to attract students.

Representative of Business and Corporate Services, Baker College
What is the main problem with the Washington St corridor?

e Lack of services to attract students.
What does Bake College have to offer the Washington St corridor?

¢ Owosso-palooza
o0 Brings hundreds of students as well as local artists to the downtown

What is your vision for the corridor moving forward?

| Chapter 7: Stakeholder Input



o Baker expansion into parts of downtown;
e Improved student retention for Owosso using Washington as the main connection.
o Line Washington with places for students to gather. (Coffee shops, bookstores,
etc.)
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CHAPTER 8:
RECCOMMENDATIONS
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8.1 VISION OF THE CORRIDOR

The vision for the S Washington Street Corridor embodies the combined efforts of
residents, business leaders, land owners, corridor users, the Baker College. These stakeholders
are unified in the desire to revitalize the corridor and develop a welcoming gateway that reflects
the character of Owosso.

1. Inter-connected- The corridor connects people to downtown Owosso, the Baker
College and throughout the region. The corridor will enable users to move safely, comfortably,
and seamlessly by foot, bike, transit, and/or car.

2. Attractive- A high quality entryway with attractive buildings, public spaces,
landscapes, and streetscapes that provide places where people want to work, live, visit, and play.
Streets are safe, and accessible for all users.

3. Diverse- A vibrant and diverse corridor that is made up of a mix of services, offices,
housing, and amenities that meet the needs of all age groups, income levels, household types,
ability levels, and cultures.

4. Invigorated- Sustained, diverse economic vitality of the corridor will stimulate new
investment and employment opportunities. The character of the corridor will be enhanced
through renewal of buildings and businesses and supports new development, services, and
amenities.

| Chapter 8: Reccommendations



8.2 RECOMMENDATIONS

Incorporate consistent “gateway” treatments into all improvement efforts along the
corridor

Improve landscaping in the public right of the way and increase the number of trees
Implement landscape and streetscape standards that enhance the overall aesthetic
qualities of the corridor

Utilize landscaping to help define the character and boundaries of the corridor

Develop simple and easy to read gateway signs that define the entrances to the corridor
and the city

Improve lighting along pedestrian pathways

Develop safe non-motorized systems: Corridors with safe non-motorized access help
create a positive sense of place and enhances the quality of life for all stakeholders.
Evaluate and modify existing interstate crossing options for both pedestrians and
bicyclists

Complete non-motorized connections throughout corridor

Develop continuous, connected, and maintained bikeways through Baker College to the
downtown area.

Redevelop and maintains sidewalks throughout the corridor to meet American with
Disabilities Act (ADA) requirements. Incorporate marked crosswalks, and signal timing
for pedestrian crossings

Connect existing sidewalks and fill in areas where sidewalk connections end

Utilize lighting and signage improvements to help define the character of the corridor
Introduce uniform and attractive pedestrian lighting

Install pedestrian warning signs and on-street parking signs

Introduce uniform and simple signage that supports both existing and future local
businesses

Preserve economic development potential by creating opportunities for high quality and
attractive development

Maintain and enhance the commercial corridor and encourage beautification of existing
buildings and parcels

Provide opportunities for more local services such as restaurants, pharmacies, hotels, etc
Bolster services along corridor to accommodate the needs of visitors and residents (also
for Baker College students)

Encourage new construction to be configured in a manner that supports non-motorized
access

| Chapter 8: Reccommendations



WEST SIDE OF S WASHINGTON - GUTE TO RIDGE

3 months - 1 year

e Stripe for bike lane

e Stripe for on street parking and include regulations sighage

e Stripe for crosswalk over Gute to Baker College

e Stripe for crosswalk over Ridge to northern block

e Stop sign on corner of Gute and Washington for southbound Washington St traffic. This
would create a three way stop at the Gute/Washington St intersection

e Partner with Baker College Early Learning and home owners to make landscaping
improvements: Tree plantings

e Stripe for 1 lane southbound traffic with middle turn lane

3 year

e Lighting: Install lamp posts consistent with entire corridor. Lighting should be dimmer in
residential than in commercial area

5 year

e Widen sidewalks to a 5 foot minimum width
e In compliance with ADA Accessibility Guidelines

| Chapter 8: Reccommendations



EAST SIDE OF S WASHINGTON - GUTE TO RIDGE
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3 months-1 year

3 year

Stripe for bike lane

Stripe for crosswalk over S Washington to Baker College

Stripe for crosswalk over Ridge to northern block

Additional speed limit sign

Way finding signage for Owosso downtown directing Gute St traffic

Partner with Crest Printing and home owners to make landscaping improvements: Tree
plantings

Stripe for 1 lane northbound traffic

Lighting: Install lamp posts consistent with entire corridor. Lighting should be dimmer in
residential than in commercial area

5-10 year

Widen sidewalks to a 5 foot minimum width
Achieve compliance with ADA Accessibility Guidelines
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WEST SIDE OF S WASHINGTON - RIDGE TO STEWART

3 months-1 year

e Stripe for bike lane

Stripe for on street parking and include regulations signage

Stripe for crosswalk over Ridge to southern block

Stripe for crosswalk over Stewart to northern block

Partner with home owners to make landscaping improvements: Tree plantings
e Stripe for 1 lane southbound traffic with middle turn lane

3 year

e Lighting: Install lamp posts consistent with entire corridor. Lighting should be dimmer in
residential than in commercial area
e Connect crosswalk ramps crossing Washington St; implement signage and striping

5-10 year

¢ Widen sidewalks to a 5 foot minimum width
¢ Achieve compliance with ADA Accessibility Guidelines
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EAST SIDE OF S WASHINGTON - RIDGE TO STEWART

3 months-1 year

e Stripe for bike lane

e Stripe for crosswalk over Ridge to southern block

e Stripe for crosswalk over Stewart to northern block

e Partner with home owners to make landscaping improvements: Tree plantings
e Stripe for 1 lane northbound traffic

3 year

e Lighting: Install lamp posts consistent with entire corridor. Lighting should be dimmer in
residential than in commercial area

5-10 year

e Widen sidewalks to a 5 foot minimum width
e Achieve compliance with ADA Accessibility Guidelines
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WEST SIDE OF S WASHINGTON - STEWART TO UNIVERSAL

3 months-1 year

3 year

Stripe for bike lane

Stripe for on street parking and include regulations signage

Stripe for crosswalk over Stewart to southern block

Stripe for crosswalk over Universal to northern block

Partner with Edward Jones and home owners to make landscaping improvements: Tree
plantings

Stripe for 1 lane southbound traffic with middle turn lane

Lighting: Install lamp posts consistent with entire corridor. Lighting should be dimmer in
residential than in commercial area

5-10 year

Widen sidewalks to a 5 foot minimum width
Achieve compliance with ADA Accessibility Guidelines
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EAST SIDE OF S WASHINGTON - STEWART TO MONROE

3 months-1 year

e Stripe for bike lane

e Stripe for crosswalk over Stewart to southern block

e Stripe for crosswalk over Monroe to northern block

e Partner with Wesleyan Church to make Landscaping improvements: Tree plantings
e Stripe for 1 lane northbound traffic

3 year

e Lighting: Install lamp posts consistent with entire corridor. Lighting should be dimmer in
residential than in commercial area

5-10 year

e Widen sidewalks to a 5 foot minimum width
¢ Achieve compliance with ADA Accessibility Guidelines
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WEST SIDE OF S WASHINGTON - UNIVERSAL TO MILWAUKEE

3 months-1 year

Stripe for bike lane

Stripe for on street parking and include regulations signage

Stripe for crosswalk over Universal to southern block

Stripe for crosswalk over Milwaukee to northern block

Stripe for on street parking

Partner with Primetime Pizza, Dalton Elevator and home owners to make landscaping
improvements: Tree plantings

Stripping for 1 lane southbound traffic with middle turn lane

Lighting: Install lamp posts consistent with entire corridor. Lighting should be dimmer in
residential than in commercial area
Narrow the large curb cut next to Dalton Elevator; eliminate Milwaukee St.

5-10 year

Widening of sidewalks to a 5 foot minimum width
Achieve compliance with ADA Accessibility Guidelines
Sidewalk replacement
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EAST SIDE OF S WASHINGTON - MONROE TO CORUNNA

3 months-1 year

e Stripe for bike lane

e Stripe for crosswalk over Monroe to southern block

e Stripe for crosswalk over Corunna to northern block

e Partner with Clark surrounding business owners to make landscaping improvements:
Tree plantings

e Stripping for 1 lane northbound traffic

e Lighting: Installation of lamp posts consistent with entire corridor. Lighting should be
dimmer in residential than in commercial area
e Eliminate unnecessary curb cuts

5-10 year

e Widen sidewalks to a 5 foot minimum width
e Achieve compliance with ADA Accessibility Guidelines
¢ Sidewalk replacement
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WEST SIDE OF S WASHINGTON - MILWAUKEE TO HOWARD

L7,

3 months-1 year

e Stripe for bike lane

e Stripe for crosswalk over Milwaukee to southern block

e Stripe for crosswalk over Howard to northern block

e Stripe for on street parking and include regulations sighage

e Signage directing traffic to Downtown Owosso

e Partner with Elks Lodge and business owners to make landscaping improvements: Tree
plantings, street planters, bike racks and trash cans

e Stripping for 1 lane southbound traffic with middle turn lane

3 year

e Lighting: Installation of lamp posts consistent with entire corridor
¢ Demoaolition of structure standing behind large billboard:; fill with green space

5-10 year

e Achieve compliance with ADA Accessibility Guidelines’
¢ Encourage the development of commercial and general retalil
e Encourage Facade improvements for Elks Lodge
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EAST SIDE OF S WASHINGTON - CORUNNA TO HOWARD

3 months-1 year

Before
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This is a rendering of Washington Street
facing Riverside Auto showing physical
Stripe for bike lane improvements to the streetscape.

Stripe for crosswalk over Corunna to southern block

Stripe for crosswalk over Howard to northern block

Stripe for on street parking north of the Shell gas station and include regulations sighage
Partner with local businesses to make landscaping improvements: Tree plantings ,
street planters and trash cans

Stripe for 1 lane northbound traffic

Clean empty lot next to Wakeland Oil offices

Lighting: Installation of lamp posts consistent with entire corridor
Repair/Removal of obstructions on sidewalk
Replace dome drain with flat cover

5-10 year

Achieve compliance with ADA Accessibility Guidelines

Encourage Fagade improvements for Team Larrivey Properties and Wakeland Oil Office
Demolition of existing foundation on the North side of Wakeland Oil offices; fill with green
space
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WEST SIDE OF S WASHINGTON - HOWARD TO RIVER

3 months-1 year

e Stripe for bike lane

e Stripe for crosswalk over Howard to southern block

e Stripe for on street parking and include regulations signage

e Street Plantings

e Bike rack

e Partner with surrounding business owners to make landscaping improvements: Tree
plantings , street planters and trash cans

e Stripe for 1 lane southbound traffic with middle turn lane

3 year

e Lighting: Installation of lamp posts consistent with entire corridor
e Repair/Removal of obstructions on sidewalk

5-10 year

e Achieve compliance with ADA Accessibility Guidelines
e Encourage the development of retalil
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EAST SIDE OF S WASHINGTON - HOWARD TO RIVER

Current

Future

L]

3 months-1 year

e Stripe for bike lane
e Stripe for crosswalk
over Howard to
southern block

e Street Plantings
e Stripe for on street
parking and include

regulations signage
e Encourage and support SRI signage upgrades
e Partner with Steam Railroad Institute to make landscaping improvements: Tree
plantings, street planters and trash cans
e Stripe for 1 lane northbound traffic

3 year

e Lighting: Installation of lamp posts consistent with entire corridor
e Repair/Removal of obstructions on sidewalk

5-10 year

e Achieve compliance with ADA Accessibility Guidelines
e Encourage Facade improvements for SRI
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NORTH SIDE OF CORUNNA AVE — S PARK ST TO WASHTINGON ST

3 months-1 year

e Stripe for crosswalk over S Park to northern block
e Stripe for crosswalk over Washington ST to Milwaukee to Howard
e Landscaping improvements: Tree plantings

3 year
e Lighting: Installation of lamp posts consistent with entire corridor
5-10 year

e Achieve compliance with ADA Accessibility Guidelines
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SOUTH SIDE OF CORUNNA AVE — S PARK ST TO WASHTINGON ST

3 months-1 year

e Stripe for crosswalk over Washington ST to Milwaukee to Howard
e Landscaping improvements: Tree plantings

3 year
e Lighting: Installation of lamp posts consistent with entire corridor
5-10 year

e Achieve compliance with ADA Accessibility Guidelines
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MATRIX

Short-term

Long-term

1)

2)
3)

4)

5)

6)

7

1)

2)

3)

Striping for bike lanes on both the
East and West shoulder of the
corridor

Striping for crosswalks

Striping for street parking on section
of corridor north of Corunna

Striping for 1 lane southbound
traffic, 1 lane northbound traffic and
middle turn lane for entire corridor

Install bike racks in front of all
businesses along the corridor

Clean up trash and debris in vacant
lot between Team Larrivey Building
and Wakeland Oil offices

Post a stop sign on corner of Gute
and Washington for southbound
Washington St traffic

Strengthen partnership with local
businesses to encourage a 1225
Train/Christmas theme for the
corridor

Promote or plan events that attract
local residents to the corridor

Partner with businesses to install
street planters, benches, trash cans
along corridor north of Corunna

8)

9)

4)

5)
6)

7
8)

Landscaping improvements: Tree plantings for
entire corridor

Demolish structure behind large billboard between
Washington Business Park and Elks Club

Lighting: Installation of uniform lamp posts for entire
corridor with dimmer lighting in the residential area
south of Washington St & Corunna than in the
commercial section north

In compliance with ADA Accessibility Guidelines

Encourage Fagade improvements of commercial
buildings on corridor to encourage pedestrian use

Widening of sidewalks to a 5 foot minimum width

Demolish foundation in vacant lot between Team
Larrivey Building and Wakeland Oil offices
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This rendering shows the East side of South Washington Street in front of the Steam
Railroading Institute. The rendering shows the implementation of recommendations such as
lighting, signage, landscaping planters, street parking and bike lanes.

|



This is a rendering of Washington Street facing Riverside Auto showing physical improvements
to the streetscape.
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APPENDIX A: Block By Block
Analysis

Analysis of each block from
Baker College to the Shiawassee River
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WEST SIDE OF S WASHINGTON - GUTE TO RIDGE

o kil

Street

¢ Two lanes total; southbound treated as two lanes closer to Gute St. (through traffic and
right hand turn lane)

e Speed limit is 25 miles per hour.

e Surface condition is average; some cracks and fading street lines.

e Curb and gutters for proper drainage; only two curb cuts

Streetscape

o Large buffer consisting of green space, trees, some plantings and utility poles
e Sidewalk width 5ft; in good condition with no cracks or holes and mostly level
o Crosswalks have curb ramps; however no delineation
e Little to no signage or wayfinding for pedestrian traffic

Housing

¢ Two single family residential uses
e Homes appear to be in sound structural condition and have some fagcade improvements.
e Medium setback from sidewalk (approx. 20 ft)

Other uses

e Baker College Early Learning (corner of Gute St and Washington St)
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EAST SIDE OF S WASHINGTON - GUTE TO RIDGE
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Street

¢ Northbound Washington St traffic has stop sign, as well as eastbound traffic from Gute
St.; Southbound Washington does not stop.

e Surface condition is good; no major cracks or disruptions.

o Five separate curb cuts for driveways and parking lots

Streetscape

e Large buffer of green space that includes numerous street trees, signage and utility
poles

e Varying sidewalk widths 4-5 ft; becomes crowded with opposing pedestrian traffic

e Sidewalks are in good condition; curb ramps have been implemented at crosswalks.

¢ No bike lanes

Housing

e Three single family residential properties

¢ Overall condition appears to be above average with some landscaping on the lots and
few fagade improvements

e Setback from sidewalk approximately 15-25 ft

Other Uses

e CSH Incorporated
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WEST SIDE OF S WASHINGTON - RIDGE TO STEWART

¢ Northbound Washington has left turn only lane, as well as a lane for through traffic and
right turns

e Southbound Washington traffic is one lane, with excessive width (street parking)

e Five curb cuts; all driveway access to residential uses.

Streetscape

e Large buffer (approx 15ft) distance between sidewalk and road; mostly green space and
street trees

e Continuation of utility lines with overhanging lighting attached

¢ Little to no wayfinding directing pedestrian towards the downtown.

e No delineation of crosswalks

Housing

¢ Housing has some historical characteristics, and in sound structural and aesthetic
condition
e Setbacks are consistent with the rest of the housing stock along the corridor

Other Uses

e None
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EAST SIDE OF S WASHINGTON - RIDGE TO STEWART

Street

e Surface is in fair condition; cracks and potholes may be an arising issue at the corners of
side streets.

¢ No curb cuts; driveway access to properties is by method of a back alley connected to
side streets

Streetscape

e Continuation of 4ft sidewalks separated from the street by large buffer of green space
and street trees.

e Sidewalk is in fair condition; some areas become uneven, potentially challenging for
handicap pedestrians

¢ Little to no landscaping within the buffer; also limited wayfinding.

¢ No bike lanes

Housing

e Seven single family residential uses; rear access driveways reduces streetscape clutter.
e Structural and aesthetic characteristics uniform in regards to the homes. Landscaping
and lot improvements could be improved

Other Uses

e Large parking lot on the corner of Washington St and Stewart St.
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WEST SIDE OF S WASHINGTON - STEWART TO UNIVERSAL
u=

Street

e Surface condition is fair; some cracks are beginning to form, mostly at the corners of
side streets

e One lane of traffic in both north and south directions; lane widths are large (street
parking)

e Three curb cuts for residential and commercial uses.

Streetscape
o Absence of bike lanes; large buffer of green space between sidewalk and curb
e Street trees within the buffer; however no other landscaping.
¢ Overhanging lighting from utility poles illuminates intersections.
o Crosswalks are not delineated, and access between opposing sides of Washington St

does not exist.
Housing

¢ Two single family residential uses
o Homes are in fair condition; appear to have some historical character and some
aesthetic and fagade improvements

Other Uses

o Edward Jones on the corner of Washington St and Stewart St
e Victors Hair and Beauty
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EAST SIDE OF S WASHINGTON - STEWART TO MONROE

Street

e Surface is in fair condition; cracks developing. Resurfacing could be beneficial
e One lane for both North and South direction of traffic flow; Speed limit of 35 mph
continues, but the width of the lanes suggests a higher speed.

Streetscape

e Sidewalks are in fair condition; curb ramps implemented at crosswalks across side
streets but no delineation

o No access to opposite side of Washington St

e Some trees in large buffer of green space, no additional landscaping

¢ No pedestrian signage or wayfinding

Housing
e None
Other Uses

e Owosso Wesleyan Church on the Northeast corner of Stewart St and Washington St
e Large empty lot on the North side of the church
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WEST SIDE OF S WASHINGTON - UNIVERSAL TO MILWAUKEE

Surface condition is fair; resurfacing and restriping would benefit vehicle traffic
Five curb cuts for commercial parking lots and residential driveways
No bike lanes delineated

Speed limit is not indicated when turning left from Corunna Ave heading South on
Washington St

Streetscape

Concrete sidewalk surface is in good condition; maintaining the same width from the
South end of the corridor

Large green space buffer containing trees and utility poles with overhanging lights
attached

Curb ramps at intersections; fading delineation; no connection between opposing sides
of Washington St

Housing

Three single family residential parcels; possibly non-conforming uses placed between
commercially zoned parcels

Other Uses

Primetime Pizza
Storefront for Rent
Dalton Elevator
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EAST SIDE OF S WASHINGTON - MONROE TO CORUNNA

Street

e Surface condition is fair; some cracks and the start of small potholes near the gutter and
drain system

¢ Northbound Washington St traffic has right turn only lane and lane for through traffic

o Traffic light at the railroad crossing and at Corunna Ave intersection

Streetscape

o Large buffer of green space with a number of trees planted; little to no additional
landscaping

e Four curb cuts all for commercial parking lots; congestion issues arise at peak traffic
times

Housing
e None
Other Uses

e Clark Fire & Safety
e Dick's Auto Service
e Crave Gourmet Cupcakes & Dessert Shop
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WEST SIDE OF S WASHINGTON - MILWAUKEE TO HOWARD

Street

The street surface could use improvements. Cracks are forming due to the weather
conditions and high traffic volume associated with a state road.

Southbound Washington St has left turn lane, and lane for through traffic at Corunna
Ave intersection

On street two hour parking north of Corunna Ave intersection

Access points to the Elks Lodge directly across from Corunna Ave; causing
inconveniences and congestion

Streetscape

Seven curb cuts total; four of which South of the railroad tracks, three to the North
Sidewalk widens North of Corunna Ave; green space buffer is replaced by concrete or
asphalt

Signage for on street parking and vehicle wayfinding; no pedestrian wayfinding

Housing

Three single family residential uses
Condition appears fair; placement within commercial uses, potential non-conforming
uses

Other Uses
e Primetime Pizza
e Dalton Elevator
e Rail line
o Elks Lodge

Washington Business Park
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EAST SIDE OF S WASHINGTON - CORUNNA TO HOWARD

e Street surface condition is moderate to fair; past the intersection the quality improves

¢ Two lanes of northbound traffic on Washington St; right hand turn on to Washington St
from Corunna Ave has no turn on red sign

o Speed is reduced to 25 miles per hour

¢ No bike lanes

Streetscape

o North corner of Washington St and Corunna Ave has landscaping as a buffer (shrubs
and plants)

e Crosswalk across Corunna Ave is difficult to cross due to the high volumes of traffic and
limited walk signal opportunities; curb ramps have been implemented

¢ Automobile sighage and wayfinding has been implemented

e Signs indicating to prohibition of bicycles, skateboards and rollerblades on sidewalk

¢ No pedestrian elements (benches, trash cans, tables and chairs)

Housing
e Team Larrivey Properties (High density residential)
Other Uses

e Shell gas station / market (Northeast corner of Corunna Ave and Washington St)
e Wakeland Oil Offices
e Vacant lot north of Wakeland Oil Office, South of high density residential
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WEST SIDE OF S WASHINGTON - HOWARD TO RIVER

Street

¢ Two lanes of Southbound traffic; 25 mph speed limit
o Howard St is lightly traveled, serves as access point for Washington Business Park

Streetscape

¢ Sidewalk width is large; instead of green space as a buffer additional concrete is in its
place

e Vegetation is growing between the cracks of the sidewalk

e Two street lamp posts positioned in front of Riverside Quality Auto

¢ Only one large curb cut for the Riverside Quality Auto parking lot

Housing
e None
Other Uses

¢ Riverside Quality Auto (Storefront, Lot, and Service shop)
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EAST SIDE OF S WASHINGTON - HOWARD TO RIVER

¢ Two lanes of Northbound traffic; speed limit of 25 mph
e Surface is in fair condition

¢ Wide lanes makes the space feel very open

¢ No bike lanes

Streetscape

o Pedestrian zone consists of concrete walkway (good condition) and a buffer zone
surfaced with asphalt and filled with utility poles and signage

¢ Riverwalk access point has welcome sign (wayfinding)

e Some overhanging street lights attached to utility poles

Housing
e None
Other Uses

e Railline
e Steam Railroading Institute
e Owosso Riverwalk access point
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NORTH SIDE OF CORUNNA AVE — S PARK ST TO WASHTINGON ST

Street

¢ Two lanes of Westbound traffic; speed limit of 35 mph
e Surface is in good condition

¢ Wide lanes makes the space feel very open

¢ No bike lanes

Streetscape

o Pedestrian zone consists of concrete walkway (good condition) and a small buffer zone
surfaced with asphalt and filled with landscaping rocks

e Owosso welcome sign (wayfinding)

¢ No overhanging street lights

Housing
e None
Other Uses

e Gas Station
e Car Wash

| Appendix A: Block By Block Analysis



SOUTH SIDE OF CORUNNA AVE — S PARK ST TO WASHTINGON ST

Street

¢ Two lanes of Eastbound traffic; speed limit of 35 mph
e Surface is in fair condition

¢ Wide lanes makes the space feel very open

¢ No bike lanes

Streetscape

e Pedestrian zone consists of concrete walkway (fair condition)
e Owosso welcome sign (wayfinding)
e Some overhanging street lights attached to utility poles

Housing
e None
Other Uses

o Crave Gourmet Cupcakes & Desserts Shop
e Vacant Lot

| Appendix A: Block By Block Analysis



APPENDIX B:
Commercial/lnstitutional/
Industrial Property Analysis

Analysis of each commercial property from the Shiawassee River
to Baker College

|



RIVERSIDE QUALITY AUTO

420 S Washington St

Currently zoned as commercial, future land use is declared as Planned Unit development
Lot consists of showroom (small setback: Oft) with offices attached to the rear and a service
shop with a large parking lot in front (large setback: >100ft)

The lot is divided by the rail line

Property is within the DDA boundaries

Facade of showroom building has large transparent windows and entrance to the street

The service shop has a white vinyl exterior with small windows and large garage doors facing
the street

| Appendix B: Commercial/Institutional/ | iki¥
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STEAM RAILROADING INSTITUTE

405 S Washington St

Current zoning is Institutional: Private, future land use is marked as Planned Unit Development
Historical train and steam engine museum; conducts train tours and hosts events.

Parcel is located next to the rail line

Located within the DDA boundaries and an OMS (Owosso Main Street) Property

Facade is deteriorating; little signage and no aesthetic improvements

Small setback: Oft

WASHINGTON BUSINESS PARK

—

510 S Washington St
Current zoning is Industrial; future land use is Planned Unit Development

Brownfield Candidate (City of Owosso Master Plan)

The structure adjacent to the street is leased out as office space, the remaining structures on
the property are vacant

Facade has character but lacks lighting, sighage and pedestrian friendly elements such as
benches or landscaping

Small setback: Oft

| Appendix B: Commercial/Institutional/ k]
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TEAM LARRIVEY PROPERTIES

507 S Washington St

Current zoning is high density residential; future land use calls for mixed use/traditional
commercial

Apartments for rent/lease

Facade lacks features; no signage, landscaping or other pedestrian elements. Small opaque
windows and entrance to the street

Within DDA boundaries

Small setback: Oft

WAKELAND OIL OFFICE

527 S Washington St

Current zoning commercial; future land use mixed use/traditional commercial

Office of Dave Wakeland, owner of Shell Station

Small setback

Facade has been recently renovated; narrow opaque windows and entrance to the street
No signage, landscaping or pedestrian elements

Within DDA boundaries

Small setback: Oft

| Appendix B: Commercial/Institutional/ | ik!
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SHELL STATION

109 Corunna Ave

Current zoning is Commercial; future land use is General commercial/Office
Property consists of store front, gas pump structure and car wash

Located on northeast corner of Washington St and Corunna Ave

Future facade improvements in planning phase

Medium setback: 45ft

CRAVE GOURMET CUPCAKES & DESSERT SHOP

i W =] TN

102 Corunna Ave

Current zoning Commercial; future land use Local Business

Southeast corner of Washington St and Corunna Ave

Facade has good character; large transparent windows and entrance just off the street
Small setback: Oft

Landscaping and pedestrian elements

| Appendix B: Commercial/Institutional/ ks
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ELKS LODGE

524 S Washington St

Current zoning is Industrial; future land use is declared Planned Unit Development
Brownfield Candidate

Located directly West of Corunna Ave intersection

Historical character; no landscaping or signage

Large setback: >100ft

DICKS AUTO SERVICES

e 605 S Washington St

e Current zoning Industrial; future land use Industrial

e Facade is deteriorate; overgrown landscaping, stacks of tires, no ground windows, entrance to
the street

e Large gravel parking lot

e Small setback: Oft

| Appendix B: Commercial/Institutional/ £
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CLARK FIRE & SAFETY

619 S Washington St
Current zoning is Commercial; future land use is Local business

Facade is in good condition; clear signage and well maintained, small windows, entrance to the
street

No landscaping; lot is covered in asphalt
Medium setback: 25ft

PRIMETIME PIZZA

620 S Washington St
Current zoning is Commercial; future land use is Local Business
Facade is deteriorating; no landscaping and no pedestrian elements (benches, trash cans)

Parking lot located in front of parcel; encourages the automobile customer instead of walking or
bicycling customers

Medium setback: 60ft

| Appendix B: Commercial/Institutional/ |1k
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DALTON ELEVATOR

600 S Washington St

Current zoning is Commercial; future land use is Local business

Little to no facade improvements have been implemented; no landscaping, large opaque
windows

Large parking lot located directly North of the store front

Small setback: Oft

EDWARD JONES / TAIT APARTMENTS

720 S Washington St

Current zoning is Commercial; future land use is Office

Facade improvements have been made; landscaping and plantings around store front
Parking lot located at front of parcel; access points on Washington St and Stewart St
Medium setback: 40ft

| Appendix B: Commercial/Institutional/ [kt
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OWOSSO WESLEYAN CHURCH

715 S Washington St

Current zoning is Institutional: Private; future land use is One Family residential
Facade is exceptional; quality signage, landscaping lighting, entrance to the street
Large parking lot directly North of structure

Medium setback: 50ft

BAKER COLLEGE EARLY LEARNING

912 S Washington St

Current zoning is Institutional: Private; future land use is declared as Local Business
Facade is visually pleasing; landscaping improvements have been made

Large setback: 75ft

| Appendix B: Commercial/Institutional/ [EEe)
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CSH INCORPORTATED

1003 S Washington St

Current zoning is listed as Commercial; future land use is Local Business

Facade is intact; some landscaping has been implemented, and good signage

Large curb cut from street that leads nowhere; separate curb cut for parking to both North and
South of structure

e Medium setback: 25ft

| Appendix B: Commercial/Institutional/ [£s]0)
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APPENDIX C: Market Analysis

Data Collected from ESRI
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L
O esrlr Restaurant Market Potential

616 5 Washington 5t, Cwossa, M1, 488567
Rirg: 1 mile radius

Demagraphic Summary 011 2016
Population a,524 9,204
Population 18+ 7.083 6,851
Hauseholds 3,675 3,555
Madian Household Income 32,816 436,860
Want to family restaurant/staak housa in last & months 4,858 8. 7% b1
Famély mestourant/steak house last month: <2 times 1,731 24.4% 95
Family restawrpnt/steak house fast month: 2-4 times 1.753 24. 7% a2
Family mestourant/steok house st month: 5+ times 1,383 19.5% 1e1 }
Family restavront/sleok house kst & months: brepkfast 34 13.3% 1ol
Family restpurantysteakl house fast & montns! linch 1,640 23.3% 53
Family mestaurant/steak house last & months: snack 187 2.65% a4
Family restaurant/steakl house last & months: dinnas 3,490 45, 3% 83
Family mestourant/steak houte tast & months: weekday 2.51% 35.7% k]
Family restaurant/steall house last & months; weskend 3,008 A2, 4% |6
Famify mestaurant/steak house Last & months: Applebes's 1.587 12.4% B9
Family restaurant/stepll house last & months: Benmgan's 157 2.2% ma
Family restaarant/steak house tast 6 months: Bob Evans Farm 443 6.3% (B
Family restarant/steak house st & months: Cheesecaiy Factony 314 4. 4%, L1
Family mestowrant/steak house st & months: Chils Grill & Bar B3 5.1% TH
Family restaurant/sleakl house last & months: Cracker Barrel J68 10,8% ]
Family mestowrant/steak house st 6 months: Denny's 549 T.8% 86
Family restaurant/$leak house last & months: Frisndiy's 234 31.3% B4
Family mstourant/steak house st & months: Golden Cotral 714 10.1% 140
Family restmerantistiak house last € months! [ntl Hie of Pancakies 645 9.1% T8
Family mestaurant/steak house last 6 months: Lone Star Steskhouse 214 1.0% 112
Family restouiant/steak house kst & montha ! Gid Country Bulfst 210 3.0% 105
Family restaurant/sieak bouse last 6 months! Olive Garden 1,062 15. 0% BS
Family restourant/steak hoase st & months! Cutbalk Steakhouse 619 8.7% [k
Family restourant/stoak house last 6 months: Perking 298 4.2% ur
Family restaitant/steak nowse tast & montna! Red Lobster B16 11.5% R&
Family restourant/steak house last & months: Red Robin 322 4.5% H1
Family restarrant/steakl house last & montha: Riby Tuesday 504 T ]
Family restaurant/steak house last & months: Ryan's 312 4.4% 118
Family restautant/steak howuse last & montnag! Stroee 09 3.0% a5
Family restaurant/steak house lagt & months: T.G.L Friday's 551 A% 18
Went to fast food/drive-in restaurant |in fast & months 6,226 87.9% i
Went to fast food/drive-in restaurant <6 Dmesd month 2,343 33.1% a5
Want to fast food/drive-in restaurant 6=13 times/month 1,005 28.3% a8
Went to fast feod/drive-in restaurant 14+ tmes/maonth 1.879 26.5% e
Fast foeed/drive-in last 6 months: breakfast 1,857 26.1% 96
Fast food/drive-in last & months: junch 3.994 56.4% 96
Fast food/drive=in inst 6 months: shack 1.02%9 14.55% L-E]
Fast fiood/drive-in last 6 months: dinner 3.541 50.0% 104

Dentm Nobe: & MP] (Markat Poteral [noes) measurss the rilstive esihond of the sdums m e sdacdiod trade sro to avhubic grrtain cormutmer bahswidr or ourohesimg
pobiErng compiared 18 e WS, A ME] ol 150 rapreserdd Lhe U5, avkeddie,

Sourcet These sabs pre Baved wpps nafisesl progensiiiirs (oose vaoes prodocts on sarviors, dfiliall o Leoy-(eemagriphe cumipesdion, Lnsgs Bay wure csllscasd fy
Gl MR g netionaly represantalive Simvey of 05 Pousencldd. el fovecaal o 2011 aid 3016
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3
O esrlr astaurant Market Potential

616 5 Washington S5t, Owossa, M1, 488567
Ring: 1 mile radius

Product/Consumer Behavior Adults: Pareant MPT
Fast food/drive-tn last & manths: weekday 4,568 54, 5% 97
Fast fpod/drive-in ast.6 months: weekend 3,422 48. 3% a0
Fast fiood/drive-in fast § months: A & W 353 5.0% 110
Fast fioadfdrive-in last 6 manths: Aroy's 1,706 14.1% 118
Fast food/drive-in last & months: Boston Markst 32 3.3% Bd
Fast fipndforve=in kast 6 manths: Burger King 2,100 I8, 1% 106
Fast food/drive-in last & months: Captain D's it 5.3% 105
Fast fiood/drive-in last 6 months: Cari's Jr, £ 5.6% e
Fast fioodfdrive-in Lasz 6 months) Checkérs 236 3.4% 100
Fast fiood/drive=in last. 6 manths: Chick-fl-A i ] 12.5% a7
Fast food/drive-in last & months; Chipotie Mex. Grill 88 4.1% 6E
Fast food/drive-in last 6 manths: Chuck E. Cheese Jaz 4. 8% 108
Fast food/drive-in last 6 manths; Church's Fr. Chicken B2 5. 1% 119
Fast food/drive-in 831 & moanths: Dary Quesn L 266 17.9% 113
Fagt fpod/drive-in st & monthe: Del Taco 171 2.A4%: 71
Fast food/drive-in lass & months: Doming's Myra 955 13,55 1L
Fast lood/drive-in last 6 months: Dunkin' Denuts BGS B.5% 74
Fast food/drive-im last & months: Fuddrockers 145 2.0 12
Fast food/drive-in last 6 months: Hardee's 577 B.1% 122
Fast food/drive=-in last & months: Jack in the Box Ln Y 9.8% a3
Fast fiodd/drive-in st 6 manths; KFC 2,087 29.6% 108
Fast food/drive-in last & months; Littke Caesars 645 G 1% 125
Fast food/drive-in st 6 months: Long John Sihver's 549k B.4% 134
Fast food/drive-in last & months: McDonaki's 4,107 58,05 104
Fast fobd/drive-in st 6 months: Panera Bread Ll 6.6% &7
Fast food /drive-in st & months: Papa John's 610 8.6% a5
Fast fiood/drive-in tast 6 manths: Pzzs Hut 1654 715% 109
Farst food/drive-in lagt 6 months: Popeyes 493 6. 3% a7
Fast foad/drve=in [ast & months: Quirnog a91 6. 9%, 76
Fost feod/drive-m last 6 months: Sankc Drive-in B11 11.5% a7
Fast food/drive-in 332 6 months: Starbucks ior 10.0% 13
Fost foodfdrive-in last 6 months: Steak n Shake ] 5.5% o
Fast fioad/drive-in tast 6 manths: Subway 2,128 0% 95
Fast fead/drive-imn a4t & months: Taco Bell LADZ 13.9% 106
Fast fiood/drive-in st 6 months: Wendy's 2,185 IZIW 104
Fast food/drive-in last 6 months: Whatabuorges sz 54% (L5
Fast fioad/drive-in last 6 months: White Castle 136 4. 7% 119
Fost food/drive-in last 6 manths: eat in 2,385 13.7% a0
Fast fiodd/drive-in 1351 6 months: home debvary TaE 10.6% 11
Fost feod/drive-in la4t 6 months: ke-out/dive-thru 3,946 55, 7% o7
Fast foad/drive-in tast & months: take-oulfwalk-in 1.517F 21.4% BY

Detm Nobe: & M) (Markat Poteral Inges) measuiss the rilstive esihond of the stults m e sdacliod trade sres oo gvfubit Qartaon cormimed bahawior or ourohesimg
pobierng commpiared 18 e LS, A MEL o 150 rapresertd Lhe LS, avieddie,
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e
O esrlr Restaurant Market Potential

B16S Washington 5t, Owosso, M1, 48867
Ring: 3 mile radius

Demagraphic Summary o1 2016
Population 23,532 22,705
Population 18+ 17.893 17,316
Hauseholds a.577 5,269
Madian Household Income §38,069 43,496
Want to family restaurant/stoak housa in last & months 12,626 i 6% a8
Famiély mestourant/steak house last month: <2 times 4,576 25.6% 100
Family restaurpnt,/steak house fast month: 2-4 times 4.575 15.6% a5
Family mstourant/steok house st month: 5+ times Jate 15.4% {£el]
Family restavront/sleok house kst & months: brepkfast 2,338 13.1% 100
Family restpurantysteakl house fast & montns! linch 4,355 24.3% a8
Family mestaurant/steak house last & months: snack 415 2.3% B3
Family restaurant/steakl house last & months: dinnas 2,317 53.1% 99
Family mestourant/steak houte tast & months: weekday 5,759 37.8% -]
Family restaurant/steall house last & months; weskend 7560 44,535 00
Famify mestaurant/steak house Last & months: Applebes's 4,546 25.4% i §
Family mmmuﬁsm: Benmgan's 345 2/0%: B8
Family restaarant/steak house kast 6 months: Bob Evans Farmn 1,343 7.5% 166
Family restarant/steak house st & months: Cheesecaiy Factony 738 4, 1% ¥
Family mestawrant,/steak house st & months: Chil's Grill & Bar 1,714 $.6% az
Family restaurent/sleakl house last & months: Cracker Barrel 2,266 12.7% 115
Family mestowrant/steak house st 6 months: Denny's 1,356 7.6% Bd
Family restaurant/$leak house last & months: Frisndiy's 09 3.4% &7
Family mstourant,/steak house st & months: Golden Cotral 1,666 2.1% 129
Family restarrant/stiak house last € months! [ntl Hie of Pancakes 1,686 A% -1
Family mestauwrant/steak house last 6 months: Lone Star Steakhouse 577 31.1% 120
Family restauiant/steak house kst & montha ! Gid Country Bulfst 550 3. 14 108
Family restaurant/vteak bouse last 6 months: Olive Garsen 3,050 17.04% 96
Family restourant/steak hoase st & months! Cutbalk Steakhouse 1,679 4% 82
Family restourant/stoak house last 6 months: Perking g42 4.7% 131
Family restaitant/steak nowse tast & montna! Red Lobster 2,303 12.9% =11
Family restourant/steak house last & months: Red Robin 8310 4.5% B0
Family restarrant/steakl house last & montha: Riby Tuesday 1,413 799 a5
Family restaurant/steak house last & months: Ryan's 750 4.2% 113
Family restautant/steak howuse last & montnag! Stroee 401 2.2% 73
Family restaurant/steak house lagt & months: T.G.L Friday's 1,482 B.3% 80
Went to fast food/drive-in restaurant |in fast & months 15,965 89, 2% 108
Went to fast food/drive-in restaurant <6 Dmesd month 5,130 34.3% a8
Want to fast food/drive-in restaurant 6=13 times/month 5.314 29.7% 103
Went to fast feod/drive-in restaurant 14+ tmes/maonth 4,511 15.3% 102
Fast foeed/drive-in last 6 months: breakfast 4,818 26.9% 88
Fast food/drive-in ipst 6 months: Junch 10,587 59.2% 101
Fast food/drive=in inst 6 months: shack 2,615 14,65 B
Fast fiood/drive-in last 6 months: dinner 9,285 51.9% 108

Detm Nobe: & MP] (Markat Poteral [noes) measuiss the rilstivel esihond of the sdums m e sdaciod trade srod to evhubic Grrtain cormutter bahswsdr or ourohesimg
pokierng compared L8 e WS, A ME]L ol 150 rapreserdd B U5, avleddi,

Sourcet These sabs pre Baved wppes natisesl progensiiies (5 ose varoes pridogts v sarviors, dfiliall o Leoy - (eemagrirphe sumipestion, Lnsgs Bany wure csllscasd iy
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o
O esrl estaurant Market Potential

616 5 Washington S5t, Owossa, M1, 488567
Ring: 3 mile radius

Expected Number of
Product/Consumer Behavior Adults Pareant MPT
Fast food/drive-tn last & manths: weekday 12,112 &7, 7% 102
Fast fpod/drive-in ast.6 months: weekend 8,690 48.6% 101
Fast fiood/drive-in fast § months: A & W Qa3 5.3% 17
Fast fioadfdrive-in last 6 manths: Aroy's 4,746 25.5% L30
Fast food/drive-in last & months: Boston Markst 509 2:8% 54
Fast fipndforve=in kast 6 manths: Burger King 6,882 I8.5% a7
Fast food/drive-in last & months: Captain D's L 5.4% 107
Fast fiood/drive-in last 6 months: Cari's Jr, nz2 ;0% 63
Fast fioodfdrive-in Lasz 6 months) Checkérs L ird 2:8% B
Fast fiood/drive=in last. 6 manths: Chick-fl-A 2,227 12.4% ar
Fast food/drive-in last & months; Chipotie Mex. Grill 696 1.9% 63
Fast food/drive-in last 6 manths: Chuck E. Cheese 159 4.2% a5
Fast food/drive-in last 6 manths; Church's Fr. Chicken 750 4. 1% a8
Fast food/drive-in 831 & moanths: Dary Quesn J.62z 20, 2%, 128
Fagt fpod/drive-in st & monthe: Del Taco 03 1.7% 50
Fast foadfdrive-in last & months: Daming's Pura 2,167 132.1% g0
Fast lood/drive-in last 6 months: Dunkin' Denuts 1476 8.2% 72
Fast food/drive-im last & months: Fuddrockers 53 20 o
Fast food/drive-in last 6 months: Hardee's 1,586 B.9% 132
Fast food/drive=-in last & months: Jack in the Box 1,383 7.5 e
Fast fiodd/drive-in st 6 manths; KFC 5432 k4%, 111
Fast food/drive-in last & months; Littke Caesars 1478 1B 3% 113
Fast food/drive-in st 6 months: Long John Sihver's 1,550 B. 7% 139
Fast food/drive-in last & months: McDonaki's 10,418 58.3% 105
Fast fobd/drive-in st 6 months: Panera Bread 1,458 B.1% H&
Fast food /drive-in st & months: Papa John's 1442 8.1% a3
Fast fiobd/drive-in iast 6 manths: Pieza Hut 4,507 25.2% 115
Fast foodsdrive-in st & manths: Popeyes B 5.3% Tz
Fast foad/drve=in [ast & months: Quirnog 130 T.3% a0
Fost feod/drive-m last 6 months: Sankc Drive-in 2,134 11.9% 191
Fast food/drive-in 332 6 months: Starbucks 1,816 10, 1% BT
Fost foodfdrive-in last 6 months: Steak n Shake L. 104 6.2% 123
Fast fioad/drive-in tast 6 manths: Subway 5,836 J2.6% 3
Fast fead/drive-imn a4t & months: Taco Bell 5,982 I34% 104
Fast fiood/drive-in st 6 months: Wendy's 6,008 I3.6% 108
Fast food/drive-in last 6 months: Whatabuorges 823 4.65% a5
Fast fioad/drive-in last 6 months: White Castle ez 445 111
Fost food/drive-in last 6 manths: eat in 6,698 3745, 100
Fast fiodd/drive-in 1351 6 months: home debvary 1, 7ES 9.9% a5
Fost feod/drive-in la4t 6 months: ke-out/dive-thru 10,076 56 1% 08
Fast foad/drive-in tast & months: take-oulfwalk-in Fo4% 21.5% BB

Detm Nobe: & M) (Markat Poteral Inges) measuiss the rilstive esihond of the stults m e sdacliod trade sres oo gvfubit Qartaon cormimed bahawior or ourohesimg
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Restaurant Market Potential

@ esri

616 5 Washington 5, Qwosso, M1, 488567

Ring: 5 mile radius

Demagraphic Summary 011 016
Population 78,322 27,567
Population 18+ 21,614 21,126
Haouseholds 11,473 11,240
Madian Household Income £38,619 44,388
Want to family restaurant/staak housa in last & months 15,277 0. 7% kL]
Famély mestourant/steak house last month: <2 times 5.550 25. 7% 100
Family restawrpnt/steak house fast month: 2-4 times 5,556 15 7% a5
Famity mistawrnnt/Fieak house fst month: 5+ times 165 19.3% 109
Family restavront/sleok house kst & months: brepkfast 2,788 12.9% 58
Family restpurantysteakl house fast & montns! linch 5,342 24.55% 99
Family mestaurant/steak house last & months: snack 460 2.1% T8
Family restaurant/steakl house last & months: dinnas 11,288 53.3% 99
Family mestourant/steak houte tast & months: weekday 8194 379% 99
Family restaurant/steall house last & months; weskend 9,663 44. 7% 103
Famify mestaurant/steak house Last & months: Applebes's 5.559 25.7% 10z
Family restaurant/stepl nowuse last § months: Benmgan's a0z 1,9% a4
Family restaarant/steak house tast 6 months: Bob Evans Farmn 1,608 1.4% 165
Family restaranl/steak house st & months: Cheesecaiy Factony B4F 1.59% 55
Family mestowrant/steak house st & months: Chils Grill & Bar 2,033 F.4% - H
Family restadrant/steak house last & months: Cracker Barmel 2,829 13, 1% s
Family mestowrant/steak house st 6 months: Denny's 1,591 1.4% H
Famity restaurant/steak house List & months: Frigndiy's 137 3.4% &7
Family mestourant,/steak house Lgt & months: Golden Cotral 1,976 %1% 127
Family restmerantistiak house last € months! [ntl Hie of Pancakies 2,015 9.3% B0
Family nestaurantsteak house kst 6 months: Lone Star Steakhoute 639 1.3% 120
Family restouiant/steak house kst & montha ! Gid Country Bulfst 4 3.0% 107
Family restaurant/sieak bouse last 6 months! Olive Garden 3,687 173.1% 96
Family restourant/steak hoase st & months! Cutbalk Steakhouse 2042 3.4% B3
Family restourant/stoak house last 6 months: Perking 1,082 5.0% 139
Family restaitant/steak nowse tast & montna! Red Lobster 2,800 13.0% a7
Family restourant/steak house last & months: Red Robin ary 4.5% Bo
Family restarrant/steakl house last & montha: Riby Tuesday 1,715 9% a8
Family restaurant/steak house last & months: Ryan's 932 4. 3%, 116
Family restautant/steak howuse last & montnag! Stroee 464 2.1% 70
Family restaurant/steak house lagt & months: T.G.L Friday's 1,755 B 1% 7a
Went to fast food/drive-in restaurant |in fast & months 19,304 49.3% 108
Went to fast food/drive-in restaurant <6 Dmesd month 7,505 34. 7% ]
Want to fast food/drive-in restaurant 6=13 times/month 6,464 29.9% 104
Went to fast feod/drive-in restaurant 14+ tmes/maonth 5.334 24.7% 98
Fast foodfdrivesin last 6 months: breakfast 5,865 27, 1% ]
Fast food/drive-in last & months: junch 12,902 59.7% 102
Fast food/drive=in inst 6 months: shack 3,165 14,65 a4
Fast fiood/drive-in last 6 months: dinner 11,255 SL1% 108

Dentm Nobe: & MP] (Markat Poteral [noes) measurss the rilstive esihond of the sdums m e sdacdiod trade sro to avhubic grrtain cormutmer bahswidr or ourohesimg
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o
O esrl estaurant Market Potential

616 5 Washington S5t, Owossa, M1, 488567
Rirg: 5 mile radius

Expected Number of
Product/Consumer Bahavior Adults Percant MPT
Fast food/drive-tn last & manths! weekday 14,785 58.4% 103
Fast food/drive-in Bst.6 months: waekand 10,456 -IB.-lj’.lh 100
Fast fiood/drive-in fast § months: A & W 1,158 S5.4% 119
Fast fioadfdrive-in last 6 manths: Aroy's 5,745 26,6% L30
Fast food/drive-in last & months: Boston Markst 568 2.6% 55
Fast fipndforve=in kast 6 manths: Burger King B333 I8.6% 197
Fast food/drive-in last & months: Captain D's 1,192 5.55%% 109
Fast fiood/drive-in last 6 months: Cari's Jr, 785 3.6% 57
Fast fioodfdrive-in Lasz 6 months) Checkérs SR 2. 7% BS
Fast fiood/drive=in last. 6 manths: Chick-fl-A 2,692 12.5% a7
Fast food/drive-in last & months; Chipotie Mex. Grill HOS 3T 61
Fast food/drive-in last 6 manths: Chuck E. Cheese fiE2] d4.1% a1
Fast food/drive-in last 6 manths; Church's Fr. Chicken iz 8% Bd
Fast food/drive-in 831 & moanths: Dary Quesn 4,485 20, 8%, 132
Fagt fpod/drive-in st & monthe: Del Taco 338 1.6%; 45
Fast food/drive-in lass & months: Doming's Myra 1,528 11, 7% BT
Fast lood/drive-in last 6 months: Dunkin' Denuts 1,762 8.2% 71
Fast food/drive-im last & months: Fuddrockers 428 2.0 T
Fast food/drive-in last 6 months: Hardee's 1951 9.0% 135
Fast food/drive=-in last & months: Jack in the Box 1,577 T-3% 69
Fast fiodd/drive-in st 6 manths; KFC 6,518 30.2% 110
Fast food/drive-in last & months; Littke Caesars 1,747 8 1% 111
Fast food/drive-in st 6 months: Long John Sihver's 1.852 B.6% 137
Fast food/drive-in last & months: McDonaki's 13,581 58.3% 105
Fast fobd/drive-in st 6 months: Panera Bread 1.766 8.1% B4
Fast food /drive-in st & months: Papa John's L6685 T.8% a0
Fast fiobd/drive-in iast 6 manths: Pieza Hut 5,488 25.4% 116
Farst food/drive-in lagt 6 months: Popeyes 1,060 LR 67
Fast foad/drve=in [ast & months: Quirnog 1,572 T.3% B
Fost feod/drive-m last 6 months: Sankc Drive-in 2,581 11.9% 11
Fast food/drive-in 332 6 months: Starbucks 2,¥72 10.0% 67
Fost foodfdrive-in last 6 months: Steak n Shake 1,337 6.2% 123
Fast fioad/drive-in tast 6 manths: Subway 7,163 33.1% 105
Fast fead/drive-imn a4t & months: Taco Bell i 13.0%: 103
Fast fiood/drive-in st 6 months: Wendy's 7198 I3 3% 108
Fast food/drive-in last 6 months: Whatabuorges i 4.1% 85
Fast foad/drive-in kast 6 months: White Castie 915 4.2% 106
Fost food/drive-in last 6 manths: eat in 8,309 8 4% 0z
Fast fiodd/drive-in 1351 6 months: home debvary 2,045 2.5% a1
Fost feod/drive-in la4t 6 months: ke-out/dive-thru 12,163 56. 3% 08
Fast foad/drive-in tast & months: take-oulfwalk-in £ 548 21.5% BE

Detm Nobe: & M) (Markat Poteral Inges) measuiss the rilstive esihond of the stults m e sdacliod trade sres oo gvfubit Qartaon cormimed bahawior or ourohesimg
pobierng commpiared 18 e LS, A MEL o 150 rapresertd Lhe LS, avieddie,

Sourcet These sals pre Baved wppes nadEeal progensilies 15 ose vaoes prodocts o sarviors, dfiie)l o Leox - emagrphes samipoedion, Lnsgs Bay sure osdlscasd fy
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°
@ esrl Retail Market Potential

616 5 Washington 5t, Owasso, MI, 48867
Ring: 1 mile radius

Demographic Summary 2011 016
PopuAndimn 4.5 9,204
Poputation 18+ 7083 6,851
Hiuseholds 3675 1,555
Median Mowsehold Incoma £32 816 536, H80

Expected Numbar Percant of
Product/Consumaer Behavior Adults/HHs Adults/HHs MPI
Apparel (Adults)
Bought any men's apparal in last 17 months 3327 A7 94
Bought. any wornen's apparel i last 12 manths 3202 A5, 99
Botight apparal For child <13 in et 6 months 2,086 20,5% 104
Bought any shoes in last 12 months 3,667 S51L.F% 1ao
Bought costunme. Ewelty [n last 12 months 1,405 19.5% a5
Bought any fing jewelry in last 12 months 1,633 23.1% 105
Bought & watch i last 12 months 1,366 19.3% 100

Automoblles [Househalds )

HH ownsfleases any vehlche 3,139 BS.4% 99
HH boughtfieased new vabicle lest 13 mo £29 6.2% L4

Automotive Aftermarket [ Adults)

Bought gasolne In last & manths 6,157 B 9% 100
Bought/changed mator oll in last 12 months 4,012 56.6% 108
Had tune-up In a5t 12 months. 2,111 o g 96

Beverages [Adults)

Drank botiied waterfseftrar in last 6 months 3,062 55.9% Ll
Drank rogular cofa in last & months 3,683 54. 8% 108
Brank beerfale in last & months 2,793 39.4% a3

Cameras & Film {Adults)

Bought any camera in lesl 12 months BST 13. 7% 99
Bought film in (ast 12 months 1,367 19.3% 1m
Bought digital camera in st 17 months ELH 6. 2% 41
Bought memery card for camers in Lagz 13 momhs 477 6.79% a7

Cell Phones/PDAs & Sarvice [Adults)

Baught cellfmpbilé phone/POA in last 12 manths 2,448 3 6% a8
Awg monthly Cellfmobee phane/PDA bill: $1-$49 1,427 20. 1% a5
Awg monthly oellfmobéla phone/POA BiN; $50-59 2,774 32,1% 95
Avg monthly oollfmobile phanePDA bill: $100+ 1,351 19, 1% ]
Computers (Households)
HH owns o personal cormputer 2,389 65.0% 2]
Spent <§500 an mipst recent hami PC purchade I G a5, 108
Spant $500-$399 on most recenl home PC purchase 621 16,55 a5
Spent $1000-51499 on most recen hme PC purchase 58 9. 7% i
Spent $1500-51999 on most recent home PC purchase 123 6.1% 85
Spent 320004 on mest recent home PC purchase 160 A.4% )

Deatn Mote: An MP] {Hgriond Pomerdiel ndex) esesures b resstive Mettond of the pduifs in (e spocifed raoe sres bo epchihil ceetnli comusnior bathornoy of ot hesing
PEETE COmparegd 10 (ha LS. An BR] o L0 represente tha LS. fvedegs,

Nource: Theus dats dol Sured aos RboRAl BhDpeE i B L wAOSRDy A0S @D SersiOd, apfdisd B Scad AedSbghaptta SrThiini®idel UR]e dild weew ollisctagd Ly
G R i 5 nadignaly rapresstattes swrniy of 115 hiwsseiotde. Bari iorecasts for 2051 ane) 2018
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L]
@esri mmmms

616 5 Washington St, Owossa, MI, 48867
Ring: 1 mile radius

Expected Mumber Percent of '
Product/ Consumar Bahaviar Adiilts/HH= Adults/HHa HPT
Convenience Stores {Adults) )
Shopped Bt convenigncs stord n |ast & months 4416 62.3% 104
Bought clgarsttes ab corvenience store in last 30 doyvs 1,560 22.0%% 143
Baught gas at convenlance stone m last 30 days 2,738 1B, M 118
Spenl ot convintence store in last 30 days: <5320 sTa B. 2% a5
Spent & conveience stors in st 30 days. €20-39 726 103 101
Spent at convenlence store in last 30 days: $40+ 2,933 AL 4% 116
Entortainment {(Adults)
Axtended movies in last § manths 7593 53.6% 91
Wedt o llve theater in 822 12 monihg BEG 0. My 74
Wit to 8 bar/night cub in last 12 months 1305 18.4% 95
Dined aut In last 12 months 3,105 43.5% #e
Gamblod &t & casing in last 12 months 925 13.1% a1
Visated & thame park in lael 12 months 1,307 1B 5% BE
Bl rented in last 30 days: 1 i H 2.6% a6
CWIDs rented in tast 30 days: 2 3i1 i 5% 98
[vis ronted in last 30 days: 3 Ui 1.5% i
VDS rented in iast 30 days: 4 236 1% L1
DVDs renked in last 30 days: 5+ 1,0B% 15.35%: 116
DVDs purchased in Test 30 days: 1 324 4.6i%, 92
DOVDs purchased In last 30 days: 2 364 5.1% 109
PvDs purchased in last 30 days: 3-4 380 5.4% 116
DVis purchased In last 30 days: 5+ 405 5. % 118
Spent on toye/germes 0 last 12 months: <550 43% E.l% 101
Spant o oS garmes i [ask 12 months: $50-599 238 3.4% 122
Spent on boys/games (n last 12 montha: $100-5109 515 7.3% ip2
“Spent on loys/games in last 12 montha! £200-3299 B34 11.5% 109
Spant on toyk/gamss o last 12 months: $500+ a4 5.3m Lk
Financial {Adults)
Have hame mortgage {1st) 1,032 1%.6% 76
Used ATM/cash macivine inlast 12 manths 3,307 45. 7% 492
Cwen any stock 401 5.9 62
Own US. savings band 350 4.54% 73
Qwn ghares in mitual fund [stock} 441 62% 65
Chaen shares in motual fund [bonds) 265 4.0% 23
Used Pull service brokerage firm in last 12 months Jz3 4. 6% 73
Have savings acooun 2,316 32.7% L
Have 401K retirgment savings B39 13.3% -3
Did banking owner the Inbemet in last 13 montha 1,620 23,5 B
Oven &y Credet/ dabit cacd {in own name ) 4,701 BT g2
Avg manthly criedit card expenditures: <$111 1,060 15.0%, 109
Avg monthly credlt cafd exponditueres: $115-225 512 1.2 23
HAvg monthly credit cord expenditures: $226-450 453 6.5% k7
Awg mantfily eredit Card expinditunes: $451-700 324 A6 12
Awg monthly credit card expenditisres: $701+ s87 H.I% G

Deatn Mots: &n M ekt Foteeiel (nde) Messsres ths resstive Boebtand of the ndults 10 (e specifed trooe sréa bo ahibil ceetlin coesusnior bithivoos of pomhasing
pElt T Compardd 10 the UUS An M9 af L30 represente oh LS. preoegi,

Source; Thews date dee Sured (oh ARDSAA SHODERSe b0 Loe vAQOuY |Aouits @0 drsici, spiiisn (o oo diighaps Sarpitu®isn. ULage difs wees oalleczad Dy
Gt 1R i i sty rdfressshtathes sl of LD %S hisesbotte. Barf inmecasts for 2011 and) 201
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°
@ esrl' Retail Market Pote

616 5 Washington St, Owossa, MI, 48867
Ring: 1 mile radius

Expected Mumber Percent of ;
Product) Cansumer Bahavlor Adiilts /HH= Adults/HHa MP
Grooery [Adults)
Used beof {fresh/frozen) in tast & months 5.300 4. 8% 108
Used bread in 1&gt & months 6,595 ST A% 101
Used ehicken/tuthey (fresh or fromen) n fast 6 monthe ) 77.6% 101
uUsed fish/seafood (fresh or frozen) in last & months 31,573 50,45 S
Usad fresh fruitfvegutables in last 6 months 6,129 B6.5% 99
Used fresh milk in st & manths G441 o0.9% 100
Haealth [Adults)
Exercise pt home 2+ Hres pést week 1,853 20, 2% B7
Exgrcite 50 club 2+ Hmes par wsek E13 BT 70
Visized a doctor in last 13 months 5,220 73 45
Usad vitamin/detary supplemant in last 6 months 3,093 43, 7% a0
Home (Housaholds)
Any hame fmprovement bn last 12 months 1.037 28, 2% By
Used househeeper/mald/pref HH cleaming service in the last 12 months o8 10.8% L]
Purchasad any HH furnighing in last 12 months 1.0E7 19.0% a7
Purchasad Dedding/bath goods i last 12 manths Z,016 4.9 100
Purchased cooking/senving praduct in last 1.2 manths Lo91 9.7% 108
Bowght amy kitchen applancg In last 12 months GaF LT.E% 101
Insuramce [Adults)
Currently carry any life nsurance 3,056 45 1% "
Have msdicil/hospitslfaccident Irsuranee 4,722 56, Py 93
Carry hismeowner insurance 3,260 3 a8
Corry renter insurance 425 5.0 47
Hawe auto/other vehicle insurance: 5,794 ard% a9
Fats (Households)
HH gwns any pat 1,838 50.0% a7
HH owns any cat BES I3, 5% L
HiH piwns ary dog 1,315 35.6% 95
Roading Materials (Adults)
Bowght book n last 12 months 1194 45. 1% 90
Rend ooy deily néwapaper 7 HE2 40, T 99
Heavy magatine resder 1,265 17.9% 90
Restaursnts {Adults)
Wenl to family restaurant/steak house m 1ast & mo 4, B6E 6B, ™ a5
Went to famuly restaurant/steak house last mo! <2 times 1,731 14.4% a5
Want to family mstaurant/stonak howse a5t mo; 2-4 tmes 1,753 24, &
Went to family restaurant/steak house last ma: S+ fimet 1,383 19.3% 101
Went to fast feod/drive-in restaurant in last & ma 6,226 B7. % 59
Went Lo fast food/drive-in restaurant <6 times/imo 2,343 33, 1% 95
Went to Fast food/drive-in restaurant 813 times/ma 1,005 8.3% @8
Went Lo fast food/deive-in restaurant 14+ times/mo 167G 26.5% o7
Fast focddiive-in last & ma: el In 2.385 33,74 a0
Faut food/drinsit-in last 6 mp: home defivery 148 [0, 6% 101
Fast food/deve-in it 6 mot take-pulidrive=1hed 3,946 5.7 107
Fast food/drive-in lnst 6 mo: taka:outy walk-in 1,517 20.4%, By

Catn Mote: &0 MF] (Mt Poteeriiel (nde) Meerures bHia rossdive Buettand of the sduits in (e specifed traoe srea bo axhibit certali compsnior bithunio? of pochasing
paitmT compared 1o ihe WS An BRL el [0 ropres LR, prevmga,

Source; Thess dats ane Suied (D05 naboRal prope T L ROy (RGOS BN Aeecddl, SDpIER D Sl AlmogtaaR commUanion. Unage diil wess calisciad Dy
G MR in b itignaily roprEssnt e sarany of LES. hiesseosde. Bar Enrecasts for 2001 acn) 201
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ail Market Potential

616 S Washington St, Owossa, MI, 48867
Ring: 1 mile radius

! Expectid Mumb-er Percent of
Product/Cansumar Bahawior Adults /HH= Adults fHHs HPT
Telephones & Service (Households) )

HH owns in-home oordiess telephone 1,152 56.6% LE
HH gverage monthly lgng distance phone bill: <$316 48 15:8% 83
HH averape manthly kong distance phone beil: $16-2% 34 9.1% BO
HH sverage monthly kong distance phome bell: §26-59 246 6.9 73
HH Everage monthly long distance phone bul: §604+ 150 4.1% 91
Television & Sound Equipmant (Adults/Households)
HH owns | TV Ti8 15,55 a9
HH owns 2 TV 1,000 2T. 2% 104
HH &wng 3 TV B38 22 By 102
HH gwns 4+ Tyg GEE 18, 1% 87
HH subscrines Lo Cable TV 2148 5B, 3% 100
HH Purchased audio gguipment in last 12 months 395 10,75 110
Hi Porchased CD player in Ivst |2 montis 178 4.8 125
Hir Purchased DVD player in last 12 months 408 11, 1% 114
HH Purchased MP3 piayer in last 12 montha 563 B.4% a1
HH Purchased videg gamd systaem in last 1.1 months 340 9.3% (13
Travel (Adults)
Drarmistic travel o l&st 12 manths 3,025 A, T B2
Took 3+ domestic trips In last 12 manths TEQ 10.7%, 72
Spent on domestic vacations last 12 mo:r <$1000 7ok Lh.2% 89
Spent on domestic vacations last 12 mo: §1000-31469 s 4, 5% 66
Spent on domestic vacations last 17 mod §1500-51905 213 1.0% 3
Spent on domestic vacations last 12 mo: $2000-52959 240 J4% 82
Spant an emeastic wacanons last 17 mo! $3000s 203 Y 57
Foreign travel im last 3 years 1,233 17 4% 67
Took 3= foreign trips by plane in last 3 years L7 2.5% 52
Spent on foreign vacations last 12 mo: <§100H 205 4.3% 69
Spent on foreign vacations |agt 12 ma: $1000-52998 194 2.7% &7
Spent on foseign vacations last 12 ma: $30004 1E9 L. 7% 54
Stayed L= nights at hotelfmotel in last 12 months 2,302 32, 5% 80

Catw Mote: An MF] (Herked Poteeriiel [ndex) Meesurss bia restive Beiitand of tra sduits 10 (fe spocifed traoe srga b exhibit cetali ctosisnior bitbunios of porchesing
pul TR Compared 10 hs LS An MR ol L) reprewents Dhl LL S, peermgil,

Source: Thess dals ane S Hon nabonal propeibusi e ARy rduls B0g levercdd, SDple o oo Aemigiaphi commtanion. Unage dhEl wees colisciag Dy
e MR in b nistignaily rapresshtatesuraly of (LLS . hhaseioitn, Barf forecasts foe 200 T ann S0
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ail Market Potential

616 S Washington St, Owosso, MI, 48867
Ring: 3 mile radius

Demographle Summary 2011 2016
Population 43,542 o
Popidotian 18+ 17,893 17,316
Hougehoids 9,577 9,289
Msdian Mousshald Income S35 069 £43,496

Expectod Numiser Parcent of
Product/Consumer Behavier Adults/HHs Aduits/HHs MET
Apparel [Adults)
Bought any men's-appacel in st 12 months B B36 5.4 k)
Bought any wormen's appared in st 12 months 8,260 &6, 2% 101
Bought appacel Tor child ‘<13 n last & montis 4,966 7.5 8
Bought any Shoes in last 12 months 9.191 5145 a9
Bought costume jewelcy 6 last 12 manths 3,545 19.6% 95
Bought any fine jewelry in last 12 months 3,845 22.0%, 100
Boughl & waftch In last 12 manths 3406 19.0% 98

Automobiles (Houssholds)

HH owns/laascs any vehicle 8426 BE.0% 102
HH boughtfleased new vehicle last 12 mo nr 7.5% 8

Automative Aftermarket (Adults)

Bought gasaline in last & morths 15,950 B9, 1% 103
Bovght/changed motor oal inlast 12 months 10,459 5B. T4 113
Had funs-ug in last 12 months 5,313 28, 7% 95

Beverages (Adults)

Dramnk botthed wster/seltzer iny last & months 9,900 55.3% as
Drank reguiar cola in iast & months Qa1 Sd.6% 103
Drank beer/aka in last & months 7,108 9.7 b x}
Camaras & Film {Adults)
Bopght any camera in last 12 months 2,006 153.1% 2
Bought THm In last 12 months 1EBR 20.6% ica
Bought digitsl carmers in last 12 months 1,113 B,2% o1
Bought memary, card for camers in iast 12 months 1,215 6.5% B9

Cell Phones/PDAs & Service [Adults])

Bought cell/mobile phone/PDA in last 12 manths 6,065 33.9% 96
Avg monthly cell'mobsle phone/PDA bill: §1-$46 3,933 i 103
Awg monthly cellfmobile phone/PDA Bl $50-99 5.500 30.7% a5
Avg monthly oofi/mobdi phone/PDA bifll $100+ 3435 19.2% 91
Computers (Households)
HH awis & personol compoter 5,513 BB 92
Spent <4500 on Mokt recent hame PC purchase B74 9.1% 105
Spent £500-5999 on moest recent harme T purchase 73 17.9% 100
Spent §1000-51439 on mast réecent hame PC purchaie 1,103 L1.5% 88
Spent $£1500-51999 on mast recent home PL UL 575 &.0F, B4
Spent S20004+ on most receny home PC purchasa ET AT 74

Catn Mote: An MF] (Herkoot Poteeriiel (ndex) Messures e reastiee Buettand of tha sduity n (e spocifed traoe sre be ehibit cartoliy comasnior bithurios of porrhesing
PEETE COmparegd 10 (ha LS. An BR] o L0 represente tha LS. fvedegs,

Source: Thews data see Sued on RADSAAI prOpeiRie 00 Lue vBocus Rodutts g lernodd, Spples fo Sl damigrapts Sorrptini®ion. Unage ditl wees oolisczad By
e MR in b nitionaiy rofressntaties suran of 1105 hiossirosde. Bar fnrecasts foe 2011 e 201E
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L
O esrl' etail Market Pot

616 5 Washington St, Owossa, MI, 48867
Ring: 3 mile radius

Expected Number Percent of Y
Product/ Consumar Bahaviar Adiilts/HH= Adults/HHa MPT
Convenience Stores {Adults) )
Shopped Bt convenigncs stord n |ast & months 11,081 61.9% 103
Bought clgarsttes ab corvenience store in last 30 doyvs 1537 19.5% 138
Baught gas at convenlance stone m last 30 days 7.006 33.2% 118
Spenl ot convintence store in last 30 days: <5320 1,4B6& B.I% 11
Spent & conveience stors in st 30 days. €20-39 L7117 9.6% 94
Spent at convenlence store in last 30 days: $40+ 1.371 AL2% 115
Entortainment {(Adults)
Axtended movies in last § manths 9.528 53.3% 90
Wedt o llve theater in 822 12 monihg 1,706 100 TG
Wit to 8 bar/night cub in last 12 months 3,350 18,7 98
Dined aut In last 12 months B.515 AT 6% a7
Gamblod &t & casing in last 12 months 2,481 13.9% (-3
Visated & thame park in lael 12 months 3,280 1B 3% BS
BV risnted in last 30 days: 1 ABG .69 04
CWIDs rented in tast 30 days: 2 B46 i}, T 103
[vis ronted in last 30 days: 3 511 5% ]
VDS rented in iast 30 days: 4 585 13% 65
DVDs renked in last 30 days: 5+ 2440 13.6% 103
DVDs purchased in Test 30 days: 1 Bal 4.7 o4
DOVDs purchased In last 30 days: 2 B73 4.0 103
PvDs purchased in last 30 days: 3-4 BBz 4.%% 107
DVis purchased In last 30 days: 5+ b ] 5.5% lord
Spent on toye/germes 0 last 12 months: <550 1,155 &.4% 106
Spent pn Loys/games in [ask 12 months: $50-599 57 3.2% 17
Spent on boys/games (n last 12 montha: $100-5109 1,369 7. 107
“Spent on loys/games in last 12 montha! £200-3299 1,954 L0.9% 101
Spant on toyk/gamss o last 12 months: $500+ 62 5.4% a4
Financial {Adults)
Have hame mortgage {1st) 3.m7 16.9% B8
Used ATM/cash macivine inlast 12 manths Bal4 A7.0%, 493
Cwen any stock 1,262 7% b
Own US. savings band 1118 B 92
Cwen ghares in mutusl fund [stock) 1354 7.8% a3
Chaen shares in motual fund [bonds) B4 &, % 79
Used Pull service brokerage firm in last 12 months ora S.4% a8
Kot savings scoount 6,357 35,59 o8
Have 401K retirgment savings 2813 15. 7% 89
Did banking owner the Inbemet in last 13 montha A4, 250 IX.E% B7
Oven &y Credet/ dabit cacd {in own name ) 12,761 T3 Ll
Avg manthly criedit card expenditures: <$111 2,854 16. 0%, 116
Avg monthly credlt cafd exponditueres: $115-225 1,398 T.8% 101
HAvg monthly credit cord expenditures: $226-450 1.2 B.7T% 9
Awg manthly credit card expenditeres: $451-700 926 5.2% 81
Awg monthly cradit card expenditvres: $T0L+ 1,631 9.1% G

Catn Mote: &0 MF] (Moot Poteeiiel (ndex) Messures e reatiee Buettand of tra sdufts 1 (e spocifed traoe srga bo axhihit cartoli ctesisnior bithirios of pomhasing
PSR Compardd 10 (hi LS An MR ol L0 represente tha LS. pvedegi,

Source: Thews data see Sued Bon RADSAAI BAOpeiRie 00 ue vBcous Podutts g lereodd, Spplleg fo Sl demigrapih corrptini®ion. Unage ditl wees oolisczad Ly
G MR in b nitionaiy rofressht et sralnd of (105 hieseiotte; Barf inrecasts foe 2011 aca) 201
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616 S Washington 51, Owossa, MI, 48867
Ring: 3 mile radius

_ Expected Mumber Percent of '
Product/ Cansumer Bahaviar Adiilts/HH= Adults fHHs HPT
Grocery [Adults) )
Used beof {fresh/frozen) in East & months 13,348 74.6% 108
Used bread in lagt 6 months 17,415 S7. 7% 101
Used chicken/tuthey (fresh or fromen) In fast 6 monthe 13,818 77.2% 100
Used fish/seafood (fresh or frozen) in last & months 9,122 5L 0% 99
Usad fresh fruitfvegutables in last 6§ months 15,618 R7.3M 100
Used fresh milk in st & manths 16,475 SI.1% 162
Haealth [Adults)
Exercise pt home 2+ Hres pet week 4,502 27.4% 91
Exercioe 80 olul 24 Umes per sk 1,595 B O 72
Visized a doctor in last 12 months 13,777 FT.0% 99
Usad vitamin/idetary supplemant in last & months B, 46 46, 1% 95
Home (Housaholds)
Any hame fmproverment bn last 12 months J 042 ILE% 101
Used househeeper/mald/praf HH cleaming service in the last 12 months L1 L1.t% 15
Purchasad any HH furniching in last 12 months 2,712 28.5% a5
Purchased bedding/lath goods i last 12 manths 5172 =0 99
Purchased cooking/serving praduct in last 1.2 manths 2,652 Py 101
Bowght amy kitchen applance In last 12 months 1,688 17.6% 101
Insuramce [Adults)
Currently carry any Iife nsurance 8626 A8, 2% 02
Hawve msdicil/hospitslfaccident insurance 12647 0. 99
Carry hismecwner insurance 9,716 54.3% 104
Corry renter insurance o] 5.6% a0
Hawe auto/other vehicle insurance: 15,156 84, 7% 102
Fats (Households)
HH gwns any pat 52119 55.1% 107
HH owns any cat 149% 36,00 109
HiH piwns ary dog 1917 4. 5% 109
Roading Materials (Adults)
Bowght book n last 12 months 8,372 &6 & a3
Read gny deily newapaper 7,790 43.5% 106
Heavy magatine resder 3,096 17. 3% B7
Restaurants {Adults)
Went to family. restauranty/steak house m 1ast & mo 12,626 70, 6% 98
Went to family restaurant/steak houst last mo! <2 times 4,576 15,65 100
Want to family mstaurant/stoak howse a5t mor 3-4 hmes A 575 15.6% 5
Went to family nestaurant/stoak house last mo: 5+ Hmes 3474 19.4% 1063
Went to fast feod/drive-in restaurant in last & ma 15,965 B8 101
Went Lo fast food/drive-in restaurant <6 times/mo 6,130 34.3% b}
Went to fast food/drive-in restaurant 813 times/ma 5,314 9. 7% 103
Went Lo fast food/deive-in restaurant 14+ times/mo 4,521 5.3 103
Fast focddiive-in last & ma: el In 66598 I7.A% 100
Faut food/drinsit-in last 6 mp: home defivery 1,765 ooy a5
Fast food/deve-in it 6 mot take-pulidrive=1hed 10,076 S6.3% 108
Fast food/drive-in lnst 6 mo: taka:outy walk-in 3,849 21.5% BE

Deartm Mot &n MP] (g el Pomertiel nde) rsdsures b ressties Mieitond of tha oduits 10 (e spocifesd raoe sres ko exchihit ceetoli ctmusnior bathienoy of pohesing
paitmT compared 1o ihe WS An BRL el [0 ropres LR, prermgi,

Spuircn; Thews date s Dol oS HaboRal prbiei b Lot vy |l B Geenodi, EppPlan I Sol danbgraphis Shrrpiiafion. e il wess oolisciad Dy
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.
@ esrl atail Market Potential

616 S Washington St, Owosso, MI, 48867
Ring: 3 mile radius

! Expectid Mumb-er Percent of
Product/Consumar Bahawior Adistts /HHs Adults fHHs P
Telephones & Service (Households) )

HH owns in-home oordiess telephone 6,108 63.8% 9
HH gverage monthly lgng distance phone bill: <$316 2,731 28, 5% 103
HH averape manthly kong distance phone beil: $16-2% L0147 10.6% L ES
HH sverage monthly kong distance phome bell: §26-59 T4 B.D% ’r
HH Everage monthly long distance phone bul: §604+ 7L 3.9 87
Television & Sound Equipmant (Adults/Households)
HH owns | TV 1,17 18.5% G4
HH owns 2 TV 4,581 ZT.0% 102
HH &wng 3 TV 2185 2By 102
HH gwns 4+ Tyg 1,958 20.4% a8
HH subscrines Lo Cable TV 5,354 55.9% 56
HH Purchased audio gguipment in last 12 months w00 B.4% -
Hi Porchased CD player in Ivst |2 montis A18 e A 113
Hir Purchased DVD player in last 12 months Ge7 10, 1% 104
HH Purchased MP3 piayer in last 12 montha 1,572 8.6% a5
HH Purchased videg gamd systaem in last 1.1 months B9 9.4% .r
Travel (Adults)
Drarmistic travel o l&st 12 manths H A0 A7 50
Took 3+ domestic trips In last 12 manths 2,200 12.3% 83
Spent on domestic vacations last 12 mo:r <$1000 2.216 12.4% 9
Spent on domestic vacations last 12 mo: §1000-31469 1,094 G 1% Ll
Spent on domestic vacations last 17 mod §1500-51905 41 1.0% 4
Spent on domestic vacations last 12 mo: $2000-52959 B4 3.5% B4
Spant an dormestic vacalions last 12 ma: $3000+ 621 3 5% 69
Foreign travel im last 3 years 1,237 LH. % 69
Took 3= foreign trips by plane in last 3 years 473 265 55
Spent on foreign vacations last 12 mo: <§100H T35 4.2% il
Spent on foreign vacations |agt 12 ma: $1000-52998 491 2T L4
Spent on foseign vacations last 12 ma: $30004 519 2.9% 58
Stayed L= nights at hotelfmotel in last 12 months 6,650 37 2% a2

Catw Mote: An MF] (Herked Poteeriiel [ndex) Meesurss bia restive Beiitand of tra sduits 10 (fe spocifed traoe srga b exhibit cetali ctosisnior bitbunios of porchesing
pul TR Compared 10 hs LS An MR ol L) reprewents Dhl LL S, peermgil,

Source: Thess dals ane S Hon nabonal propeibusi e ARy rduls B0g levercdd, SDple o oo Aemigiaphi commtanion. Unage dhEl wees colisciag Dy
e MR in b nistignaily rapresshtatesuraly of (LLS . hhaseioitn, Barf forecasts foe 200 T ann S0
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ail Market Potential

616 S Washington St, Owosso, MI, 48867
Ring: 5 mile radius

Demographle Summary 2011 016
Population 6,382 27,567
Popidatian 18+ 21,614 41,126
Hougehoidy 11,473 11,240
edian Mousshold Incoms £38 619 44,388

Expected Mumibser Parcent of
Product/Consumer Behavier Adults/HHs Aduits/HHs MET
Apparel [Adults)
Bought any men's &ppacel in st 12 months 10,831 50, 1% 101
Bought any wormen's appared in st 12 months 9,964 &6, L% 101
Bought opparel For child <130 lest & months 5,930 3T A% w7
Bought any Shoes in last 12 months 11,102 51445 a9
‘Bought costume jewebcy In st 12 manths #.247 19.6% a4
Bought any fine jewelry in last 12 months 4,651 21.5% 98
Boughl & waftch In last 12 manths 4,087 18.9% 98

Automobiles (Houssholds)

HH owns/laascs any vehicle 10,171 887 103
HH boughtfleased new vehicle last 12 mo BB& 7.0 BO

Automotive Aftermarket (Adults)

Bought gasolisie in last & months 19,411 S B 104
Bought/eranged motor o4l in last 12 montihs 12,857 3. 5% 115
Had funs-ug in last 12 months 6,437 29.5% a6

Beverages (Adults)

Dramnk botthed wster/seltzer iny last & months 11,937 53.4% a9
Drank reguiar cola in iast & months 11,276 5. 1% 102
Drank beer/aka in last & months 8,603 30.8% s
Camaras & Film {Adults)
Bopght any camera in last 12 months +.84% 15338 183
Bought THm In last 12 months #.502 20.8% 109
Bought dhitsl camers in aat. 13 months 1,363 6.3 932
Bought membry card for camers in 168 12 months 1474 &.6% B9
Cell Phones/PDAs & Service [Adults)
Bought cell/mobile phone/PDA in last 12 manths 1,297 33.8% a5
Avg monthiy cell'mobsle phone/PDA bl $1-$49 4,847 22.4% 105
Awg monthly cellfmobile phone/PDA Bl $50-99 6,647 30.65% a5
Avg monthly oofi/mobdi phone/PDA bifll $100+ 4,147 19.2% 91
Computers (Households)
HH awis & personal computer 7861 B8, 5% 92
Spent <5500 on most recent home PC purchase 1,037 9.0% 104
Spent $500-5999 on most recem home MC purchase 4,075 1B 1% 101
Spent §1000-51439 on mast réecent hame PC purchaie 1,350 LL. B9 20
Spent $£1500-51999 on mast recent home PL UL GoF &0 B4
Spent S20004+ on most receny home PC purchasa BS2 4. 8% vl

Catn Mote: An MF] (Herkoot Poteeriiel (ndex) Messures e reastiee Buettand of tha sduity n (e spocifed traoe sre be ehibit cartoliy comasnior bithurios of porrhesing
PEETE COmparegd 10 (ha LS. An BR] o L0 represente tha LS. fvedegs,
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°
@ esrl' atail Market Pote

616 5 Washington 5t, Owossa, MI, 48867
Ring: 5 mile radius

Expected Mumber Percent of ;
Product/ Consumar Bahaviar Adiilts /HH= Adults/HHa MP1
Convenience Stores {Adults)
Shopped Bt convenigncs stord n |last & months 13,3685 62.0% 103
Bought clgarettes af convenience store in last 30 dovs 4,115 19.0¢% 123
Baught gas at convenlance stone m last 30 days 8,566 33.6% 119
Spenl 8t convintence store in last 30 days: <520 1B B.d%y ar
Spent & conveience stors ih it 30 days, €20-39 I063 9.5W L]
Spent at convenlence store in last 30 days: $40+ 8,905 AL.2% 115
Entortainment {(Adults)
Axtended movies in last § manths 11,452 23.0% 90
Wedt o llve theater in 822 12 monihg 2182 10 1% TG
Wit to 8 bar/night cub in last 12 months 4,066 18.8% 98
Dined aut In last 12 months 10,465 48.4% 98
Gamblod &t & casing in last 12 months 3,036 14,00 a8
Visated & thame park in lael 12 months 522 LB 1% B3
BV risnted in last 30 days: 1 546 2.5% a5
CWIDs rented in tast 30 days: 2 1,004 i}.6% 100
[vis ronted in last 30 days: 3 GO% 1.8% BE
VDS rented in iast 30 days: 4 G55 1% H4
DVDs rented in last 30 days: 5+ 2,922 13.99% 102
EVDs purchased in Test 30 days: 1 1,010 4.7 04
OVDs purchased In last 30 days: 2 1,053 4, 9%, 103
PVDs purchased in last 30 days: 3-4 1,042 4.8% 104
DV purchased In last 30 days: 5+ 1,189 5.5% 106
Spent on toye/gormes 0 last 12 months: <550 1422 &G 108
Spent 0 toye/garmes i [ask 12 months: $50-599 0% 3.3% 119
Spant on boys/games i last 12 montha: $100-5109 1,633 76 105
Spent on Los/games in last 2 montha: $100-3499 2,346 10,5 101
Spant. o toys/gamss o last 12 months: $500+ 1,163 5.4% L]
Financial {Adults)
Have hame mortgage {1st) 3,767 17.5% 91
Used ATM/cash macivine inlast 12 manths 10,114 45.8% 92
Cwen any stock 1,600 T.4% Bl
BOwn LS. saviags band 1,444 5.7 98
Cwen ghares in moteal fund [stock) 1,738 B BE
Chain shares in mutial fund [bonds) 1,047 ERLEN a2
Used Pull service brokerage firm in last 12 months 1,196 5.5% 53
Have savings acoount T.B&T 36,4% 100
Have 401K retiroment savings 1,543 16.4% a3
Did banking oonsr Ehe Inbemet in last 12 montha %216 o AL BE
Oven &y Credt) dabit cacd {in own name) 15.588 T 15 o8
Avg manthly criedit card expenditures: <$111 3,501 162 118
Avg monthly credlt cafd exponditeres: $115-225 1L 7.9% 102
Awg monthly credit cord expenditures: $226-450 1,451 6% vl
Awg manthily eredit Card expinditunes: $451-700 1,148 5. %% B3
Avg monthly cradit card expenditvres: $TOL+ 2,001 9.7% 69

Catn Mote: &0 MF] (Herkoot Poteeriiel [ndex) Messures s rossdive Buettand of the sdufts 0 (e specifed traoe srga bo eehdhit cartaliy compsnior bithannr of prohasing
PEETR Compardd 10 (ha UL, An MR ol L0 represente th LS. preveg,
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@ esrl' atail Market Pote

616 5 Washington 5t, Owossa, MI, 48867
Ring: 5 mile radius

Expected Mumber Percent of ;
Praduct) Cansumer Bahavlor Adiilts /HH= Adults/HHa MP
Grooery [Adults)
Used beof {fresh/frozen) in tast & months 16,072 T4.4% 105
Used bread in lagt 6 months 1,066 G7.5% 101
Used ehicken/tuthey (fresh or fromen) n fast 6 monthe 16,654 77 2% 100
uUsed fish/seafood (fresh or frozen) in last & months 11,061 5L 20 99
Usad fresh fruitfvegutables in last 6 months 16,930 R7.6% 101
Used fresh milk in st & manths 19,543 S35 0@
Haealth [Adults)
Exercise gt Rome 2+ Dimes per week 5982 27, 92
Exercise o0 club 2+ times per week 1,590 BB 71
Visized a doctor in last 13 months 15,751 T7.5% 100
Usad vitamin/dietary supplemant in last & months 10,027 46.4% 96
Home (Housaholds)
Any hame fmprovement bn last 12 months 242 32.6% 103
Used househeeper/mald/pref HH cleaming service in the last 12 months 1,354 LIt i
Purchasad any HH furnighing in last 12 months 1,283 2.5 a5
Purchasad Dedding/bath goods i last 12 manths 6,273 53.8% 98
Purchased cooking/senving praduct in last 1.2 manths 3,149 27.4% 100
Bowght amy kitchen applancg In last 12 months 1,038 L7.8% 102
Insuramce [Adults)
Curmently corry any (e insurance 10,660 43, 3% 104
Have msdicil/hospitslfaccident Irsuranee 15,457 T 100
Carry hismeowner insurance 12,150 56.2%% 107
Corry renter insurance 1,199 5, 5%, 90
Hawe auto/other vehicle insurance: 18,4749 85.5% 103
Fats (Households)
HH owns any pet 6,500 56, 7% 110
HH owns any cat }.151 17.5% 115
HiH bwns any dog 4,855 42. 7% 112
Roading Materials (Adults)
Bowght book n last 12 months 10,146 6.5 54
Read gny deily newapaper 9,524 A, 1% 107
Heavy magatine resder 1.664 17.0%: 85
Restaursnts {Adults)
Wenl to family restaurant/steak house m 1ast & mo 15277 0. T a8
Went to famuly restaurant/steak house last mo! <2 times 5,550 15,79 100
Want to family mstaurant/stonak howse a5t mo; 2-4 tmes 5,556 5. % 5
Went to family nestaurant/stoak house last ma: 5+ tmes &4, 169 19.3% 104
Went to fast feod/drive-in restaurant in last & ma 19,304 BO, I 101
Went Lo fast food/drive-in restaurant <6 times/imo 7.505 30. 7% 94
Went to Fast food/drive-in restaurant 813 times/ma 6,464 19.9% 104
Went Lo fast food/deive-in restaurant 14+ times/mo 5,334 14, T a9
Fast focddiive-in last & ma: el In 8,30% IB.4% 102
Fmst foot/drivi-in lest 6 mo: home defivary 2.045 9.5% 91
Fast food/deve-in it 6 mot take-pulidrive=1hed 12163 56.3% 108
Fast food/drive-in lnst 6 mo: taka:outy walk-in 4,648 21.5% BE

Deatm Mot An MP] (Mg el Pomertiel nde) fssdsures b reesdive Miettond of the pduits in (e specifesd raoe sres ke exhihil ceertoln ctesusnior Dathoraoy of porhasing
paitmT compared 1o ihe WS An BRL el [0 ropres LR, prevmga,
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@ esrr Retail Market Potential

616 S Washington St, Owosso; MI, 48867
Ring: 5 mile radius

! Expectid Mumb-er Percent of
Product/Consumar Bahawior Adistts /HHs Adults fHHs P
Telephones & Service (Households) )

HH owns in-home cordiess telephone 7440 B4, 85% 101
HH gverage monthly ong distance phone bill; <$316 3,327 9.0 105
HH averape manthly fong distance phone beil: $16-2% 1,2%6 10.9% 96
HH sverage monthly keng distance phoms bil: §26-59 G4z B.2% g
HH Everage monthly long distance phome bul: §604+ i3 3.9 87
Television & Sound Equipment (Adults/Households)
HH owns § TV 2,088 18 a2
HH owns 2 TV 3080 26.%% 102
HH &wng 3 TV 2,645 23, 1% 103
HH gwns 4+ Tyg 1375 20T a9
HH subscrines Lo Cable TV 6,068 52.5% 91
HH Purchased audio gguipment in last 12 months 1,060 9.2% -3
Hi Porchased CD player in Ivst |2 montis 487 4.5 110
Hir Purchased DVD player in last 12 rmonths 1,151 10, 0% 103
HH Purchased MP3 piayer in last 12 monthg 1,674 B.7 % a5
HH Purchased videg gamd system in last 1.1 months 1.0R8 9.5% 5]
Travel (Adults)
Drarmisshic travel In last 12 manths 10,904 8. 1% 92
Took 3+ domestit trips In last 12 manths 2,756 12.8% 85
Spent on domestic vacations last 12 mo:r <$1000 T 12.5% 100
Spent on domestic vacations last 12 mo: §1000-3146G 1,416 5. 6% a8
Spent on dormestic vacations last 17 mod §1500-51905 Gab 1.0% 13
Spent on dbmestic vacations lagt 12 mo: $2000-52005 T4E 3.4% 813
Spant an dornestic vacalions last 12 ma: $3000+ ¥re J & 71
Foreign travel im last 3 years 3,888 L6, 0% 69
Took 3= foreign trips by pland in last 3 years 564 2650 54
Spent on foreign vacations last 12 mo: <§1000 BBT 4. 1% 2]
Spent on foreign vacations |agt 12 ma: $1000-52998 5ra 2.7 65
Spent on foseign vacations last 12 ma: $30004 621 2.9%, 58
Stayed L= nights at hotelfmotel in last 12 months B,201 37 o4

Catw Mote: &n MF] (Herket Poteeriiel [nde) Mesures e reatiee Beiitand of tra sduits 1 (he spocifed traoe srga b ehibit cetaliy ctosisnior bithurios of pochesing
pallmrn compared 1o ihe WS, An MR el [0 ropres HURTR L T

Source: Thess dale ane Sed Don nabonal propeibusi y LI AR ROduls BN levercdd, SDple D oo Aemigiaphis cormmtamion. Unage diil wees colisciag Dy
e MR in b nitignaily ropressnt e sraly of (LS hheseioitn, Barf forecasts for 200 T ann) S0
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616 S Washington S5t, Owossa, M1, 48867
Ring: 1 mile radius

Top Tapastry Segments Peércant Damographic Summary 2011 1016
Ereat f_:n'adatluna 1B.3% Popaslation Q.52 9,204
Rustbelr Traditons 14.7% Hslisehotos 3675 3,555
City Dimensions 13.5% Familas 2,231 2,127
Simple Living 13.3% Median g 325 32.7
Harmiz Town 11.2% Median Household Income $32,816 36,860

- Spending Potentiasl Average Amount
Index Spent Total
Apparel and Sorvices 45 §1,058.53 $3,6889.738
Men's 43 FIE9.28 §595,581
Women's 410 §323.27 51,187,904
Chifdrans 50 $193.7% §711,5984
Footwiar a3 $131.42 482,929
Watches & Jewoiley 632 117,31 $431 084
Appare! Products and Services [1) 114 $103.48 $380,250
‘Computer
Compaiters and Hardware for Homa Use 65 212116 445,234
Soltware and Accessorkes for Homa Use 54 §17.57 $64,575
Entertainment & Recreation 64 $1,598.70 7,394,574
Fees and Admissionsg &0 5362 .84 §1,333,320
Membership Fees for Clubs {(2) 0] §95.85 $352,199
Feos for Participant Sporta, exel, Trips 61 §62.81 §230,807
Admission to Movigy Thoatoe/Opara) Ballet ¥ §91.88 §337,552
Admigsion to Spocting Bvents, excl. Trips 53 §36.47 #134,021
Fugs for Recroational Lessons 57 $75.37 $276,572
Dating Services 54 §0.48 51,769
TV Viden/Audio 66 $757.06 52,528,935
Community Antanna or Cablie TV it} 547324 51,739,009
Televishnns 63 S118.87 $436, 789
VCRs; Video Cameras, and DVD Players 66 $13.06 $47 983
Viged Chssettes and DVDs 1:) £34.67 $127,381
Video and Computer Geme Hardware and Saftware ] §37.74 FIIB6TE
Satellte Dishes 58 £0.71 51,598
Rental of Vidéo Cassettes and DVDs 69 §27.38 F100,596
Sareaming Downloaded Video G4 £0.B7 S5180
Aundio (33 &l S86.20 5316,745
Rental and Repad of TV/Rado/Sound Equipment 59 £4.35 $15,980
Pets. 7 $321.36 1,180,881
Toys ond Games [4) &6 £93.64 $.344,097
Recreational Yehiches and Fees (5) 51 £160.95 $5581, 440
Sportaf Recreatsny Exercise Equipment (6} 4G $86.25 $316,937
Photd Equipment and Supplies (¥} 64 £63.89 £234 759
Beadeng (8) a4 $95.96 $352,634
Caotered Alfairs (3] a $16.75 $61,567
Fopd 66 4,907,010 $18,031,648
Food at Home ] £2,862.67 £10,519,361
Bakiery and Coreal PFroducts 66 $363.08 $1,407 706
Meats, Poultry, Fish, and Eggs 66 $665.38 $2,445,042
Dairy Producs 66 $317.96 31,164,401
Frults and Vegetables 55 £491.688 $1,807 484
Snacks and Other Food ot Home (10} 66 $1,004.37 3,690,724
Food Away from Home 65 £2.044.34 $7,512, 187
Alcohol Beverages 68 331427 $1.375,322
Nonalcoholic Beverages at Home &7 £263.65 1,042,305

Gats Mobi: Thd Seendirg Potecilbal frdis (5P m bouplicad-Dased. and roodeserns Tl Amdunt wnmil for 8 oredunt OF sarvice rafilled ook tetandl devage of 1000 Detall
oy A S 05 Lhlat Aue D rpueesd gL
Source! Eor forecasty for 011 ang J016] Corupmes Seending Asle bfd defiued fiom ke 3506 amn 2007 Cormesmes Expenmibyes Susveyn, Spiess of Saer Strisstbcs
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enditures

616 5 Washington S5t, Cwossa, M1, 48867
Ring: 1 mile radius

Spending Potantial Average Amount
Index

Spant Total
Financial
[rpesyments 57 £955.65 $3,511,717
Vehicle Loans 55 $2,092.91 $11,365417
Health
Honprescoriptron Drugs G4 £63.94 434,965
Prescripthon Drugs 57 £3271.59 41,181,746
Eyeglasses and Comact Lenses 55 §48.22 #1771, 195
Home
Haortgage Payment and Basics (11) 58 $5,299.07 $1%,472,362
Haintenance and Remodeling Services 57 $1,092.00 4,013,006
HMalntenance and Remodeding Materiais {12} 57 $207.07 760,917
Litilities, Fusl, and Publc Services &7 £2,949.58 $10.858,743
Household Furnishings and Equipment
Househald Texties (13) 532 £B0.15 $294.539
Furniture 62 $359.52 $1.321,134
Floor Coverings 53 §45.67 $162, 030
Hapor Appliances (14) 62 $181.02 5665,192
Housewares (15) 56 §46.81 $171,%59
Small Appliances 66 $20.94 $76.957
Luggage 51 §5.45 $20,037
Telephones and Accessories L3 §18.82 $59171
Housshold Oparations
Chitd Cang 53 sxB2.67 $1,0358,713
L gnd Garden {16) 59 $238.19 $AT5 268
Moying Storage/Froight Express 57 §33.58 $133,398
Holdakeaping Suppliad {17) &5 44472 51,634,191
Insurance
Orwoers and Renters Insurance 62 £278.29 £1,027:616
Vehicle Insuranos 65 £735.13 £2.701 162
Lifes Othes [nEurance &3 525446 $935,053
Haalth Inswrance 1 S1,234 28 4,535,574
Personpl Care Produecs Uﬂ]. 63 £250.52 59320, 594
School Bookes and Suppiies (19) 765 £7TH.61 L2BH 853
Senoking Products 75 £308.61 51,134,054
Transportation
Vehicle Purchases (Net Outlay) (20} G4 £2,721.92 $10,002,167
Gazofne and Mobor 6l &7 £1 . BLE 46 456,840,275
Vehecle Maintenancs and Repaies G4 £583.35 2,150,959
Traval
Ajrling Faras 58 £259.01 951,765
LoaGing on Trips 58 £146.60 906,472
Ayto/TruckVan Rental on Trigs 58 £210.84 576,596
Food and Drink on Trps 14 $252.17 £936,653

Gots Mobi: Thd Soenading Potecribsl [nods (5P m eaiplicid-Dasnd. and represents Tha amoumt woml lor & orodut of service rafilld moh renandl geivage of 100 Detall

vy T S LS Ll Al D ruuslHg.

Sowncet Eor forecasts for 2011 ang 1016 Comspmmer Spenmieg Asle sro deiued fiom tee 3006 aan 20T Cormesmee Expenituss Sutveys, Buress of Laser Strissiiis.
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3
O esrl Retail Goods and Services Expenditures

B16S Washington S5t, Owoss, M1, 4B867
Ring: 3 mile radius

Top Tapastry Segments Percant Damographic Summary 2011 1016
Rustbelt Tradinons 17.6% Popslation 23,542 il..'-"ﬂS
Rusthelr Rotirens 181 % Hslisehotos 9577 9, 80
Sait of the Earth 12.3% Familas 5,028 5. 76T
Great Expectations 9.3% Mediamnm fge 315 379
Crossroads 7.0% Fedian Household Income £3B,069 $43,496

: - Spending Potentiasl Average Amount
Index Spent Total

Apparel and Sorvices Bl 51,181.60 11,315,833
Men's 44 $2i2.81 §2,036,003
Women's 46 £366.05 $3,505.57%
Chifdrans 55 $214,72 §2,056,322
Footwiar 36 $145.73 51,395,588
Watches & Jewoiley 72 $135.07 $1,293,570
Appare! Products and Senaces [1) 118 $107.22 1,036,775

‘Computer
Compaiters and Hardware o Homa Use 73 213499 $1,392, 060
Soltware and Accessorkes for Homa Use 71 §15.73 S185.977

Entertainment & Recreation 75 52,3165 $i2,425,346
Fees and Admissionsg 70 §420.43 54,025,358

Membership Fees for Qlubs {2) 4] suara $1,079.277
Feos for Participant Sporta, exel, Trips 71 §72.62 005,028
Admission to Movigy Thoatoe/Opara) Ballet o $102.79 584,347
Admigsion to Spocting Bvents, excl. Trips 74 542,57 SA07 6AL
Fegs for Recroational Lessons 5 §88.27 $845,337
Dating Services 55 §0.49 54,508
TV Videno/Audso 75 $901.38 $5,632, 283
Community Antanna or Cable TV 7 541,66 §5,187,302
TelEvishnns ] S134.33 %1,286 484
VCRS, Viden Cameras, and DVD Hwér:i 73 S1d. 40 £137,938
Video Cassettes and DVIDs 74 53764 S360,502
Video ang Computer Game Hardware and Saftware TG Sl 13 £393 868
Satellte Dishes 70 £0.86 54,208
Rental of Video Cassettes and DVDs 75 §25.80 $IB5,335
Saraimings Dawnbtaded Video 69 £0.94 49,991
Audi {33 67 $95.79 3917319
Rental and Repad’ of TV/Radi/Seond Equipment &5 £4.84 345,343
Pets a3 $366.80 53,700,272
Toys ond Games [4) 7 £107.02 £1,024.877
Recreational Vehickes and Fees {5) 69 £216.94 2,077 558
Sportaf Recreatsny Exercise Equipment [6) 58 810251 £951,695
Photd Equipment and Supplies (¥} 74 £73.99 £708,536
Beadeng [B) 76 $113.78 £1,089 606
Caotered Alfairs () 9 $18.81 $180,160

Fopd 75 $5,559.54 $53,242,199

Food at Home 75 £3.250.36 £31,136,472
Bakery and Cereal Products 16 $439.28 4,106,887
Meats, Poultry, Fish, and Eggs 75 £748.50 $7.172,041
Dairy Products 76 $365.50 3,500,318
Frults and Vegetables 73 $556.95 $5,333,713
Snacks and Gther Food at Home {10} 75 $1, 040,63 $10,913,514

Food Away from Home 74 £2.308.27 £22,106, 717

Alcoholc Beverages T4 $311.82 3,944,823

Nanalcoholic Beverages at Home 5 £319.64 £3,061 061

Gats Mobi: Thd Seendirg Potecilbal frods (5P m bouplicad-Dasnd. and recdesermis Tl Armdunt wnmil foar & orodunt OF sarvice ratikled ook tetiondl desvage of 100 Detall
oy A S 05 Lhlat Aue DS rpueesdEag.
Sournce! Eor forecasty for 011 ang J016] Corupmes Seendieng Asle brd defiued fimm e 3506 amn 2007 Cormesmes Expenmiyes Sutveys, Spiess of Later Staiibics
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°
O esrl Retail Goods and Services Expenditures

616 5 Washington S5t, Cwossa, M1, 48867
Ring: 3 mile radius

Spending Potential Average Amount
Index

Spant Total
Financial
[rvesyments 13 £1,234.22 -$11,919.807
Vohicla Loans 76 $3,632.06 $34, 783,275
Health
Honprescriptron Drugs b §77.100 £738, 198
Prescripthon Drugs a2 £398 57 $3. 817024
Eyeglasses and Comact Lenses 77 £57.62 $551.83%
Homa
Horigage Payment and Basics (11) 71 $6471.07 §61,981,292
Haintenance and Remodeling Services i1 £1,367.48 #13,095970
HMalntenance and Remodeding Materiais {12} 75 $265.66 £1,58% 479
Litilities, Fusl, and Publc Services 78 $3,418.38 433,736,952
Household Furnishings and Equipment
Hiousehald Texties (13) 72 £63.05 891,058
Furniture 7 $410.99 $3,9495471
Floor Coverings b $55.80 §4534,362
Mapor Appliances (14) 76 $222.29 £2,138,838
Housewares (15) 54 §53.11 $510,539
Small Appliances i §2%.48 §234,391
Luggage 1 T ] $61,257
Telephones and Accessories 50 §20.47 $156,058
Housshold Oparations
Chitd Came T $31L.7% 52,985,512
Lo gnd Garden {16) 14 30061 $4.888 454
Moywing Storage/Froight Express 53 §36.86 $353,027
Holsakeeping Supplied (17) 76 £516.78 54,040, 0749
Insurance
Drvmiars and Renfers Ingurance - £350.05 £3,352.378
Vehicle Insuranos 75 €R48.03 $£8.121 /339
Lifes Othes [nEurance % $318.40 £3,049, 263
Haalth Inswrance 80 51,503.54 $14,399.028
Personpl Care Produecs Uﬂ]. 74 284,89 $2,728,325
School Bookes and Suppiies (19) i) SEL.90 £784,358
Senoking Products B3 £343.71 $3.291,653
Tranzportation
Vehicle Purchases (Net Outtay) (20} 4 £3.165.16 #30,350,234
Gazofne and Mobor 6l 77 £2,154.30 $20,632,036
Vihecle Malnienancs and Repairs 74 677,81 365,491,178
Traval
Ajriing Fares &7 £297.14 £2,845 627
LdhGing on Trips 71 £298.61 £2,859,711
Auto/Truck/Van Rental on Trigs 56 §23.67 £226,693
Food and Drink on Trips 71 S300.92 £1,881 818

Dot Mota: Tha Spenaing Poteolsl lnges (5P1] i eobphosd-Dased. and racresests The amoun woumi for 8 oveduct of sarvice relallg ood canonil dvseage o100, Detall
Py A SiiEne 05 Lhlat Al be rpued g,
SourcelEor fnrecasty for 011 ang JO16] Comnupmes Ssendieg A8le bfd defiued lfmm ke 3006 aan M0T Cormesres Expenmiyed Stveyn, Syiess of Laer Shrissbits
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@
O esrl Retail Goods and Services Expenditures

B16'S Washington S5t, Owossa, M1, 4BB67
Ring: & mile radius

Top Tapastry Segrments Percent Damographic Summary 2011 1016
Salt of tha Earth 17.0% Popslation 18,322 27 567
Rustbelt Traditsons 14. 7% Households 11,473 11,240
Rusibelt Retiress 11.9% Familaes 7414 718
Cereat Expectations T.8% Medan fge 3B.8 19.4
Crossroads 6.3% Median Household Income £3B,610 444,388

Spending Potential Average Amount '
Index Spent Total

Apparel and Sorvices 52 51,196,868 $13, 752,119
Hen's 49 511643 $2,482,595
Women's 46 $371.36 $4.260,524
Children's 56 $2118.37 42,505,243
Fostwoar £ $148.14 51,699,616
Watches & Jewley T3 13764 51,579,102
Appare! Products and Services [1) 118 $106.74 1,234,638

‘Computer
Compaiters and Hardware o Homa Use 74 s137.72 1,580,170
Soltwsre and Accessorkes for Homa Use T3 §20.02 $3230,804

Entertainment & Recreation i 42, 405.78 $i7,600, 083
Fees and Admissions 71 §426.17 4,885,335

Membership Fees for Clubs {2) Ta $114.08 §1, 306,750
Fout for Participant Sporta, axel. Trips 12 574,64 859, 804
Admission to MpvigTheatre/OperalBallet T 10357 $1,192, 782
Admission tn Spocting Events, excl. Trips 75 543,18 F455,409
Fugs for Recreational Lessons 8 §89.52 #1,087,023
Dating Services 55 §0.45 55,562
TV Viden/Audso 76 §£5918.01 $10,532 068
Community Antonna or Cablie TV ki 555294 56,343 666
Talgyissng 73 £136.07 %1,561,056
VCRS, Viden Cameras, and DVD Hwér:i T S14.67 5168,372
Video Cassettes and DVDs 75 £38.26 £43E 856
Video and Computer Geme Hardware and Saftware b 51,55 $476,641
Satellte Dishas k] £0.85 510,212
Rental of Video Cassettes and OVDs Té £30.40 $348,712
Saraimings Dawnbtaded Video 69 £0.93 $10,683
Audi {33 63 $597.45 £1,116,025
Rental and Repad’ of TV/Radi/Seond Equipment 66 &4 87 $55.878
Pats 945 S400.74 54,597,543
Toys ond Games [4) 78 £109.53 £1,256,595
Recreational Yehiches and Fees (5) 75 £233.57 $1.677,3487
Sportaf Recreatsny Exercise Equipment [6) tl $106.47 %1,221,498
Photo Equipment and Supplies (7} 76 £75.54 $871,197
Beadeng [B) 78 $116.65 %1,338,259
Catered Affairs (3] ki £18.92 $217,021

Food 76 $5.670.47 355,055,682

Food at Home 77 $£3,322.72 $38, 120,644
Bakery and Cereal Products T8 $349.84 15,160,854
Meats, Poultry, Fish, and Eggs 76 476246 4,747 484
Dairy Products T8 $375.12 4,304,796
Frults and Wegetables 15 $567.61 5,512,022
Snacks and Other Food ot Home (10} e $1.167.55 $13,395.448

Food Away from Homa 15 42, M7.75 £26,935,038

Alcoholi Beverages 75 $215.68 #4.771,315

Nonalcoholic Beveroges at Home 17 $316.48 43.745613

Gats Mobi: Thd Seendirg Potecilal frods (5P m boiplicad-Dased. and recdesermis Tl Amdunt wwmil for @ orodut OF sarvice ratikhed ook tetoanl gesage of 100 Detall
oy A S 05 Lhlat Aue DS rpueesdEag.
Sournce! Eor forecasty for 011 ang J016] Corupmes Seendieng Asle brd defiued fimm ke 3506 amn 2007 Cormesmes Expenumiyss Sutveve, Spiess of Laser Strissbics

March 26, 2013
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L
O esrl Retail Goods and Services Expenditures

616 5 Washington S5t, Cwossa, M1, 48867
Ring: 5 mile radius

Spending Potential Average Amount
Index

Spant Total
Financial
Irpresiments s £1,305.55 $14,982, 747
Vohicla Loans 74 $3,755.11 $43,081,328
Health
Honprescriptron Drugs 15 $B0.14 £919,385
Prescripthon Drugs 13 £413.30 $4,741 680
Eyeglasses and Comact Lenses aa £59.35 $5680,871
Homa
Horigage Payment and Basics (11) 13 $6,621.20 $75,974,614
Haintenance and Remodeling Services b £1,400.95 #1607 660
HMalntenance and Remodeding Materiais {12} 74 $284.16 $3,260,033
Litilities, Fusl, and Publc Services aa #3454 49 $40,091, 1855
Household Furnishings and Equipment
Hiousehald Texties (13) 74 6543 41,004,536
Furniture 1a $415.35 4,811,053
Floor Coverings F $56.80 $652 035
Mapor Appliances (14) [ $230.86 52,648,560
Housewares (15) 55 $54.55 $625 036
Small Appliances 74 §25.04 §288,436
Luggags EE| $6.55 $75,185
Telephones and Accessories 50 §20.83 23,918
Housshold Oparations
Chitd Came bl $315.12 $3,615,351
Lo gnd Garden {16) 7 $3132.03 $3.591 357
Moywing Storage/Froight Express G4 §37.746 $433, 457
Hidakeaping Supplied (17} ] £520.73 5507741
Insurance
Drvmiars and Renfers Ingurance BO £361.11 54,142 BB
Vehicle Insuranos s £866.39 £9.939,326
Lifes Othes [nEurance B2 $320.87 £3,784 487
Haalth Inswrance B3 $1,552.04 $17,806,070
Personad Care Products (18) 75 £200:62 $3,334,158
School Bookes and Suppiies (19) 5] SE2. 74 £949,198
Senoking Products B85 235424 54,064,110
Tranzportation
Vehicle Purchases {Net Outlay) (20} 77 £3,259.12 $37,391,00Z
Gazofne and Mobor 6l 8 £2,.215.99 25,423,433
Vihecle Malnienancs and Repairs 76 694 61 57,969,001
Traval
Ajriing Fares 68 230049 $3,947 369
LdhGing on Trips 73 £306.36 43,514,805
Auto/Truck/Van Rental on Trigs 56 £23.85 $173,59%
Food and Drink on Trips 73 £309.13 £3,545,509L

Dot Mota: Tha Spenaing Poteolsl lnges (5P1] i eobphosd-Dased. and racresests The amoun woumi for 8 oveduct of sarvice relallg ood canonil dvseage o100, Detall
Py A SiiEne 05 Lhlat Al be rpued g,
SourcelEor fnrecasty for 011 ang JO16] Comnupmes Ssendieg A8le bfd defiued lfmm ke 3006 aan M0T Cormesres Expenmiyed Stveyn, Syiess of Laer Shrissbits
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L
O esrl Retail Goods and Services Expenditures

616 5 Washington S5t, Cwossa, M1, 48867
Ring: 5 mile radius

Spending Potential Average Amount
Index

Spant Total
Financial
Irpresiments s £1,305.55 $14,982, 747
Vohicla Loans 74 $3,755.11 $43,081,328
Health
Honprescriptron Drugs 15 $B0.14 £919,385
Prescripthon Drugs 13 £413.30 $4,741 680
Eyeglasses and Comact Lenses aa £59.35 $5680,871
Homa
Horigage Payment and Basics (11) 13 $6,621.20 $75,974,614
Haintenance and Remodeling Services b £1,400.95 #1607 660
HMalntenance and Remodeding Materiais {12} 74 $284.16 $3,260,033
Litilities, Fusl, and Publc Services aa #3454 49 $40,091, 1855
Household Furnishings and Equipment
Hiousehald Texties (13) 74 6543 41,004,536
Furniture 1a $415.35 4,811,053
Floor Coverings F $56.80 $652 035
Mapor Appliances (14) [ $230.86 52,648,560
Housewares (15) 55 $54.55 $625 036
Small Appliances 74 §25.04 §288,436
Luggags EE| $6.55 $75,185
Telephones and Accessories 50 §20.83 23,918
Housshold Oparations
Chitd Came bl $315.12 $3,615,351
Lo gnd Garden {16) 7 $3132.03 $3.591 357
Moywing Storage/Froight Express G4 §37.746 $433, 457
Hidakeaping Supplied (17} ] £520.73 5507741
Insurance
Drvmiars and Renfers Ingurance BO £361.11 54,142 BB
Vehicle Insuranos s £866.39 £9.939,326
Lifes Othes [nEurance B2 $320.87 £3,784 487
Haalth Inswrance B3 $1,552.04 $17,806,070
Personad Care Products (18) 75 £200:62 $3,334,158
School Bookes and Suppiies (19) 5] SE2. 74 £949,198
Senoking Products B85 235424 54,064,110
Tranzportation
Vehicle Purchases {Net Outlay) (20} 77 £3,259.12 $37,391,00Z
Gazofne and Mobor 6l 8 £2,.215.99 25,423,433
Vihecle Malnienancs and Repairs 76 694 61 57,969,001
Traval
Ajriing Fares 68 230049 $3,947 369
LdhGing on Trips 73 £306.36 43,514,805
Auto/Truck/Van Rental on Trigs 56 £23.85 $173,59%
Food and Drink on Trips 73 £309.13 £3,545,509L

Dot Mota: Tha Spenaing Poteolsl lnges (5P1] i eobphosd-Dased. and racresests The amoun woumi for 8 oveduct of sarvice relallg ood canonil dvseage o100, Detall
Py A SiiEne 05 Lhlat Al be rpued g,
SourcelEor fnrecasty for 011 ang JO16] Comnupmes Ssendieg A8le bfd defiued lfmm ke 3006 aan M0T Cormesres Expenmiyed Stveyn, Syiess of Laer Shrissbits
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Retail Ma

516 5 Washingtan St, Owassg, M1, 48867
Ring: 1 mile radius

2010 Papulatian 9,535
2010 Households 3,853
2010 Median Dspesablit Incone 332,118
2010 Per Capits Income ) ) . §18,038
- _ MAICS  Demand  Supply Retail Gap  Leakage/Surplus  Mumber of
Surmmany {Retail Patertial) [Rataik Sales)  Factor Businesses

Tenal Ratad Trade snd Food & Drink 445,722 $66.B17,595 $74,151,824 57,334,225 4.3 114
Total Retail Trade A5-45 $57.440, 745 $63,371 448 5,580, M 4% &0
Tatai Food & Deink 721 $9, 376,651 $10,830,375 $1.451.524 F. M
) ' MAICS  Domand Supply Retail Gap  Leskage/Surplus  Number of
Industry Group (Potad Pobgrtinl}. [Aetall Sales) Factor Businesses
Motor Vehicke B Parts Dealers a4y FLI038042 F11,442,955 #1.555,007 Bl 8
Autpmoblis Deslars EFEE] £11.240,084 $56,622,638 L4.51T.456 ¥ 3
Othar Motar Vehiis Deaters 4413 $965, 572 $390,877 w574, 008 14 i
Auto Parts, Accessarios & Tire Stores 4413 923,075 $1,429.440 “$507,305 : FE - 4
Furniure & Hame Furnishings Stores 447 41,572,788 400,536 $1.172 250 L 3
Furmiture Stares 44z 1809.929 §73,042 $73p, lin BLS ]
Magme Fumishings Stores 44z 761857 5327,495 $435, 30T 33,9 3
Flectromics & Appliance Stores 4431 $1.970,043 $2.504 804 EEITRL 2.0 &
Bl Materials, Gardon Bguip. & Supply Stones Agd $2.236.913 $2,638,403 EELTRE . & 5
Bldg Material & Supples Dealors. 3441 $1,872,738 $2,579.436 F PO 15,9 4
Lawn & Garden Eulp & Supply Stares 4442 354,178 $58,947 05, i FiA t
Food & Beverage Stores 445 §11.656, 710 $7.630,006 Wb G2, TN 289 ]
Grocery Stones #451 13,354,043 $6,621,243 146,732,759 3T 7
Speciaity Food Stores: 4453 $117,407 $1.008,763 SH91IET 79,1 1
Beer, Wine & Liquar Stores 4453 $185,267 50 Bis5 265 TN, 6 L]
thenith & Personal Care Stires. 4G, 4a6] 2,010,545 B3890 334,833 Jy E
Gasoline Stations 44T 4471 £11,08,197 £14, 705 805 “33.642,809 S 3
Clothing & Clothing Actessores Stones 448 §1,208, 735 §1.824, 350 HR15,A21 b i
Clgthing Stores 448) $EG5,847 3914456 -EIABELA L 3
Shoe Sires g 217,068 §FI9, 674 LI MiN 50 |
Ieviedry, Luggage B Lestner Goods Stores 4481 $325,529 $670,020 534,008 30 4
Sporting Goods, Hobby, Boak & Music Stores 451 $E90,064 $1,242,390 3358216 16.5 L]
Sporting GoodsMabtry/Musical Instr Stores 4511 4265, 737 4637,504 4151, BT 1313 7
Sook, Peripdical & Misic Stores #5313 _;-iu-l,_'n? Sh0 5 TR cE 200, Sy 159 r|
General Merchandise Stones 452 $B,105,434 S16,543, 189 “$8,537, 750 .4 5
Departrhnrt Storns Exclisding Leassd Dajts 4524 $4,315,753 $2,900, 064 SLEIS RN 181 1
Other General Marchaniise Stores 4529 33,769,681 $13.653,125 49 653 448 56,5 4
Miscal Storg Ristal 453 1,004,103 $1,623,169 S530000 19.49 18
Florests 453} $109,988 4239,158 H1E9h A7 2
Office Supgplies, Stationery & Gift Siones 4532 $561,858 5632 505 T 56T £ “
Ugod Merchandise Siores 4531 $59,851 $79,231 $20.61% 153 3
Othar Miscellnneous Stors Retailers 4539 $332,328 67T I3 T 338 i
Maristome Retallers 454 3501,140 $217,473 SIEL T 355 o
Eimctronac Shapging & Mall-Ordee Houses 4541 $236,465 $217,473 T T a2 ]
vianding Machine Operaton *542 S48, 680 1] £24, 680 {1 eH] n
 Direct Seliing Extablishments 4543 $240,035 40 £340,015 §00.0 0
Food Services & Drinking Piaces 722 $9,376,854 $10,830,375 31,453,524 T7 34
Falil=5nryicn Hestauranis izl $3BLL283 #3.709,.089 103,34 §.4 21
Uimited-5enace Enting Placos Tz $5,01% 608 FE.682 265 -5, 664,650 14.2 9
Spachsl Fond Seryices 7223 $011,889 <0 £ 1800 [
Drinking Fiaces « Alohote Beverages T4 $438,070 439,217 51,447 a1 4

Dats Nobs: Sueply (rebidl ok estiratny sdies bocormumors by esbbblickeiinis. Salen b isinesses arw uxdhadod. Demand [fethd poboeieed ) sbimate the evpeched et
et b COrsurrers @ et establishmene, Semily amd deenare sstimdles B o Curnint deleen, T LeskegorSainius Facor gresnnts & Ansokhot ol retnl sodurtumey. This
= i rraaiirn of toe rolataorrabeg arteemen, Sy ppey anid Qamand 1sse ranges o+ 100 (iotal eakage) ta - 100 Detal mirplual. A posfive veke cepreaants Inskage of rolad
opporiumly cylEide The [ads pru@ & negatvs vaum rapriinbs & surphus o rotnl Eee o maool whia e efTonmms aim qrpvn b from cutdidn (e irsae prga TTen R Gap
repreiends th dfferends potween Retyll Foterstinl angd Bekail Seted Beil vees 1R Novth At Indniby Clessfinetion Sykteen (RATCS) to classily buiioessss by Bhaii
ammary typa of sconomsc pctvaty . Homil miathehemmnt anclessilied oo 27 indeabey groeso m the Remil Trede ssctor, an woll s four induitey groupe witfem the Food
Services & Orinkng Eutasvathmenty wesolsd | For mosy ssformatien o S BMeles M opdPuce oars plossd viiw [ sithocednay aturment i

R ] T e P i) el ] L% R LA A e i
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516 5 Washington St, Owossg, M1, 48567

Ring: 1 mile radius

Leakage/Surplus Factor by Industry Subsector
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516 5 Washingtan St, Owaossg, M1, 48567
Ring: 3 mile radius

00 Papelatian 13,562
2000 Houwsshalds 2,611
2010 Median Disposablit Lncome 336,235
010 Per Capéita Income _ $11,212
Total Aatas Trade and Faod & Drak 4445722 5187891312 £2152.329,712 $ed A TR A 146 229
Total Retail Trade A4S $162,125 833 $227, 590,175 45, Wl 34T 16.H 168
Tobal Food & Deink T2 15, 75479 314,739,537 LN e P 40 6l
. ' MAICS  Domand Supply Ratakl Gap Leskage/Surplus  Numbser of
Motor Wehicks B Parts Dealers 4 $I7.209,701 49, 300, 829 w532,071, 100 119 Fi.]
Autcerbblie Denlers 11 ﬂ],'.!}-l:il_ﬁ 41 805,011 -410. 080 BL5 132 k]
Dehar Matar Vehicls Deaters 4413 42/986,526 §3,872.298 RS T TR S FX B
At Parts, ACorssarios & Tire Stooes 4413 $2.569,050 %3,673,521 W I0%ATL o T 11
Furnstwre & Hame Furnishings Stores 44] 4,425 397 $2,143,389 $2. 2200 M2 2
Fumiture Stares Lardt 32,263,025 $813.372 Bl.a4l 25T .7 ]
Harme Fumishings Stores L 42,061,762 $1, 320,017 43,052 Fo | ]
Bectromics & Appliance Stores 431 §5, 500,086 £5,056, 260 L LT | %3 13
ki Materials, Gardan Bquip. B Supply Stestes A $6,637,470 $17,723,055 41 1.08%, 538 455 i)
Bldg Materiad & Supples Dealors 447 35,534,056 #7512, 710 o R A .0 w
Lawn & Garden Egulp & Supply Stores 443 $1, 00 384 $210,348 LT Ban ]
Faod & Beverage Stores A5 £17,9%2,851 57,903,034 Rt e 158 209 20
Grotery Stores 4451 $3I7.000, 805 $56,603.259 419,703,450 23,9 17
Speciaity Fond Slores 4453 306,217 $LATR 775 $551. 550 588 3
Baor, Wine & Liquar Stwores 4451 $506, 054 0 $506,8258 i L]
Hantth & Fersonal Care Stores. 46,4451 BE, 098,012 BE 09,591 AT v 1)
Gasoline Sistions AT A7) 431,321,259 SV AT AN 54 816,421 K] L}
Chothiirsg B Clobiing Astessores Stones 448 $3,321,107 $2,008, 763 #1791, T4 nm ]
Cigthing Stores 448 41,823,799 314,450 SO09, 34 ) L3 3
Shoe Siares g2 501,401 La54 207 ELIrA1e 131 3
Jewedry, Luggege B Lastner Goods Stores 4483 $905,907 $670,020 RZI5BRT 150 4
Sporting Goods, Hobby. Bouk & Mus Stores 451 $2.432,710 %2, 220,507 LTar iRl b 15
Sporting Goods/Hobtry) Musical Instr Stores 4511 51,360,131 #1,551,058 4190,927 4.4 12
Book, Periodical & Mkl Siomes 4513 $1,072,589 $665 440 =400, Ly i ¥
General Memchandise Stones 452 522,580,156 41,382,320 «H18; 001,974 29.4 9
Departrined Stones Exchsivg Laased Dejits. #5311 S11,976 046 14,708 062 e r AL R 104 1
Other General Marchaniiss Sicies 4529 $10,603.410 426,506,268 “H)50ET,H0 43.0 7
Miggail Store Retallers 453 $3.055,802 3,975,005 ~BEL0,IN2 113 28
Florets, 4531 336 127 328 007 R L i L
i¥fice Supplied, Stetionery B Gift Stones A5y $1,552, 162 $2.063,003 BT R4 TrLy ]
Uod Mejchandise Siores 4332 $2TIUET $261.807 “gra20 =14 7
Qehar Misoelinneous Stors Rtailirs 4535 $953,526 $1.302, 188 SR 661 155 n
Nonstoos Retoilery A%4 1 AR2071 $2,451.520 <RG0, Al 234 ]
Ebectronsc Shopping & Mall-Ordue Houtes A541 $571,497 42,451,520 3100028 570 1
vianding Machine Operaton 542 SR8 236 50 A0, FIn i0o,0 1]

. Derexz Selling Extatdshments 4543 742,348 20 STAX, Jan il ] o
Fouod Services & Drinking Piaces 722 $25, 765,479 $24,739,537 BE02S el 4 61
ﬁll-Sﬂl"ﬂll Restauranis Tzl FI0A460,631 5,003,757 #1, 35657 [ 35
Limited-Servce Enting Placos T2 513843433 514,505 528 “£1,133,03% 1R 20
Speciyl Fond Senyices 7223 508 487 S146, 198 ATAE A e ]
Dvshking Piaces - Alcohobe Beserages F224 51,152, 668 $522, 656 BEIOLD 7.6 5

Dats Nobs: Sweply (rebidl ok estiratny sdies bo cormumors by esbablivksivnts. Saben b boasinesesy o exchsdod. Damand [iethd pobesieed ) sebimated the mopeched @rant
et b COrsurrers @ et establishmen, Semily amd denare sstimdies B o Curnint deleen, Tie LeakegorSainius FaTior gresnnts & Ansokhet ol retnl sodurtumey. This
= i rraaiirn of toe rolataorrabeg arteemen, Sy ppey anid Qamand 1sse ranges o+ 100 (iotal eakage) ta - 100 Detal mirplual. A posfive veke cepreaants Inskage of rolad
opporiumly cylEide The [ads pru@ & negatvs vaum rapriinbs & surphus o rotnl Eee o maool whia e efTonmms aim qrpvn b from cutdidn (e irsae prga TTen R Gap
repreierds e diferends pobyeen Relyl Poterdinl engd Bokai Seied Eail peres 16 NOsth Ao Indieibny Classfrasinn Syibeerr {RATCS) to classily buiioessss by Hiaif
ammary typa of sconomsc pctvaty . Homil miathehemmnt anclessilied oo 27 indeabey groeso m the Remil Trede ssctor, an woll s four induitey groupe witfem the Food
Services & Orinkng Eutasvathmenty wesolsd | For mosy ssformatien o S BMeles M opdPuce oars plossd viiw [ sithocednay aturment i

R ] T e P i) el ] L% R LA A e i
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@ esri

516 5 Washington St, Owaossa, M1, 48567
Ring: 3 mile radius

Leakage/Surplus Factor by Industry Subsector
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516 5 Washingtan St, Owaossg, M1, 48567
Ring: 5 mile radius

SO0 Poplatian 27,048
2010 Housshalds 11,358
2010 Median Divposabli Tncgme 36,458
010 Per Capdts Income _ Y
ey e MAlcS Demand Supply Retnil Gap mge/Surphis  Mumber of
Total Ratss Trade and Food & Drnk 44-45, 722 £225, 180, 762 S2E2. THT 924 $57, 601 261 (i | 243
Total Aetail Trade e e §194,301,435 $256,603,095  -$6230) Goo (Sl 178
Tatal Food & Deink T B30.879.267 ﬂﬁ,li"@,ﬁi‘? 4, TR A 30 .3 65
) ; MAICS  Domand Supply Rewall Gap  Leakage/Surplus  Number of
Motor Wehscls & Parts Deaders a4 S, GBS 520 551,294,401 40,554,535 Er] 1]
Autoersgbilie Deslers a1 AT 001273 41415 269 554204106 P 10
Othar Matar Vehels Dealers 4413 $3,616,300 §4,009, 737 SHET MY 63 T
At Parts, ACorssarios & Tire Stooes 4413 3,061 6563 3,739,255 “BOET 2 6 11
Furnture & Hump Furnishings Stones 443 45.33.097 §2,204,49% 2,128,503 45 )
Furmiture Stares 2 32,702 543 $843,292 LAY S0 =5 ]
Harme Fumishings Stores AAEE $2.610,455 1,361,202 LI L L A 35 &
Electramics & Appliance Stores. 4431 56,608, 763 $5.078. 184 $1.530,5370 1.1 13
Hkig Materials, Gardon Equip. & Supply Stistes a4 $1,049,168 $16, 334,846 £, 785678 390 14
Bldy Material & Supples Dealers 4] 6,712,287 $18,033,664 =313 377 458 1
Lawm & Gamen Emuilp & Supply Stores &44) $1.306 807 5301182 §1,0005 T &1} : |
Food & Beverage Stores 445 $45,371, 536 £82 877,727 $I7,504, 151 -25.3 22
Grotery Stores #4451 44,376,693 581,699,952 437223158 29,6 19
Speciaity Food Siores 4457 $590,405 $LATITT5 “FET. M 0.2 3
Boor, Wine & Liquar Swres 4453 606,438 w0 606,418 1060 L]
Hagith & Personal Care Stones. 446,445 57,290,538 §6, 252,248 SHEE MO [ i
Gasoline Stations 24T 447 33457788 £37. 651,961 4154 1M #] L]
Chothiirsg B Clobiing Astessores Stones 448 $3,083, 707 $2,042,336 §1,841, 570 b o L]
Clgthing Stores L2 4] 2. 184,295 L4 A58 #1581, 830 410 3
Shoe Sores g S70d,010 L8548 207 $FLT FL7T 3
Jewedry, Luggege B Lastner Goods Stores 4487 51,001,402 $673,593 417,809 23.¥ 1
Sporting Goods, Hotby, Book & Muss Stores 451 $2.912.396 #2315, 743 $i56, 654 1 16
Sporting Goode/Hobby/Musical Instr Stoms 4514 11633218 $1,653,655 520,448 5 13
Sook, Peripdical & Misic Stores #5313 1,205, 181 672 084 BGOY P 1 3
Generpl Merchandise Stohes 453 $17, 0635 089 1,957,182 =514 871,091 2.0 9
Departrined Stones Exchsivg Laased Dejits. #5311 $14. 361 888 215,109,495 ST 2% 2
Other Genera! Marchandise Siores 4529 12,703,201 £26,817,687 SR04, 124,456 W7 r o
HMisgall Store Retallers 453 3,702,850 4,033,085 JRIA0. 2 =31 mn
Florests a531 $A07, 710 $315,387 1Azl L L
Office Supplies, Stationsry & Gift Siones 4532 31,912 640 §2,063,003 ~$1%0, 563 X8 B
Ugad Merchandise Stords 4331 $328,531 $285,576 AL 95 ro ¥
dthar Miscelinneous Store Ritailers 4539 1,143,968 #1.349,120 “Fi05, 152 4.7 |5 |
feanstoan Retalery 454 44705, 142 $2.510,830 4715 60T 166 ]
Blwtironse Shopaing & Mall-Ordee Howtes 454y $805,411 $2,510.8%0 LR LI 1
vianding Machine Operaton L3 SEL G &0 (LT R Tal .o 1]

. Derexz Selling Extatdshments 4543 10048, I05 %0 FN0R, 104 1000 ]
Food Services & Orinking Places 723 £I0,E79 267 16,878 a9 4,700, 430 w2 65
ﬁll-Sql"ﬂll Restauranis Tzl $13,543.87% $10,080,800 #2463,075 109 EE
Uimited-Serace Enting Placos T2 SLE5E5, 7T $15,204.083 1,386 &3 3]
Speciyl Fond Senyices 7223 5364, GO8 333,788 £3% 230 L %] 2
Dvshking Piaces - Alcohobe Beserages Tiz4 $1.379.007 4560, 156 BRI R4 L 5

Dats Nobkws: Suoply (rebidl ok estiratns sdien bocormumuors by eabeblivkeiints. Salen b bosnesses aee uxdhisdod. Demand [iethd pobénisaad ) sabimate the expacied srmant
apers g cursurmery 8 retiil esiablithmann. Soegiy and deennne sutimes e o eurnme deleen, The LeshagurSapius Factir greanndy & Ansoshot of retml sopartuniey. This
= frskiing ot rolatermiey batvmen WPy anid Qamand Dsse renges o L00 (tacal leakage) ta - 100 Petal mirpiuals A posfiee viekei reperaants Srskage of rolad
opporiumly cylEide The [ads pru@ & negatvs vaum rapriinbs & surphus o rotnl Eee o maool whia e efTonmms aim qrpvn b from cutdidn (e irsae prga TTen R Gap
repreierds e diferends pobyeen Relyl Poterdinl engd Bokai Seied Eail peres 16 NOsth Ao Indieibny Classfrasinn Syibeerr {RATCS) to classily buiioessss by Hiaif
fmmary typa of sconomsc Boipety . Homil seisbixhemmnin ara clessified oo 37 industry grospo m e #emil Yrede sector, an woll s four industey groope witfem the Food
Sarvices & Drinkmy Euaivichmenty westols | For mosd sshormminges 0 P Solss Mot fuscs oafe. phaasd vigw (e mthodednsy atuemen @i
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@ esri

516 5 Washington St, Owaossa, M1, 48567
Ring: 5 mile radius

Leakage/Surplus Factor by Industry Subsector
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Tapestry” Segmentation

Eer’s Tapestry” Segmentation system divides U5, rasidential sreas ity 65 distinciive segments based on sociosconomic
and demagraphic characteristics ta pmwtk!a’iam:umte detailed deseription of LS. neighborhoods. Tapestry Segmentation
an help mumndanhfyywrh&tmadmmfmdﬂﬂnmmoﬁi&rhtqmtrmqlmbwnmmqmmﬁt youar
audiencs, an&deﬁmwdmmdsenxepmfaﬁm Hese's = brief description of = Tapestry sagment.

32—Rustbelt Traditions

Segmeit Code—17 LifeModa S

Demographic

These neighborhoods are primarnly s min of marmed-couple
Tamnifies; single parents; and singles who live lone. Witha
population of .4 midlion, this segment s one of Tapestry's
largest. The median age is 35 years, just below the LS
median. There is little drversity in thess commiunitios.

Socioeconomic

The median household income is 840 508 slightly befow
that of the U 5. median. Half of the employed residents
work in white-collsr jobs. For years, thess residents
sustzined the mmanufaciurning industry that drove focsl
economies. Now, the service industry pradominatss,
foflowed by manufacturing and retall trade. Mare than

532 pescent of residents aged 28 years and older have
graduated trom high-school, 154 percent hold a bachelars
or graduate degree, and 32 percent have artended college.

Residential

The backbons of older industris! cities m the Great Lakes
bonder states, esidents of these neighborhoods five in

modest, single-family homes. Homeownarship is 69 percent.

The relatively low median bome valua of §34 381 is besuse
nearly two-thirds of the housing was built bafore 1960,

wrnmary Group—L10 Traditional Living
Segment Name‘—Rusﬁ?el-tTmckﬁmi Urbamaa!um smmrr&uup—u Usbsan Clirtsk

its

Freferences

Thess eeidents stick dose 1o home; foryeers, they've

lived, worked, shoppid, and played in the samie anea. Not
tempted by fads, they stick to familar products and serices.
They drive domestic cars. They will spend maoney on their
families, yard maintenance; and home improvemants.

They wail hire contractors for specizl projects such == the
installation of rucfing, carpel, 2nd Accring.

Thesz financsly conservative residents prefer to bank at a
credit union and have personal savings. They might carry

a personal lozn and hold low-valus lifs and homeownar's
insurance pilicies. Thay're frugal and shop for bargsins at
Sams Club, JCPenney, and Kmart They go onling weekly to
play games and chop.

Theygo bowling, fishing, and hunting and sttend carraces,
country misic shows, and ice hockey games. They're big

TV fans; they watch sitcoms and sports events. They alsa
subscribe to 'cable and watch it regularly. Favonte channels
are tru TV, the Game Snow Network, and the Disney Charmal.

For more information about Tapestry

@ esri

1800 447 0778
Send e-mail inguiries o
Understanding our world.

info@esri.com

Visit

esn.com/tapestry
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Tapestry” Segmentation

Esri's Tapestry™ Segmemtation system divides U.S. residential aress inte &5 distinctive segments based on socoeconomic
and demographic charactanstics to provide an accurate, detailed description of US. neighborhoods, Tapestry Segmentation
can help rdnmdanirﬁ- your best markets, find the mﬂﬂmﬁtﬁ{emrrsmmlﬁpeﬁ tailor, marieﬁngrmssagﬂﬁmﬁf)hu
audience, snd define product znd service preferences. Here's a brief descripion of a Tapestry segment.

48—Great Expectations

Code—i8 LifeMiode

Segment Summiary Group—L
Segment Name—Great Bxpactations Urbanization Summary Group—LU5 Urbzn Dutskirts |

Demographic

Yaung singles wha live alome and mamed-couple families
dominate the Grest Expectations markat, slthough all
housshold types are represented. The median ageis 3.2
yesrs Some residents are just beginning thelt careers of
famnily lives. Compased to the U, figures, this segment has
a higher proportion of residents whe are in their Dz and 5
Tigher proportion of householders younger than 3% years.
The ethnic divessity and racial composition of this segment
are simélar to LS. levels:

Sociosconomic

Thie medizn household income of $33993 5 lower than the
US median. Meatly hall of the population agad 25 years and
older has some postsacondary educstion; 18 parcent hold a
barhelors oz graduate degree. Most of the jobs come from
the manufacturing, retsil, and senjice industny sectors

Residential

Great Expectstions neighborhoods sre located throughout
tha county, with higher proparisons in the Midwest

and South: Half cwn their homes; halt rest. More than

halt of the househoids are single-amily dwellings;
approximaiely 40 percent dre apartments in low- of mid-
rige buildings. Most of the housing units in these older
subwrban neighborhoods were huilt befors 1950 The
midian home ialus in thass neighbarhonds i $105,899

T Higk Hapes

Preferences

Great Expedciations homeowners are not afraid to teckle
smailer maintenance and remodeling projects, but they gkt
enjoy & young and active [feste. They go out to dinner
and 1o the movies. They do mast of their grocery shopring
at Wal-Mazrt Suparcentars, Aldi; and Shop "n Save. Thay
throwe Frisbees; play softbsll and pool; @o canoeing; watch
hormoy, science fiction, and drama films on DV, and listen
o country music, dassic reck, and sports an the radia. Thay
watch dramas, auko racing: and the evening news on TV,
They occasjonzly eat st Arby’s and Dairy Dueen They shop
at major discount and department stores. They rarely travel.
Focused on starting their careers, they're nat investing for
thair retirement years,

Faor more infopmation shourt Tapestry

calf Esriat

1-800-447-9774 .‘
Send e-mail inquiries to esrl
Wisit _

esri.com/tapestry Undarstanding our world,
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